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Volume LXXIX 


ETAIL merchants are looking to the Fall season 

and wondering as to how it will open. Will it be 

a replica of the Spring season when so many 
merchants found that deliveries of shoes could not be 
made over night on orders placed the day before? 
There have been estimates made running up into the 
millions as to the amount of money lost to the trade 
through a lack of proper anticipation. So much for the 
lesson of the past. 

It may or it may not be parallel next Fall. The past 
two weeks have noted the appearance in the market 
centers of many buyers who heretofore never made an 
in-between season’s trip. These buyers are looking for 
whites in sport shoes to stimulate their mid-summer 
business. So much for that. 

What do you think of a national policy of merchan- 
dising.on this plan? Put all of the possible sales ef- 
fort into present season strap novelties from now up 
until June 15; then, make.a clean switch to the sport 
footwear and the white footwear of mid-summer de- 
mand. Every store in the country which plays the 
style game to feature in window display, advertising 
and floor salesmanship a national effort to sell mid- 
summer whites and white combinations, so that there 
will be a sharp definition of styles about that time. 
This will mean a July and August of sport shoe selling. 
The shoes will be in colors and materials radically dif- 
ferent from the grays and browns now being sold. 
This will automatically give the public an opportunity 
to put its spring shoes out of commission and adopt 
the white and white combination specialties for mid- 
summer, 

Then, when September first arrives, have something 
brand new to show the public, which will bring about a 
retirement of the white footwear and also an interest 
in new footwear for the Fall season. 

It is obvious that the Fall season will open up with 
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Number 4 


A Plan for Starting a Fall 
Season’s Business 


low footwear. If the public continues to wear the 
shoes bought in Springtime, it will mean a delayed 
Fall period, possibly extending up to December first. 

The millinery folks can make radical changes in 
headgear to the pleasure of the public and the profit 
of the merchant. Why not a similar starting of styles 
in the shoe trade? If we are in this fashion game and 
believers in turnover, it is up to us to make footwear 
so interesting that the public will buy to be “in the 
vogue.” 

The RECORDER would like to get an expression of 
opinion from merchants as to how they expect the Fall 
season to develop. 





How Speedy Are You in 
“ Style?’’ 


The events of the coming year will not be shaped by 
any sort of program which has been in use in the last 
10 years, but rather it will be influenced by those di- 
rect currents of contact with the public, which. make 
for an almost daily change of opinion. 

The country has learned that the methods of the 
past needed complete revision. For 10 years all of the 
factors of business were trending toward a standard- 
ization of production, so that the items of manufacture 
could be placed upon the chart, the workmen trained 
to do each part in the production, like a machine, and 
there was assurance that the product would be staple, 
standard, and all of one mold. This is an excellent 
policy when the demand is greater than supply, and the 
cry is for footcovering. Who looked at the leather, 
the trimmings, the decorations and the little things 
making one pair of shoes different from the other? 

The past year has brought about an entire change 
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in the methods of manufacturing as well as merchan- 
dising. The merchant or manufacturer who still sees 
but one production and distribution policy is hope- 
lessly outclassed. We now have a situation where it is 
possible that an article that is staple and standard is 
immediately classified as undesirable. That which is 
distinctive and original is highly desirable. Both 
manufacturer and merchant realize the sharp defini- 
tion of the two types of shoes. ° 

* It was a courageous thing for the RECORDER to tell 
the merchants of the country last October to get rid 
of their winter boots and do it at any price, throwing 
the residue in the ocean. That last line, “throw it in 
the ocean,” was the thing that did the trick. Mer- 
chants began to realize that there must be something 
back of a statement so extreme. The result is, we 
think, that the RECORDER overwhelmingly scored in its 
direction and advice to the merchant. 

We are now right into the period when desirable 
merchandise commands any price and undesirable mer- 
chandise no price. The valuation of footwear depends 
upon its instant popularity. There are buyers ih the 
market to-day, frantic in their search for white and 
sport footwear. The factory that can turn quickly is 
the one that is getting the orders. 

The factory that is in close proximity to the big 
market can get in a very short time a dozen special 
skins, if needed, new binding tape, the new thread and 
the new patterns. Was there ever a situation like it? 
Shoes can be made in from three to six weeks and bus- 
iness is transacted with speed and profit. We are see- 
ing an evolution of footwear patterns, so radical that 
any shoe of the vintage of 1920 is dead by June, 1921. 
A sort of background of experience is rather valuable 
to-day in the definition of trends. One of the functions 
of the RECORDER is to influence those hidden currents 
and to set in motion those forces of instruction and 
imagination which make good merchandising opinion. 
There was wide opposition to the RECORDER’S adopting 
the policy of style to stimulate business, but events 
have proven that it was the only thing to do. The 
truth actually is that the secret of business to-day is 
turnover. The very staple shoe having the national 
rate of turnover as established by the Harvard School 
of Business Administration of 1.7 is greatly outclassed 
in economics, by the-smart, attractive shoe that gains 
a 5 to 7 times turnover within a year. 

The RECORDER emphasizes that in turnover comes the 
real economy of shoe distribution. It is obvious that 
the greater the turnover the less expense per pair in 
selling, plus the added advantages of greater produc- 
tion at factory, greater wage envelopes, etc. This is a 
theory that cannot be controverted and what is more 
it is practice, not theory, with the alert stores of this 
country. It is not confined to big city stores either. 
The smallest shoe store in the smallest community is 
doing it. You may remember the RECORDER pointed 
out one store selling $10 worth of shoes to every man 
and every woman in a community and it was consid- 
ered a good year’s total. The item was no sooner pub- 
lished when a store in Iowa came back with a total of 
$19.74 per capita in that town, and now comes a store 
in Pigeon, Mich., with a total of $40.88 in that town. 

It is just these things that point the way that the 
RECORDER has a great mission in emphasizing turnover. 
We continuously stick to our motto “getting more 
shoes sold right.” And by its repetition helps many 
merchants to establish a foundation of service. 
‘There are new concerns and new men coming inte 
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the business every day. They look for information. 
It is best given to them in the study and analysis of 
what constitutes a salable shoe an dits economical 
distribution to the public. The RECORDER has not devi- 
ated from its principle of “getting more shoes sold 
right,” and its policy of serving the independent re- 
tail shoe merchant, and it will so continue, as that 
policy is the only safe one for the prosperity of the 
industry. 


What Is a Resolution? 


When the dean of the American shoe manufacturing 
industry, E. P. Reed, of Rochester, said, “a resolution 
is a promise of performance,” he hoped to bring about 
a serious consideration of the function of a resolution 
in the work of an association. 

We have taken occasion to examine the resolutions 
that came out of the hopper in January and find it only 
too true that not a single one of them has been put into 
utility. What is more true, the resolutions are com- 
pletely forgotten. We now get a re-endorsement of 
that feeling that resolutions are a useless part of the 
convention if they are not meant to be comparative 
upon the industry which enacts them. 

In his observation of the American industry, H. J. 
Bostock says, “excellent as are the resolutions passed 
at a trade convention, only too often they are but pious 
expressions of much desired reforms. It is said that 
many of the participants violate the resolutions as soon 
as they can reach the privacy of a telephone booth and 
get in communication with their customers, notwith- 
standing that it is a distinct gain for a trade to have 
the means of formulating standards of conduct and 
— that are approved by the majority of its mem- 

ers.” 

Association work is not perfect, but it is daily be- 
coming more effective. The time is not far distant 
when a resolution will mean something and when, in- 
stead of filling a page of type, it will be condensed into 
a set of paragraphs. You can put the punch on an 
association action in a few words that will be remem- 
bered, instead of weaving in hundreds of words which 
dissipate attention by their very number. 





FOR NATIONAL PUBLICITY 
Great Industries Spent Nearly $200,000,000 in 1920 


Montgomery H. Wright, President of the National 
Advertisers’ Association, recently estimated that the 
great industries which advertise heavily on a National 
scale spent close to $200,000,000 for publicity during 
1920. He said the Victor Talking Machine Company 
probably was the largest single investor in advertising, 
with Swift & Co., packers, very close to the top of the 
list. : 





AMERICA SOUND ECONOMICALLY 


The widespread optimism and confidence that marks 
the present situation is founded upon a knowledge of 
the inherent strength and soundness of the nation’s 
economic structure, Archer Wall Douglas, chairman of 
the Committee of Statistics and Standards of the 
Chamber of Commerce of the United States, declares 
in his monthly review of business conditions in The 
Nation’s Business. 
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N. S. R. A. Federal Taxation Program 


The Committee on Taxation Objects to a 
Tax on Retail Sales Alone 


The taxation committee of the National Shoe Re- 
tailers’ Association, headed by J. J. Baird, has taken 
up the subject of the Sales Tax in the following special 
report: 





President Harding to convene April 11 at which 
there is no question one of the first serious 
problems of legislation to be considered will be the re- 


‘ N extra session of Congress has been called by 
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lowing suggestions there is the possibility of it having 
a widespread influence. 


Ask Manufacturer to Co-operate 


Send a letter to every manufacturer and wholesaler 
with whom you deal and tell him you are interested in 
an intelligent and equitable revision of the Revenue 
Bill. Tell him you are not backing any plan which 
would shift the burden from the retailer to the manu- 
facturer as you do not believe that such a-plan is fair. 


vision of the present Revenue 
laws. 

Judging from reports which 
come to Headquarters from 
Washington, there is an in- 
creasing danger that Congress 
may be led to adopt a tax on 
RETAIL SALES alone. We 
do not want that kind of tax. 
Retailers have had enough 
difficulties the last two years 
when the public was invited 
by the Government to take an 
interest in the mark-up 
charged by retailers, and in 
view of this we feel that noth- 
ing should be done by the Gov- 
ernment which would lead to 
wider spread between the 
wholesale and retail prices. 


Watch the Retail Sales Tax 


The National Retail Dry 
Goods Association has had an 
active Taxation Committee 
studying the situation for 
more than six months and the 
deduction of this Committee 
is that if we get a RETAIL 








Senator Smoot’s Sales Tax Plans 


“1—A rate of one-half of 1 per cent, 
but not to exceed 1 per cent, on all sales 
without distinction of integrated or un- 
integrated concerns. 

“2—A rate of three-fourths of 1 per 
cent, but not to exceed 114 per cent with 
a credit for taxes previously paid on 
goods bought for resale. 

“3—A rate of 1 per cent, but not to 
exceed 2 per cent, without distinction of 
integrated or unintegrated concerns, 
but exempting each dealer on the first 
$50,000 of annual sales. 

“For simplicity of administration and 
collection of the tax, I have concluded 
to support the first named plan, and for 
the purposes of this bill have specified 
a rate of tax of 1 per cent. If at any 
time the amount to be raised from such 
a tax is to be reduced or increased the 
only amendment required to the law 
would be to change the rate of tax.”— 
SENATOR SMOOT of Senate Finance 
Committee. 


Tell him that on the other 
hand you feel that manufac- 
turers and wholesalers should 
take the same position and 
that whatever sales tax is to 
be adopted, it should be a tax 
on ALL sales, through from 
producer to consumer. 

Ask your manufacturer and 
wholesaler to write you and 
say that he will use his influ- 
ence with his Association to 
prevent the Association going 
on record in favor of a RE- 
TAIL SALES TAX. 

Ask him for a reply, because 
you would like to know his 
sentiment. 

When you have received the 
replies, send them to Head- 
quarters. We want to index 
all of them and keep them to 
prove there is a demand from 
wholesalers and manufactur- 
ers as well as retailers that 
there should be equality in 
this matter. 

While you are writing the 
manufacturer, ask him to use 
his influence with his Associa- 








SALES TAX it is likely to be 
a tax of 3 per cent. Added to 


tion and with Congress to 








this there has been a disposi- 
tion in some states to pass a 
State RETAIL SALES TAX. You may find yourself 
facing an item of as much as 5 per cent on your over- 
head representing taxes, and which may be hard to ex- 
plain to the public. 

On the other hand, if a RETAIL SALES TAX is 
levied to be collected from the customer at the time of 
sale it will result in the necessity of devoting a great 
amount of time to keeping records for the Government. 
We must prevent the adoption of a RETAIL SALES 
TAX. 

Certain Associations of manufacturers and whole- 
salers are said to be in favor of a tax on RETAIL 
SALES. They would be in favor of almost anything 
which would relieve them of the burden and put it on 
the retailer. It may be presumed that a disposition on 
the part of Congress to enact a RETAIL SALES TAX 
will find support among certain Associations of manu- 
facturers and wholesalers. If you will adopt the fol- 


have the Excise Tax repealed. 

Your Association cannot ac- 
complish much if you do not put your shoulder to the 
wheel and do your part. Our Taxation Committee has 
been studying the situation—we have charted the 
course—it is up to you to get busy if you want relief. 


“Luxury Tax” Not Repealed 


As a merchant and citizen you are interested in the 
Tax revision. Do not fail to remind these men who 
you help elect to represent you that the repeal of. the 
so-called “luxury tax,” Section 904, was promised 
nearly two years ago by both parties in both branches 
of Congress. That promise has never been kept and it is 
time that business was rid of. such annoying taxation. 

1. In writing your Congressmen express your belief 
that the present Revenue Law should be revised so that 
there is equality of taxation among the individually 
operated businesses, the co-partnership, and the cor- 
poration. 
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2. Suggest that about half of Government revenue 
should be derived from income taxes and that any de- 
ficit in the budget after certain other miscellaneous 
taxes have been levied, should be derived from a GEN- 
ERAL SALES TAX on all goods, wares and merchan- 
dise, applied to all sales from the producer to the con- 
sumer. 

3. Tell them you are opposed to a tax on RETAIL 
SALES because such a tax is discriminatory and un- 
fair because it would have to be of so much greater 
percentage than a general commodity sales tax, as to 
embarrass retailers by increasing still further the 
spread between wholesale and retail selling price. 

4, Tell them the Excess Profits Tax should be 
eliminated. 

5. Tell them the surtaxes on income should be re- 
duced to the point where they will be fair and where 
they will result in revenue for the Government instead 
of driving billions of capital into tax-exempt securities. 
All industries need the support of capital and the Gov- 
ernment needs the revenue. 

6. Tell them the excise taxes, especially those under 
Title 9, including the so-called “luxury tax,” Section 
904, should be repealed. Representative Longworth 
has been a keen champion for the repeal of the ice 
cream and soda water tax, but so far no Congressman 
has come to the front to fight for the repeal of the 
“luxury tax” on shoes. 

7. Ask them to use their influence to have the tax on 
transportation repealed. ; 

8. Ask them to make up any deficit in the budget by 
means of a GENERAL SALES TAX not to exceed 1 
per cent. 

9. If the sales tax is adopted, ask them to increase 
the exemptions of it on individual incomes. 

Get busy and write these letters to your manufac- 
turers and wholesalers and to your Representatives 
and Senators, and send copies of your letters to Head- 
quarters. We want to make our fight effective for an 
equitable and non-inquisitorial form of Federal Taxa- 
tion. 

As a taxpayer you have the right to be heard. 

THIS IS YOUR OPPORTUNITY. 


Massachusetts Protests Retail 
Sales Tax 


Annual Meeting at Shoe Trades Club 


The annual meeting of the Massachusetts Retail 
Shoe Merchants’ Association was held April 12 at the 
Boston Shoe Trades’ Club. Reports show the associa- 
tion in extremely healthy financial condition. An ex- 
pansion of association services promised by the new 
administration. 

Officers elected: President, Irving B. Howe; first 
vice-president, W. W. Willson; second vice-president, 
H. E. Hagan; secretary-treasurer, George O. Jones; 
Board of Directors, I. B. Howe, C. W. Pollock, W. W. 
Willson, H. E. Hagan, I. H. Morse, George O. Jones, 
D. F. Sullivan, J. H. Woodbury, F. W. Small, H. F. 
McNeil and J. C. Palmer. 

It was resolved that the Massachusetts Retail Shoe 
Merchants’ Association goes on record as being un- 
alterably opposed to a sales tax collected at retail only. 
The tax collector has ever been unpopular, and by mak- 
ing every store a tax station is to place unwarranted 
emphasis on the merchant. His function is that of 
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direct service to the public and not of indirect tax 
collection. Taxation should be along a well-defined 
program, equitable to both business and the public, and 
we promise our co-operation in the development of 
proper taxation systems to sustain the obligation of 
the Government. 





Conference on Commerce Advisor 


Prominent Shoe Manufacturers See Herbert 
C. Hoover 


Washington.—Herbert T. Drake, president of the 
New England Shoe and-Leather Association and Al- 
bert N. Blake, a shoe manufacturer of Lynn, Mass., 
were in conference on April 9 with Herbert C. 
Hoover, Secretary of Commerce, relative to the ap- 
pointment of an Advisory Committee, representing the 
shoe and leather industry, to work in co-operation with 
the Department of Commerce. 

The appointment of such a committee is in line with 
the plan of the Secretary of Commerce to establish in- 
timate relations with all branches of industry and trade 
by keeping informed of the output of manufacturers 
and stocks on hand and by informing them directly of 
a demand for their commodities when it occurs in mar- 
kets either at home or abroad. 





Telephone to Cuba 


Exchange of Shoe Greetings Between 
Havana and Boston 


Boston.—The commercial utilization of the new 
telephone service between the United States and Cuba 
was this morning inaugurated by the New England 
Shoe and Leather Association which had a successful 
exchange of greetings between its office at 166 Essex 
Street, this city, and the office of American Consul- 
General Carlton Bailey Hurst in Havana. 

The call had been previously arranged with the Con- 
sul-General, who at the suggestion of Secretary 
Thomas F. Anderson had invited a prominent Havana 
shoe dealer to be present at the Consulate. This gen- 
tleman proved to be A. L. Beno, Havana representa- 
tive of Sears-Roebuck Co., also in business for himself. 

The call was put through with the aid of the Boston 
officials of the American Telephone and Telegraph Co., 
about eleven o’clock a. m., after a slight hold up due 
to the fact that the “Consul-General’s telephone was 
‘out of order.’ ” 

When the long-distance connection was finally es- 
tablished, Secretary Anderson was able to hear Consul- 
General Hurst very distinctly, and after a formal ex- 
change of greetings Mr. Beno took the wire. 


Invitation to Boston Show 


Mr. Anderson sent a cordial invitation to the Cuban 
shoe dealers to come to Boston July 11-14 next, and 
inspect the great National Shoe and Leather Exposi- 
tion and Style Show. Mr. Beno promised to do this, 
and stated that undoubtedly many Cuban dealers would 
accept. 

Mr. Beno also gave Secretary Anderson an interest- 
ing report of business conditions in Cuba,‘and he said 
that matters are slowly improving, despite the recent 
failure of the National Bank of Cuba. 
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Los Angeles Merchants Co-Operate in Elaborate 
Style Revue 


From the City of the Angels 
come these reproductions of the 
Fashion Revue recently held in the 
California Theater. 

Miss Peggy Hamilton, famous 
designer of stage costumes and 
known as our “Lady Duff Gordon,” 
designed many of the gowns dis- 
played on a number of live models, 
several of the shops contributed 
the various articles of apparel and 
Wetherby-Kayser’s furnished the 
footwear, which ranged from 
boudoir to evening slippers. A great 
deal of interest was shown in this 
affair and a special stage was re- 
quired to properly set off the gorge- 
ous array of Springtime, Fashions. 


New Shoe Styles Shown 


As the firm of Wetherby-Kayser 
designs a great many novelty footwear styles for 
the stage and screen folk, their models displayed 
on this occasion deserve more than passing mention, 
representing as they did some very charming cre- 
ations of the artisan’s skill. 

For instance, a pair of slippers worn by one of 
the hostesses was a novelty cloth one strap with 
silver cloth-covered Louis heel and Mercury rhine- 
stone buckle. These slippers were cut from a rare 
piece of cloth brought from Paris, of which there 
was only enough for a dozen pairs. Wetherby-Kay- 
ser’s got material for six pairs and a New York 
house got the remainder. 


Painted Pumps 


With the famous “peacock gown” designed by Miss 
Hamilton for Mme. Nazimova, which is a gorgeous 
batik dream, are worn batik painted pumps. No 
hose are worn with this gown, instead the flesh of 
the left leg is painted with a peacock. Another 





batik pump is ornamented with a 
scroll effect tongue piece. 

The sports were well represented 
at this Fashion Revue. Miss Ham- 
ilton is posed in a costume which 
is very popular with the ladies of 
the Southland, a mountain or hik- 
ing costume. Note the practical 
and comfortable boots, the trim 
lines of the coat and the smart lit- 
tle soft hat. . 


Ball Strap Oxfords 


And what could be more charm- 
ing than the costume with the ball 
strap golf oxfords to complete it? 
By the way, the ball strap has taken 
possession of the sport oxfords; 
scarcely anything else is worn. 
Since sport shoes have achieved 
straps they are about the most 
popular shoes in miladi’s wardrobe. They come in 
so many pleasing variations of cut and material and 
are worn on most any and all occasions. 





FRENCH CORDED EDGES 
The Binding of Slippers and Straps 


French corded edges are stylish, especially on san- 
dals of suede leather. The French cord is made by 
stitching a narrow fabric to an edge of slipper top, or 
the strap of a sandal, and folding it over and cement- 
ing it, to finish the edge, much as silk braid on men’s 
dress suits finishes the seams of the suit. Hitherto, 
French cord has been put on by hand, excepting for 
the stitching, and the work has been slow and tedious. 
Now, machines for cementing, folding and pressing on 
the French cord have been developed, and the work 
has been speeded up fivefold. So, as the new ma- 
chines come into more general use, the shoe manu- 
facturers will be able to provide more shoes with 
French corded edges. 





(Photos by Witzel) 
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American Impressions of Business and Industry 


By H. J. Bostock, of Lotus, Ltd., Stafford, England 


This chapter finishes the excellent analysis of Ameri- 
can Business prepared by Mr. Bostock from his extensive 
tour of shoe manufacturing centers and study of American 
business. The previous chapters were published in the 
April 9 issue, page 111.—(EpiTor’s NOTE.) 


Few things irritate the average English business 
man so much as asking him why he does anything. He 
has arrived at his decision by a train of reasoning that 
he considers conclusive, and when asked to analyze the 
process he is apt to get a trifle angry and to bring the 
inquiry to an abrupt end by saying, “Well, if I don’t 
know my own business I should like to know who 
does.” Not so the American. 

The United States is a continent rather than a coun- 
try. The larger scale on which business is conducted 
necessitates the preparation of data, which can readily 
be assimilated by the president of the corporation. 
When he is asked to give his assent to policies, he 
wants to know the facts for himself and demands care- 
fully prepared reports and memoranda. In England 
the head of a small business often dispenses with sta- 
tistics and trusts to impressions formed at interviews 
and conversations. There is always a danger, often 
unrecognized, but none the less real, that he selects 
his facts to suit his policy, and, instead of getting a 
comprehensive survey of the whole field, sees only one 
part. 

A Chart of Sales 


As a business grows, personal impressions become 
less reliable, and more attention has to be given to the 
collection of facts and their presentation in an intelli- 
gible form. Very elaborate surveys of sales possibili- 
ties form the foundations on which intensive selling 


campaigns are based. The utilization of maps is per- , 


haps one of the best illustrations. A traveler who has 
spent the greater part of his business life on his 
ground is very slow to believe that the intensive study 
of a large-scale ordnance map will teach him very 
much. The idea of recording his customers and his 
visits by means of colored pins strikes him more as 
a waste of time than any real contribution to the diffi- 
cult problem of how to get the maximum business 
from his territory. Similarly, in regard to statistics 
of population, purchasing power, etc., and graphs in 
general. He considers that he knows more about his 
district than any two-penny-halfpenny guide can tell 
him, and it is not until he has been confronted with 
a list of “Jonah” towns that he realizes how much 
business the house is missing. 

Owing to the size of the market, much mere atten- 
tion has to be given to the circulation of printed infor- 
mation and greater use has to be made of mass or 
group psychology than is necessary here. Some houses 
go so far as to have on their staff a trained psycholo- 
gist. The American recognizes that success in sales- 
manship, as in any other vocation, depends upon nat- 
ural aptitude, but he also believes that aptitude can 
be developed and quickened by training. A large sales 
force is continually receiving new recruits who have 
to be trained before they can serve the house effec- 
tively. They are instructed in elementary psychology 
and in the value of positive suggestion. 


Something More Than Volume Sales 


Travelers are also taught that the house wants some- 
thing more than a given volume of sales. With a 
varied line the observance of a due proportion between 
the different qualities and makes is quite as impor- 
tant as volume. Very careful watch is kept on the 
composition of orders, and the traveler’s remunera- 
tion is proportioned to the difficulty or otherwise of 
selling particular lines. 

Touch between travelers and the house is maintained 
by individual correspondence and weekly general sales 
letters. These letters are very carefully prepared and 
are an excellent example of American attention to 
detail. Once or twice a year all the travelers meet 
the officers of the company in convention. A full-dress 
convention, a very elaborately staged affair. Fre- 
quently the meeting will be held in one of the large 
hotels. In addition to speeches by the executives, 
there are addresses from outside experts, dealing with 
such subjects as advertising, credits, market condi- 
tions, etc. The country being “dry,” enthusiasm is 
developed by means of songs, often specially written 
for the occasion, cheers, etc. Every American college 
has its own cheer or yell, and at a convention the house 
cheer comes as naturally as a good story. 


Advertising—Suggestion and Information 


There is a widespread impression that American 
advertising is untruthful and exaggerated in its 
statements. At one time this was well-founded. To- 
day it is entirely incorrect. Every responsible ad- 
vertising man insists upon the absolute necessity of 
a truthful presentation of the qualities and merits of 
the article described. The best advertising is sugges- 
tive as well as informative. Great pains are taken 
with illustrations and copy and layout. Space is very 
expensive, particularly in publications with a national 
circulation, and common sense dictates that expensive 
space should be used carefully and intelligently. 


Window Dressing an Art 


Window dressing is another illustration of American 
inventiveness and readiness to adopt new ideas re- 
gardless of trouble and expense. The general tendency 
is to show fewer articles and to-pay more attention to 
setting them off to the greatest advantage by the use 
of carefully chosen accessories. A whole section of 
a department store window will be devoted to showing 
a few articles forming one color scheme—as, for. in- 
stance, a length of brown cloth, a hat, a pair of gloves, 
hose and shoes to match, with perhaps an umbrella or 
a belt or scarf lying on a table or across a chair. 

Much attention is paid to presenting in the most 
convincing way the various selling points. This is 
especially noticeable when the article is an adver- 
tised one. New uses and new arguments are sought 
for diligently. The education of the dealer never 
ceases. Technical information is made available for 
him in many attractive forms, and he, in turn, takes 
a pride in telling the consumer of the excellencies of 
his merchandise. The whole country is interested in 
buying and selling, and the dealer can always count 
on an interested listener. 
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In an effort to 
yeveal the 
prettiest part 
of the foot, the 
arch of the in- 
step, Parisian 
designers’ are 
now cutting 
their straps 
lower and 
lower. 
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Crystal and 
steel beading 
as an orna- 
mentation up- 
on the mate- 
rial is more 
and more in 
use in Paris. 
Designers 
there say that 
. decoration of 
footwear has 
just begun. 





EVENING SLIPPER IN BLACK SATIN BEADED m 
‘WITH ORNAMENT IN (PEARLS AND 











The Unusual in Footwear 
What Do You Think of Patent Leather Slippers with Silver Heels? 


Paris Office; 2 Rue des Italiens, April 1. 

After all, in so far as shoes are concerned, skirt 
lengths really matter very little for the low shoe, and 
particularly the low strapped shoe has apparently come 
to stay. In any case, if it took six years for the skirt 
to rise from the ankle to the knee, will not the down- 
ward trail take equally long? In other words, makers 
of low shoes with stock on hand, if there is such a thing 
in the foot wear world, “should worry.” 

Fashions for the Spring have changed very little 
from those of the winter. As a matter of fact, the 
question of the proper style this season is largely one 
of choice, for everything has been featured by the 
Paris dressmakers, and everything is being worn by 
the Parisians. This is doubtless due to the fact that 


prices are still high, and that few women can afford too 
radical changes in their wardrobes. 


Black and white effects also are strongly featured 
for sport as well as for street and house wear. 


The Unusual in Footwear 


Purple, or rather violet, is also a fashionable color 
for summer, for sweaters, blouses, hats and as trim- 
ming for shoes. In shoes purple is used rather spar- 
ingly and appears for the most part in the form of a 
tiny inconspicuous piping or underlay of perforated 
bands on black patent leather slippers, although eve- 
ning slippers in cloth of gold with purple heels, and 
slippers of purple satin or purple metal cloth with sil- 
ver heels are occasionally seen. For instance, at an 
after theater supper at the Hotel Vignon, which is one 
of the most fashionable supper places in Paris for the 
moment, a well-known Parisian wore with a dress of 
white crépe de Chine, a fur-lined purple velvet evening 
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wrap, and purple satin slippers with silver heels, and 
plain sheer purple silk stockings. 


Hosiery to Match Gowns 


With regard to colored stockings, laterally there 
seems to be a certain tendency to return to slippers 
and stockings which match the gown, in contrast to 
the flesh colored or taupe stockings which have been 
almost exclusively worn with colored or metal cloth 
evening slippers for the past few seasons. Mademoi- 
selle Yvonne de Bray, who is one of the noted actresses 
here and who, in a new play, wears a series of smart 
costumes by Drecoll, wears, with a grey house dress, 
grey suede sandal slippers and grey silk stockings, 
while Mademoiselle Yvonne Printemps, the wife of the 
well-known playwright Monsieur Sacha Guitry, in a 
reproduction of the play “la Prise de Berg op Zoom,” 
by Monsieur Sacha Guitry, with a green chiffon gown 
from Lanvin wears green satin strap slippers from 
Hellstern with matching stockings. Truth to tell, the 
eye, for the time being, is so unaccustomed to the sight 
of a colored slipper with a matching stocking that the 
impression made is not smart, but the fact that these 
two well-known French actresses are appearing on the 
stage with stockings that match the shoe and the gown 
indicates that doubtless the fashion will take. 


The High Shoe Has Vanished 


As far as styles in shoes are concerned, everything 
goes provided it is a low shoe. High shoes seem to be 
absolutely vanishing from the surface of the globe as 
far as Paris goes. 

In low styles, strap effects are still the great vogue, 
but each week sees a certain increase in favor for 
Colonial ties or for walking pumps worn with huge 
buckles. 

For the last year very few large buckles have been 
worn in Paris, toe ornaments and buckles when used 
being very small and inconspicuous. Now, however, 
attention is again being centered on. buckles and toe 
ornaments for shoes for street as well as for evening 
wear. For the street, large oblong and oval. black 
composition buckles rimmed with white or with colored 
composition, and solid oblong, oval and round plaques 
of composition in black or in a color are extensively 
worn. These plaques when in black are rimmed with 
white or a color, and when in a color are rimmed with 
a contrasting color. In the round plaques, a jewel or 
bead of the composition is frequently sunken at the 
center. 

Plaques in black composition run crosswise with 
deep engraved lines in color on the style of the stitch- 
ing which were launched by Greco as a trim for pa- 
tent leather pumps last fall are also shown. 


And Now Jeweled Ornaments 


_Attractive buckles and ornaments in clouded en- 
graved white crystal are being featured by Greco on 
the new models for Spring on walking pumps of patent 
leather. Hellstern, for evening slippers, is featuring 
jewelled disks which he places at the crossing of the 
ribbon strap directly over the instep. 

Tassels of jet and steel, or crystal and steel are also 
used as a finish for the ends of ribbon lacings of danc- 
ing slippers by Hellstern. 

A word with regard to the high tongue Colonial 
pumps. Although, as before stated, an increasing 


vogue for this is noted, all of the models in this style 
are in popular grades, but are not endorsed by the ex- 
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clusive French boot makers. Among the novelties in 
this line is a black satin Colonial tie with a very high 
tongue ornamented with a floral appliqué of colored 
leather. The tongue is rooted in a buckle of black and 
scarlet composition. 





Shoe Exposition and Illinois Association Convention 
at Sherman Hotel, Chicago 


Chicago, April 12.—The big double-header in the 
Chicago shoe world, consisting of the joint meeting of 
the Chicago National Shoe Exposition and the annual 
convention of the Illinois Shoe Retailers’ Association 
will be held at the Hotel Sherman the week of July 5. 

Last year, while these affairs were held at the same 
time, the exposition was conducted at the Palmer 
House and the convention at the Congress. It has been 
deemed advisable by Frank P. Meyer, president of the 
illinois Shoe Retailers’ Association, and Joseph Kalisky 
to hold the two affairs not only at the same time but 
under the same roof. The Hotel Sherman has been 
selected because it offers.ideal conditions for the joint 
meeting. A large convention hall is available for the 
meeting of the merchants and two floors of rooms have 
been set aside for the members of the Chicago Shoe 
Travelers as display rooms. The Sherman is in the 
heart of the Loop district and in close proximity to the 
wholesale shoe and leather districts. 

The Chicago National Shoe Exposition has become a 
semi-annual affair of great importance to the shoe 
buyers of the Middle West and South. Undoubtedly 
more merchants will be interested in the Exposition 
this year than ever before because of the opportunity 
it will afford to get a line on prices and styles for the 
forthcoming season. The Chicago shoe travelers, 
through their experience with these affairs, have 
learned the ins and outs of arranging such a show for 
the best advantage of the visiting merchants. 

Joseph H. Everston, 906 Security building, has again 
been selected as business manager of the Exposition. 
Mr. Meyer has his own ideas of convention programs 
and this year will incorporate some new features which 
will be not only of intense interest but of great educa- 
tional value to all visiting merchants. 





GOVERNMENT TO AID 
TRADE CONFERENCE 


Washington, April 12.—Various Government depart- 
ments are promising their support and co-operation in 
the conference to be held in New York on May 16, 17 
and 18 under the auspices of the National Association 
of Manufacturers which will be attended by various 
ambassadors and ministers. 

Diplomatic representatives of thirty nations will be 
in attendance at this conference, including the am- 
bassadorial as well as the commercial representatives. 
Government departments, including the State Depart- 
ment, the Bureau of Foreign and Domestic Commerce 
and the Pan American Union will be represented by 
special exhibits and trade advisors. 

A suite will be set aside during the convention as a 
conference room on world trade, where it is expected 
that the three or four thousand manufacturers of the 
United States who will be in attendance, will be able to 
confer with the commercial representatives of foreign 
nations and with the special trade advisors of their 
own country. 
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Childhood Is Deserving of the Best. 


In Footwear, in Styles, in Materials and in Service 


Every merchant of shoes to children pledges himself to give all of 
the advantages of footwear in the right construction, worthy leathers 
and materials, trim patterns and modern economies. All these—but 


most important—PROPER FITTING. 

There is nothing in the shoe industry so important as children’s foot- 
wear and the service rendered the American child is greater than that 
given any other children in any other lands. 

Lasts are anatomically correct and are to-day the standard foot shapes 
upon which stylish designs and materials are fashioned. 

Since inferior leather is in its worst possible place in children’s shoes, 
it is publicly suggested that “‘it pays to buy shoes in which good leather 
is used.” : 

It is the inherent right of childhood to have proper footwear in shape 
and substance for on this foundation depends the all-around develop- 
ment of juvenile health. 


Every shoe merchant in his service realizes 


“The welfare of the children of today 


is the welfare of the nation tomorrow” 


ay : 
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| 
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The Style 
Element 
in 
Juvenile 
Footwear 
Has 
Appeared 


It is safe to say that no part of the shoe industry 
has shown greater improvement and development dur- 
ing the last decade than juvenile footwear. A com- 
parison of the lasts in vogue fifteen or twenty years 
ago and those in general use in factories making chil- 
dren’s shoes to-day reveals a wonderful change for 
the better. 

The lasts in use now are broad on the bottom and 
have ample toe room; they come nearer following the 
lines and general contour of the human foot than do 
the lasts used in men’s and women’s shoes. 

There has been a disposition to use modified Eng- 
lish lasts to some extent in the 8% to 11 run and in 
the 11144 to 2 run as well as in growing girls. The 
percentage of shoes made on this type of last, however, 
in the smaller runs is very small compared with the 
quantity made in the “Nature shape” last. This 
indeed is a fortunate circumstance and the feet of 
children are much more perfect because of it. 


Style with Correct’ Shape 


Narrow toes or freakish lasts are not necessary in 
order to put style into juvenile footwear. Lasts that 
are anatomically correct should remain the standard in 
footwear for children but there is a world of room to 
play with attractive patterns in making children’s 
shoes. 

A maker of children’s shoes recently said to inject 
fancy patterns into children’s shoes would put the big 
majority of children’s factories out of business because 
fancy patterns would add to the cost of the shoes; and 
children’s shoes have always been made and sold on 
a very low margin of profit. 

Profit in Right Method 


It is undoubtedly true that most children’s shoes 
have been made and sold on a low margin of profit. In 
fact, in many stores the children’s section is operated 
at a distinct loss. An investigation of such stores usu- 
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To 
stimulate 
more 
sales through 
patterns and colors, 
novelties and price 


ally shows that it is the method of merchandising chil- 
dren’s shoes which is wrong rather than the percent- 
age of mark-up. 

The same is probably true with a lot of shoe fac- 
tories that fear to make fancier types of children’s 
shoes. 

In the average store nobody is responsible for the 
children’s shoe section. The shoes are bought in a 
haphazard, perfunctory sort of a way and are sold in 
the same manner. Salespeople avoid the children’s 
section because it often takes as much time to sell a 
pair of children’s shoes as a pair of adult shoes and 
the amount of the sale is smaller. This frequently 
happens because the sales person is not accustomed 
to wait on children’s trade; is not familiar with the 
stock; does not have his mind concentrated on the 
problem and most frequently does not love children 
and is not in sympathy with them. 


Importance of Real Salespeople 


The manager of a large store in Indianapolis re- 
cently said he exercised more care in selecting sales- 
people for his children’s department than any other 
department of the store. He watched the methods and 
habits of the girls in this department closer than in 
any other because many of the store’s best customers 
were those who had been fitted in the department as 
children and had remained customers of the store 
after reaching their majority. 

A girl who loves children and can win their con- 
fidence and esteem does not have to put in a whole lot 
of time in making a sale. It is the sales person who 
does not understand child nature and tries to argue 
the child into taking a certain shoe that loses time and 
loses customers. 

The store manager referred to above certainly has 
the system. It is not unusual to see little tots come 
into that store, run across the department, throw a 
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chubby pair of arms around the neck of a salesgirl 
and be fitted to a shower of kisses before she is fitted 
to a pair of shoes. 


An Eye for Beauty . 


This store is showing and selling a lot of fancy 
patterns in children’s shoes. Mary Janes of patent 
eather with white kid ball straps on them; little Russia 
oxfords with saddle vamps; white strap effects with 
patent ball straps and a lot more fancy patterns. 

Just step into a wide-awake children’s department 
ind see the expression on a child’s face when a really 
»retty, dressy shoe is shown her; then look again when 
he is shown a common, ordinary unattractive shoe. 

It does not take long to realize that children have 
in eye for beauty. Nor does it take long to find out 
‘hat mothers are anxious to gratify that taste of the 
<iddies. 

Bright paint on toys does not make the toys last any 
onger and it costs money to put it there but it makes 
he toys sell better and brings a longer profit to both 
aanufacturer and retailer. 

There is a vast difference between style and freak- 
ishness; the two should not be confounded. No mother 
wishes her children to look freakish but every real 
mother wishes her children to look stylish. That inde- 
scribable something we call “class” is the element in 
children’s footwear that will add sales and add profit to 
both manufacturers and retailers of juvenile shoes. 


Style and Lower Prices 
The Public Is Interested in Children’s Shoes 


for These Twin Reasons 


The reduction in children’s shoe prices is prob- 
ably one reason for the satisfactory condition of the 
children’s shoe business, which is unquestionably a 
bright spot in the shoe game of to-day. 

Children’s shoes have been, since grandma’s time, 
to a certain extent standardized. The so-called in- 
step strap or ankle tie has been most acceptable, 
summer after summer—nothing different was asked. 
This season, however, there has been a most per- 
sistent demand for novelties. A selling price is 
asked that has made some shoes appear to be priced 
higher than the so-called staple ankle tie—never- 
theless these novelties are being marketed at what 
are very close to the prices asked for a similar shoe 
immediately preceding the war. It is now possible 
to buy in the medium grades, where the decline is 
most prominent, a very satisfactory low shoe, in the 
4 to 8 and 8% to 11 runs, a shoe that can be re- 
tailed from $2 to $2.50 the pair; these shoes carry 
additional style with a very small increase in the 
selling price. 


The Broad Toe Demand 


A very noticeable change has taken place in the 
attitude of the parents toward style footwear for the 
children, or the decision may rest with the children, 
as they are in a way “style directors.” The little 
boy or girl knows what he or she wants on the feet, 
and when the statement is issued—arbitrarily—“No, 
I do not want this or that,” mother or father, in 90 
cases out of one hundred, acquiesces. 

About three years ago the narrow toe on the Eng- 
lish last appeared strongly and showed a gain in 
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soles in the Northern section of the United States. 
This has disappeared to a great extent, and in the 
opinion of the shoe people as a whole, the wider toe 
is rapidly coming back into favor. There is still in 
the Southern section a demand for the narrower 
toes, but retailers in the South as a whole feel that 
there is a change of attitude here which will mean a 
division of their purchases between the narrow and 
broad toes for fall. The change from the narrow 
to the broad toe was very noticeable—and an almost 
overnight one in Detroit. While the narrow toe has 
never been recognized in the higher grade of chil- 
dren’s shoes, it has been recognized in the medium 
grade to a great extent, but this season, in Detroit, 
in particular, it was practically impossible to sell 
the narrow toe. This was indeed a radical change, 
inasmuch as this city was one of the first to demand 
the narrow or English toes, in growing girls and 
misses’ runs, from 1114 to 2, and even down to chil- 
dren’s sizes—8% to 11 runs. 


Children Style Arbiters 


Another featyre that is very evident at the present 
time, particularly in the growing girls’ lines, and 
with the little tot of four or five years old, is a bit 
more style. The first thought is of the girl in re- 
lation to style, but this fashion, characteristic ap- 
pears also in the most concrete form in boys’ shoes. 
This demand for style or fads of the day is being 
recognized by manufacturers and wholesalers. <A 
forcible example of this style idea this season is the 
sale of the anklette in growing girls’, misses’ and 
children’s runs. This is a style, except for the 
broader toes, identical with the women’s ankle and 
instep strap effects. The sales on this style have 
been extremely large; in fact, there never was a 
new style that was more positive than the anklette. 

Another feature that is extremely interesting to 
manufacturers and in-stock houses is the quick re- 
vival of the rope sandal—the four-strap rope. The 
sale of this shoe this season has been very large. 
Almost every retail merchant has found this type 
of footwear very difficult to keep in stock. The 
reason for this may be accounted for in the very 
prominent position of the strap effects in women’s 
sizes, which are reflected in the children’s models. 





To My Laddie’s Shoe 
By E. R. Porter 


I’m sitting here beside the fire 
_ Holding you—gazing at you. 
Cast off for a night of idle rest 
My Laddie’s little shoe. 


Somehow you have the look of him, 
Happy and staunch and true; 
As fair a lad as ever walked 
In any sort of shoe. 


Tipped up a little at the toe, 
And mussed—ah, yes, that’s true! 
Yet never more of spirit’s worth 
Filled anybody’s shoe. 


O, Laddie, sleeping in your bed, 
This be my wish for you, 

May the foot which now tramps around in this 
Fit to a good man’s shoe. 
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Five-button Havana 
brown kid turn. with 
lightweight sole, white 
garter buttons and stitch- 
ing. Selected from the 
line of Samuels Shoe Co., 


St. Louis, Mo. 


The next shoe in the pro- 
gressive scale of footwear 
requirements for children 
is the very soft elk moc- 
casin with a still heavier 
sole. 
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In these sizes a child’s foot in- 
creases one size in every six weeks 
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A patent leather Roman 
sandal. This strap effect 
has always been an in- 
teresting novelty in chil- 
dren's footwear and here 
is one case of where the 
imitation of style is from 
the infant's shoe to the 
adult and not the other 
way around. _ Selected 
from the line of Burdett 
Shoe Co., Lynn, Mass. 
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It Is the Inherent Right of Children to 


Have Proper Footwear 


Straps have always 

been childhood favor- 

ites because of style. 
and adjustment 


The strap sandal has al- 
ways been in summer 
favor and here we have it 
in white leather, twin 
buckles and cut out vamp. 
Selected from line of 
Shaft-Pierce Shoe Co., 
Faribault, Minn. 


Next a dull black calf one- 
strap with plenty of foot 
room. Selected from line 
of Greene Shoe Mfg. Co., 


Boston, Mass. 


Now for the real novelty 
in little girl footwear. The 
toe is shaped with less 
wool at the tip. 


Light shade of Russia calf 
in a turn, twin cross straps 
fastened with gilt buckles, 
the straps being snap fast- 
ened under buckle. Se- 
lected from line of Ziegler 
Bros. Co., Philadelphia, 
Pa. 
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Twin Straps Are Also the “Big Sellers’ 
to Very Young Ladies 


A_ misses’ Russia calf, 
two-strap pump. _ This 
has a pump weight of sole 
and 8/8 heel. Selected 
from line of Rice & 
Hutchins, Inc., Boston, 
Mass. 


Mahogany calf strap ox- 
ford with fancy ball strap 
laid over vamp. Selected 
from line of Juvenile Shoe 


Corp., St. Louis, Mo. 













Just like mother and 
big sister wear for 


This summer promises to 
be the great white year in 
footwear. 


A white Nu-buck two- 
strap pump with wing tip 
effect, perforated and 
stitched on forepart. Col- 
lar effect of perforations 
and a similar line on foz- 
ing and around throat. 
Selected from line of 
Brown Shoe Co., St. 
Louis, Mo. 
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Combinations and novel- 
ties in children’s footwear 
are on the increase. This 
oxford is a combination 
of white suede and tan 
calf with double ball strap 
effect and clever quarter 
effect. Selected from 
line of D. A. Donovan's 
Sons Co., Lynn, Mass. 
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The sport year is re- 
vealed in juvenile foot- 
wear 


For Sports and the Great Outdoors — Special Footwear 


Brown elk shoe for girl 
scout with moccasin fore- 
part and rubber heel. 
Selected from line of Co‘l- 
yer Moccasin Co., Swamp- 
scott, Mass. 


Square toe mahogany calf 
oxford, perforated wing 
tip. Selected from line of 
Juvenile Shoe Corp., St. 
Louis, Mo. 
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Children’s, 5-8 


Infants’, 0-5. 


The Progressive Sizes of Children’s Footwear 
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Misses’ and girls’, 1134 to 4. 








Boys’, 1144 to 5%. 


The Most Important Feature of Juvenile Footwear Service Is the 
Logical Sequence of Lasts and Heels and Styles 


The RECORDER presents in these illustrations the 
progressive sizes, lasts and heels making up a complete 
footwear service to children. So valuable is the knowl- 
edge of proper shoes for each division of childhood 
that some stores make their greatest appeal to the 
public on the strength of the statement that “proper 
fitting is given from infancy up to old age on a pro- 
gressive system of lasts, heels and styles.” 

Here we show the range of styles in accurate se- 
quence, and to define the types we explain each shoe 
and how it fits into the line. 


A Grouping of Correct Footwear 


1. A soft-sole moccasin in a golden shade of brown 
kid—embroidered in French knots—the very first shoe 
which baby wears. 

2. Ventilated moccasin in a pearl gray buck—for an 
infant of one year old—size 3. This little shoe is 
especially recommended by doctors, as it has plenty 
of room in the fore part to allow the little toes to 
wriggle about and thus assist in their development. 

3. A button McKay turn shoe in a hazel brown, with 
toe cap. This is for a child of one and one-half years 
to twenty months and is a size 4D. 

4. A black lace calf in a McKay turn, invisible eye- 
lets, for a three and one-half year old. This is in 
size 7D. 


5. A tan calf button McKay for a four-year-old, in 
a size 8D. - 

6. A black patent vamp lace boot, with black calf 
top, for a six-year-old, size 11D. 

Widths in infants’ and children’s shoes range (C, 
D and E. D is the width usually bought. The little 
folks’ shoes take on widths at nine months—thus a 
size 2 would be marked size 2C. 


The Scale of Sizes 


For trade purposes, shoes are divided into a number 
of classes with reference to size, such as infants’, 
children’s, misses’, women’s and men’s. The American 
system of numbering runs from 0 to 13%, then begins 
at 1 again. Infants’ sizes run from 0 to 5. Children’s 
sizes are divided into two runs, from 5 to 8 and from 
814 to 11. Misses’s sizes run from 11% to 13%, 
then back again tq 1, 1% and 2, in the second series of 
sizes, which run on up into the men’s and women’s. 
Boys’ shoes run from 2% to 54%, men’s shoes from 6 
to 12, women’s shoes from 2% to 8; larger sizes, of 
course, are made, but usually on special orders, these 
being the usual stock size limits. The “little gents” 
run of sizes is from 10 to 13%, this being a kind of 
special variation in children’s wear. 

In tabular form the sizes on shoes run as follows: 








Can you lay out a real sequence of styles from your stock? 
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“The Parting of the Ways” . 

7. At size 11 come “the parting of the ways,” the 
little boys proceed to the boys’ department, the little 
girls go to the misses’ department. We will follow the 
little girl’s footsteps and find her first in a boarded 
Russia calf welt boot. She has advanced from the 
spring heel of % to a % heel. She is now about six 
years old and wears a 1342C. 

8. The young miss likes a touch of style at about 
this time, so we may next see her in a black patent 
two-strap, with a % heel. 

9. From the misses’ department it is but a step to 
the growing girls’ shoes. The one in our diagram is 
a 4C in a black calf oxford with tip, 8/8 heel. 

10. The growing girls’ is the next fitting, and a 
popular style is in a Norwegian calf. By this time 
age is almost forgotten. The size shown is a 414B. 


Our “Baby” Graduates 
Here our baby has gone through the different stages 
of shoe fitting and steps 


black calf welt oxford, lace, with invisible eyelets in a 
12C, D width, 6/8 heel. 

13. A mahogany Russia calf welt lace booth, with 
blind eyelets, is worn by the boy of nine years to good 
advantage. The size here shown is a 1D. 

14. A black Russia calf welt boot, with an 8/8 heel, 
is worn by our boy of twelve. The size in our diagram 
is 5C. 

Our boy may now go along with “dad” and be fitted 
in the same department and to the same style and sizes 
as father wears. 

MERCHANTS START ANOTHER FIGHT 
AGAINST “PURE SHOE” BILL 


Milwaukee, Wis., April 11—The Milwaukee Retail 
Shoe Dealers’ Assotiation, at its regular monthly 
meeting, held Thursday evening at the Asso- 
ciation of Commerce headquarters, devoted much of 
its attention to questions: of legislation, particularly 
questions now before the biennial session of the 
Wisconsin Legislature. Henry Lemay, 820 First 
avenue, chairman of the legislative committee, made 
a comprehensive report of the progress of work for 
and against various bills. One is the measure fa- 
miliarly known as the “pure shoe bill” which aims 
to compel manufacturers to brand all shoes with 
tags indicating the “Ingredients” of the goods, so 
that consumers may be informed as to whether or 
not substitutes for leather are used. The bill also 
contains provisions requiring similar information 
on clothing, etc. 

Chairman Lemay told of the splendid work which 
is being done in the legislative halls at Madison by 
William G. Schumacher, a director of the State asso- 
ciation, located in the capital city. At Mr. Lemay’s 
suggestion the Milwaukee dealers went on record with 
a vote of thanks to Mr. 
Schumacher. 





into the women’s shoe de- 





partment, near at hand. 


Earl C. Logan, Western 
editor of the BooT AND 


And sometimes mother, 
wishing a broader toe and 
lower heels, comes into 
the growing girls’ depart- 
ment and sits down beside 
daughter for a fitting. 

11. We have not forgot- 
ten the small boy, who at 
the age of five or six and 
size 11 goes into the boys’ 
department and is fitted 
out to a boys’ spring heel 
shoe in size 11%C. A 
good style is a chocolate 
grain elk. 

12. The next shoe for 
the boy of seven years is a 
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No shoes with heels over 1% inches — 
Girls’ and misses shoe shop—fourth floor 
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How you can show that you render a progressive service in 
children’s footwear. 


SHOE RECORDER, gave an 
interesting talk concern- 
ing conditions in the 
trade, gathered from re- 
cent contact with the 
trade in all sections of the 
Middle West and South. 
President Hensel spoke of 
plans for conducting an- 
other campaign in Octo- 
ber to collect used shoes 
for charity. The subject 
of prompt payment of 
damage claims by railroad 
companies also was up for 
discussion at this meeting. 
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The Ideal Children’s Depart- 
ment Arranged for Quick 
Service 


A birdseye view of a children’s shce 
department has been taken, and the 
infants’ and children’s unit is repro- 
duced herewith. In this unit every 
type of shoe worn by little folk fron 
babyhood to the age of about five ‘o 
six years is attractively shown. Siz:s 
range from 0 to II. At the end >f 
this section are big display cases, while 
six little cases on either side, fitted wi:h 
mirrors, form the “walls” of the sec- 
tion. On the left of the diagram, ard 
between the infants’ department and 
the boys’ department, the stock is kept. 
Entrance to the stockroom is mace 
through a little alcove near the cash 
register, and through swinging doors 
salespeople may enter the stockroom; 
thus, all the cartons are concealed and 
there is no clutter of merchandise. In 
this alcove are also located the tele- 
phones, the bundle counter and more 
cash registers. 


CARTONS 


os In addition to the stockroom, 180 


drawers arranged in the alcoves, 
formed by the juttings of the display 
cases, at the right of the department, 
contain the soft sole stocks of tiny 
moccasins and first-steps. 


Sof* Sole 
and 
Moccasins 


Arrangement of Leathers 


Soft Sole As to leathers in the children’s 
department, a patent leather comes 
first in the arrangement of stock in the 
department; then a black kid, then 
calfskins, in medium shades of tan and 
black; next, white, in canvas and bucks. 


Moccasins 


A Study in Children’s Shoes and Service 


From Babyhood to Man and Womanhood—The Chief Essential Is a 
Complete Stock in All Sizes and Styles 


(By C. C. Ferrers, Buyer Children’s Department, Jordan, Marsh Co.) 


The first requisite in the success of a children’s shoe 
department or shoe store is a complete and well- 
arranged stock on all sizes and a good assortment of 
styles. The little folks are an important part of the 
world’s population and have just as many style re- 
quirements as do the grown-ups. The next requisite 
for success is proper fitting; the next, good advertis- 
ing. With these three essentials, there is no reason 
why the juvenile footwear department should not be 
made a money maker. 


All Ready for the “Kiddies” 
In the center of the infants’ and children’s depart- 


ment are the fitting chairs. The five shown in the 
rear are located on a raised platform, with eight big 
drawers underneath same in which is kept the leg- 
ging stock. The rest of the chairs range themselves 
in the aisles in’ fours—thirty-two in all—the two 
center ones being raised a little for the “kiddies”; the 
two end seats are for the adults. All these chairs are 
securely fastened to the floor. At the front of the 
department and facing the elevator is a well-lighted 
soft-sole case, in which is shown—some suspended from 
ribbons, some on the carpeted floor of the case—‘he 
tiny dainties in infants’ footwear. 

Adjoining the infants’ department, to the right. is 
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CHILDREN’S DEPARTMENT OF THE I. MILLER CO., FIFTH AVENUE, N. Y. 





ie Here Is the “Chummy” Type of Fitting Room for Children. Note How the Seats Are 
t+ | 


the children’s hosiery department. On the left is the 
boys’ department, and still further on the Ieft, the 
misses’ and growing girls’ departments swing away 
from the boys’ shoe department at right angles. The 
growing girls’ and misses’ departments have two cases 
in front and contain about forty chairs. 
Misses’ Size Range 

Misses’ sizes range from 11% to 2. The ages of 
the misses range from six to twelve years. The inter- 
pretation of the term “miss” in the shoe trade differs 
from its meaning in the clothing trade. Clothing for 
children is designated as “junior,” “girls’,” and 
“misses’.” If mother wants to buy a coat or a dress 
for “miss” daughter, she goes into a department which 
corresponds to what in the shoe trade is known as the 
growing girls’ section. We write our signs and ad- 
vertisements so that the public may not be confused 
and designate misses’ shoes as growing girls, and 
growing girls’ as misses’ shoes. When I am buying 
shoes from the manufacturer, I reverse the designa- 
tion. 


Growing Girls’ and Boys’ Shoes 


To the retail shoe merchant, growing girls range 
from twelve to thirteen years of age up to women; their 
sizes range from 2% to 7; they wear, practically, 
women’s sizes, but with lower heels and broader toes. 
The growing girls’ department is often patronized by 
women who wish a lower heel and broad toe. 

Boys’ sizes range from 11 to 18%, 1 to 2, and 24% to 
6. After a little boy graduates from the infants’ de- 
partment, at about five or six years of age, it is 
necessary for him to swing over to the boys’ shoe 
department, where he is fitted until he is about thir- 
teen; then he is “promoted” to the men’s sizes. 


As to Heels 


Starting with infants’ footwear, no heels whatever 
appear until we arrive at a size 5 for a two-year-old, 
on which a spring heel is placed. There are spring 
heels in turns, spring heels in McKays and spring 
heels in welts, but size 18% is the smallest size to 
carry a real heel. I have recently purchased a stock 
in this size with a little 54 heel, square and flat. This 
heel is carried in sizes up to 2. From this height, 
growing girls’ heels make a jump into a 6/8, and 
from that to as high as a 10/8. These heels are grad- 


Arranged in a Circle. 


uated according to the style of the shoe. The young 
people are taken by easy steps, a lift at a time, until 
the narrower toe and the 12/8 heel is reached. The 
height of the heel is developed in the last; a certain 
last is built for an inch heel, another for a 9/8, and 
so on—the narrower the toe, the more lifts are added 
to the heel, thus giving a higher arch. 

Boys’ heels commence, as do the misses’, with a %, 
and run from that eight to an 8/8. 


As to Styles 


In the soft soles and moccasins there is hardly any 
style variation. In fact, it has been truly said that 
infants’ and young children’s shoes are as staple as 
sugar. A few novelties are carried from season to 
season in order to tone up the department, such as a 
medium brown shade of tan, Russia calf lace boot, 
with fawn kid top. This is a brand-new style this 
spring and is running right straight through from a 
size for a three-year-old up to a size for a child of six 
or seven. 

The average width on a child’s shoe is D. As a 
rule, a little boy wears a size larger than a girl of 
the same age. 

In misses’ shoes, lines are staple, colors are black 
and tan on the new shade of tan. The most popular 
shoe for a miss is a welt—a few come in turns. A misses’ 
novelty which I have just introduced is a one-strap 
pump in a medium tan Russia calf, with dark brown 
suéde foxing to give it a contrast. The average width 
in a misses’ shoe is a C. 

In growing girls’ fashions, the tendency is to stick 
closely to black, tan and white. In style delineation, 
growing girls’ shoes show the same characteristics as 
women’s styles, only the toes are broader and heels 
are lower—in fact, mother’s shoes are duplicated in 
more “sensible” shoes for daughter, so as to give 
daughter’s feet a chance to develop as Nature would 
have them develop. 

There is not much of a tendency to novelties in 
growing girls’ shoes, although I will feature for this 
spring a low cut with ball straps, wing tips and many 
perforations. The average width in growing girls’ 
shoes is a C. 

In boys’ styles, those for men are copied in the more 
plain styles. Boys’ boots are all-the-year-’round 
staples. As many boots are sold for boys in the spring 
and summer as are low shoes. 
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ENTERTAINMENT FEATURES INTEREST CHILDREN 


The Juvenile “Play Land” of the George J. Marott Shoe Building in Indianapolis, Ind. This Shoe Institution Is 
Complete in Its Service and Comfort to Children 


Fitting the Kiddies 


The size stick is an all-important device in fitting 
children’s shoes, the child is required to stand full 
weight on the stick and away from any object on 
which it can lean. There is much variation in chil- 
dren’s feet. For instance, a one-year-old might take 
anywhere from a 8 to a 4 size, and a two-year-old 
might take any size from a 4 toa 6. Women are con- 
sidered the best fitters for children, as they take more 
pains with the little folks, their touch in adjusting 
the shoe to the tiny foot is more delicate and skillful, 
and, moreover, children like women, and women like 
children. A child is not afraid of a woman, and if it 
is refractory and “simply does not want to have shoes 
tried on, anyway,” the woman will coax and pet, and 
the result is that Susie or Mary is eventually correctly 
fitted. In the boys’ department the best fitter is the 
young man—not the elderly man—but the young man, 
one on whom the boys look as an ideal. If this manly 
specimen says that a certain shoe is the proper fit 
and the proper thing to wear, the boy is quite willing 
to abide by his decision. 


As to Sales 


It is not necessary to run many sales in a children’s 
shoe department. In one store a big birthday sale is 
held in January, another after the Fourth of July 
for cleaning up low shoes, and after Labor Day a big 
school shoe sale is held; another is run after Christ- 
mas to clean up odds and ends. 


Prices and Other Comments 


Prices on children’s shoes in the average depart- 
ment are anywhere from $1 to $3 lower than last 
spring. 

Children’s shoes do not carry rubber heels, but 
they are put on at an added cost if the mother so 
wishes. 

A full line of rubbers is carried by the successful 
shoe department—rubber boots, overshoes and sandals. 
The smallest size on a rubber boot carried is a size 4 
for a child about one year old. 





The Children’s Room-window 
Try the unusual in window display 


Here’s another room scene that ought to have fur- 
nishings, toys and playthings that belong to regu- 
lar honest-to-goodness kids. Toys that have actually 
been in use would give your scenic effects the human 
interest touch that appeals to real folks. 

On the back wall of your window put some colored 
pictures of kids, babies and youngsters or large 
photos of real kids or pictures of animals. Use 
colored pictures if possible as the color makes the 
scene livelier. 

You can get the toys, books, blocks, dolls, carts, 
small chair, racking horse and other playthings that 
children love without much expense. Place these in 
a happy-go-lucky fashion on the window flooring just 
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A CHILDREN’S SHOE WINDOW IN LAVENDER AND WHITE 


The Center Panels for a Background Setting to Distinctive Unit Displays of Footwear and Hosiery for Little 
Tots. Plenty of Apple Blossoms for Decoration. Display by Boston Shoe Co., Louisville, Ky. 


as if they had been left there by the little ones them- 
selves, 

Your display of children’s play shoes, sandals and 
footwear in the front will get much attention from 
the folks that use your sidewalk. 

If your nerve is good and you can do it, put in a 
couple of real live children and let ’em play with 
the toys for an hour each afternoon. First remove 
your display shoes unless 
you are going to present 


WHAT IS KANGAROO LEATHER? 


Its Characteristics Not So Well Understood As They 
Might Be 
By JAMES McDONALD 
Cincinnati Representative of the Richard Young Leather Co. 


There seems to be an unusual amount of misunder- 
standing among a great many shoe retailers and shoe 
salesmen traveling for 
shoe factories, as to the 





them to the kiddies after 
they have had fun with 
the toys. 


exact source and general 
characteristics of kanga- 
roo leather. 














In that case you might 
put the new shoes on them 
when you let -them into 
the window, thereby show- 
ing your line in actual 
service. 





CORRECTION 
AN ADVERTISING 


In the advertisement of 
the Saks-Meth Shoe Co., 
Inc., in the April 2 issue 
of the RECORDER, the ad- 
dress should have been 
given as 116 Duane street, 
New York City, instead of 











Practically all men con- 
nected with the shoe 
trade, from the manufac- 
turer to the retailer, are 
in some way or other con- 
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versant with most of the 
skins that go into the 
manufacture of shoes. But 
this information seems to 
be strangely lacking when 
it comes to kangaroo. So 
it is our aim to try to ac- 
quaint our readers with a 
general outline of kanga- 
roo skins and their dis- 
tinct difference from other 
leathers. 

The raw skins are ob- 








115 Duane street. 











54 BOOT AND SHOE RECORDER 


tained in Australia, where this animal abounds, and 
where, until a comparatively recent period, there was 
a bounty on these animals. At that time they were 
driven into a stockade by horsemen, and clubbed to 
death, but this method proved so destructive that the 
Government was obliged to remove the bounty so that 
the animals would not be entirely killed off. To-day 
they are shot by bushmen, whose business this is. The 
skins are then shipped to this country where they are 
started through the tanneries to be made into leather 
for the manufacture of shoes. 











Local News in Your Windows 


An excellent example of the way in which display windows 

may be “hooked up” with local events is shown here. 

During a recent automobile show in Nashville, Tenn., the 

firm of Lebeck Bros., in addition to shoes, showed a 

miniature Marmon —, — attracted considerable 
interes 








They are made in glazed, suede, and dull finishes. 
The genuine glazed kangaroo is the finest grained, 
strongest, and best wearing leather that can be put 
into medium and high grade footwear of every de- 
scription. Combined with these qualities it is also 
the most comfortable leather that one can wear. 

Some people are prone to confuse the genuine 
glazed kangaroo and the glazed kid on account of the 
similarity of the grain; but the difference should be 
easily recognized, as the glazed kangaroo is much the 
finer grain and will not chip or scuff on the grain. In 
addition to this the tensile strength of the genuine 
glazed kangaroo is 17 per cent higher by actual scien- 
tific tests than the next highest testing leather. 

The suede kangaroo is noted for its strength, cut- 
ting qualities, and very fine, short, nap; which makes 
this an ideal leather for beautiful oxfords and low 
shoes of every description. There being one outstand- 
ing advantage in this skin that the great number of 
other suede leathers do not have, that is, it will not 
become rough and stringy either in the making or 
wearing, which in itself is an advantage not to be 
overlooked. 

For topping material and other general use where 
a Matt finish is demanded there is nothing that will 
make a finer grained, fine wearing, or more comfort- 
able shoe than the dull kangaroo which of course has 
all the characteristics of the glazed skin and can be 
depended on to do all, and even a great deal more than 
almost any other dull leathers in general use. 
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SIMPLE RULES FOR ACCOUNTING 


The National Association of Credit Men have for- 
mulated a simple set of rules for business account- 
ing. These rules are so clearly explained that the 
average layman can grasp their principles, and the 
expert will realize the importance of the same. Here 
they are: Mes 

Rule 1. Charge interest on the amount of ycur 
investment at the beginning of each business year. 

Rule.2. Charge in addition to what you* for 
hired people an amount equal to what your services 
would be worth to others. 











A PATENT ADJUSTABLE COLLAR 


From Paris Comes a New Idea in Collar and Throat. 
The Goring Makes Adjustment Possible 








Rule 8. Charge depreciation on all goods carried 
over on what you have to sell at a lower price. 

Rule 4. Charge off the amount of subscriptions or 
donations made the past year. 

Rule 5. Charge all fixed expenses such as taxes, 
insurance, heat, light, etc. 

Rule 6. Charge all incidental expenses such as 
drayage, postage, advertising, phone, etc. 

Rule 7. Charge all losses, including articles or 
material stolen, bad debts and depredation from 
vermin. 

Rule 8. Charge all collection expenses. 

Rule 9. Charge any or all expenses not included 
in above. 

Rule 10. When you have ascertained of what the 
sum of all is, proved by your books, and you will 
have total expenses for the year, then divide this 
figure by the total of your sales, and it will show you 
the percentage of cost of doing business. 

Rule 11. Take this per cent and deduct it from 
the price of any article or goods sold, then subtract 
from the remainder what it cost you at invoiced 
prices, plus freight, and the result will show you 
the net profit or loss. 

Rule 12. Go over the selling price of the goods you 
handle and see where you stand as to profit and then 
take steps to rectify figures if too high or too low. 
Thus clear the business decks for action the coming 
year. 
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Window trimmed by A. Kate of 
Alexandria, Va., ‘3 part of a 
sty).e show program inaugurated 
by the merchants of that: city. 
A otable feature is the absence 
of rigid adherence to balance. 
In fags drape at one end of 
the ound, though entirely 
of center, gives a very delightful 
effect 








“I might say,” writes Mr. Katz, 
“that the Style Show is an an- 
nual event participated in by all 
the leading retailers. All the 
windows are veiled for a day or 
two_in advance, which arouses 
public interest, and at a given 
signal all the windows are un- 
draped. This has proved ver 
successful, but will only werk 
well in cities where the majority 
of stores are on one street” 








Classification of Children’s Footwear 
Ages of Children, and the Average Number of Pairs of Shoes 


Some figures of the children’s shoe trade make valu- 
able material for study by both manufacturers and 
merchants of footwear. 

The children of this country, according to the 
United States census report of 1909, as follows: (An 
increase of 10 per cent would approximate the census 
of 1919—the report of the 1919 census is not yet ready 
for publication). 

10,600,000 under five years of age, of whom 5,300,- 
000 are boys and 5,300,000 are girls. ; 

9,700,000 between five and nine years of age, of 
whom 4,900,000 are boys and 4,800,000 are girls. 

9,100,000 between ten and fourteen years of age, of 
whom 4,600,000 are boys and 4,500,000 are girls. 

9,000,000 between 15 and 19 years of age, of whom 
4,500,000 are boys and 4,500,000 are girls. 

One-third of Population. 

38,000,000 is the total of the number of children, 
under 19 years of age. That is a trifle more than one- 
third of the total population of the country. These 
figures show to the shoe man that one-third of the pos- 
sible shoe buyers of the country are minors. 

Some shoe men may criticise the inclusion of chil- 
dren from 15 to 19 years of age in these figures. They 
may deduct the 9,000,000 children in this class, and call 
the total 29,000,000. 

However, it is well to bear in mind, from a mer- 
chandising point of view, that the law classes persons 
of under 21 years of age as minors and makes their 
parents responsible for the bills they may contract for 
shoes. Presumably, parents also are partly or wholly 
responsible for the selection of shoes by minors, includ- 
ing those from 15 to 19 years of age. So the size of 
shoes is not the sole basis on which to measure the 
merchandising of children’s shoes. 


Figures of Production. 

Figures for the production of shoes for children, 
taken from the United States census bulletin for 1914, 
are as follows: 

22,800,000 pairs of shoes were made for boys and 
youths, of which 4,200,000 pairs were welts, 13,400,- 
000 were McKays and 5,100,000 pairs were pegged or 
nailed. 

48,300,000 pairs were made for misses and children, 
of which 7,800,000 pairs were welts, 28,100,000 pairs 
were McKays, 11,800,000 pairs were turns and 1,500,- 
000 pairs were pegged or nailed. 

15,400,000 pairs of shoes and slippers were made 
for infants, of which 800,000 pairs were welts, 1,200,- 
000 pairs were McKays, and 13,200,000 pairs were 
turns. 

14,000,000 pairs of slippers were made for women, 
misses and children, of which 1,000,000 pairs were 
welts, 7,500,000 pairs were turns, 5,400,000 pairs were 
McKays and 8,100 pairs were pegged or nailed. (The 
figures for slippers for misses and children are not 
given in the census separate from slippers for women.) 

85,000,000 pairs is the total production of boots and 
shoes for boys and youths, misses and children and 
infants, and if the 14,000,000 pairs of slippers made 
for women, misses and children, be added to these 
figures a total of 99,000,000 is had. 

100,000,000 Pairs of Juvenile Shoes. 

100,000,000 pairs of boots, shoes and slippers is a 
possible total, and at the same time a convenient total, 
for there were men, boys and youths, of which possibly 
1,000,000 pairs are for boys and youths exclusively. 

The figures of 100,000,000 pairs of shoes for children 
are approximately correct, and at the same time they 
have merit of being convenient to handle. 
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Keep Posted on the Trend of Colors 


The Recorder Scores Again in Its Color Forecast Based on Research 


A gratifying feature of the fashion situation as 
applied to footwear is the gradual unfolding of the 
market which mirrors in a large way the RECORDER’S 
various forecasts. 

For example, gray has expanded from a novelty 
color into a broad movement which shows no signs 
of abatement. Late cables from the Paris office of 
the RECORDER mention gray fur, for example, as be- 
ing favored by the exclusives for trimming purposes 
and in other directions gray has more than usual 
attention in exclusive Circles Parisienne. 

As for the American market, gray still remains a 
prime favorite with retailers who feature footwear 
for the exclusives principally. 


Gray Shows “Continued Life” 


Another sustaining feature of the vogue of gray 
in footwear is the continued endorsement of this 
color by furriers, importers of Lyons velvets, dyers 
of laces, hosiery and other accessories to the ward- 
robe of well-dressed women. 

It was only natural to expect, however, that the 
adoption of gray by the masses would result in its 
being given less attention by the exclusive few who 
aim to be especially distinctive in their attire. 


Now Comes “Patent Leather” 


Such have returned to black patent leather, which 
has been adopted wholly, or in combination with 
gray for low shoes. This is the general report of 
stores doing business in business districts where the 
exclusives shop. : 

Of interest, too, is the news conveyed by late 
cables from France to the effect that French manu- 
facturers exhibiting at the Lyons Exposition pre- 
sented ties and slippers in black patent leather. 

As a novelty feature pipings of white, red or blue 
were shown and were recommended for adoption as 
novelties. 

With reference to black satin slippers, it may be 
said that they have a steady following in both New 
York and in Paris due in part to the acceptance of 
black satin crépes in a large way for evening wear 
as well as for afternoon receptions where less for- 
mality is observed. 


Brown Leads in Costumes 


Brown not only holds on as a color but enjoys 
the prestige of heading the list so far as yardage 
in fabrics is concerned, both here and in the French 
capital. The last color assortments in fabrics from 
Paris show a preponderance of browns in the finest 
goods woven on French looms and is thus looked 
upon as being in the staple class, though having the 
distinction of being an assembling of various colors, 
principally black, red and orange. 

As for the novelty dress colors, scarlet is the out- 
standing favorite in both New York and in Paris, 
and will be for the coming ‘mer and fall seasons, 
as it is wanted as a warmin,. «tor for grays, an il- 


Into Paris and New York Influences 


lumination for blacks and African browns, which are 
ever in high favor, and an intensifying decoration 
for white, which just now is assured a big run for 
the present spring and summer seasons. 

Henna remains a novelty sufficiently well en- 
trenched to enjoy the confidence of dyers for next 
fall and winter seasons evidenced from the dyeing 
orders now being placed with Americans. 

Green remains a novelty. Nevertheless, the prepa- 
rations for white footwear exceeds all former efforts. 
Retailers who last year were disappointed in their 
deliveries have redoubled their efforts, and on the 
first of May will inaugurate more important sales of 
white footwear than during preceding years. 





Leather Census Valueless 


Inaccurate Because Based on Guesswork 


Washington, April 16.—Members of Congress are 
receiving petitions from boot and shoe manufacturers 
throughout the United States against the present 
methods of taking the monthly census of production 
of the industry. 

A letter received by members of Congress from 
Philadelphia from the Boot and Shoe Manufactur- 
ers’ Association of Philadelphia is an example. The 
letter follows: 


“At the last meeting of our Boot and Shoe Manufactur- 
ers’ Association of Philadelphia and Camden, held March 
31, 1921, the question was brought up regarding the 
hide and leather census conducted by the Government every 
month. 

“Our members bitterly complained of the waste of effort 
in making out these statistics, claiming they were useless, 
due to the fact that in so many cases it was merely guess- 
work on the part of those making them out, and therefore 
inaccurate. 

“It was further stated that it was purely a ‘war’ meas- 
ure, and under present conditions nobody is interested in 
how much leather is on hand, used or in transit, and if 
they were, the statistical compilation is so late in being 
received from Washington that the information is prac- 
tically worthless. Added to this is the enormous expense 
of compiling these statistics by the Government, which is 
reflected in increased taxes. 

“The present administration in Washington, in sounding 
the note of economy in the various Government depart- 
ments, has voiced the opinion that the different bureaus 
had been reaching out to activities beyond their jurisdic- 
tion. We believe this is a concrete case of the Census 
Bureau doing this very thing, thereby creating and adding 
to the payroll hundreds of clerical positions which were 
never intended by Congress. 

“Our members feel that it is just as essential to have 
economy in government as in their own business, and feel 
that this is an unnecessary expense to both parties, and 
voted to forward a strong protest to its continuance. We 
believe similar action is being taken by other associations, 


_ either collectively or individually. 


_ “We hope, therefore, that you will use your earnest 
influence to bring’ about the repeal of this useless, inac- 
curate and uneconomical war-time measure.” 
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New Smart Blucher Oxford. 
rOMTAROUCE ; Pattern with cut out panel design on 


quarter, pinked and perforated. Made 
For Women in tan and black calf, on three new 
lasts carrying 9/8, 10/8, 11/8 heels, 
two of which are the new square 
French toes. 
Not in stock—four weeks’ delivery. 


“They Say—” 


That the Emerson Shoes for Women are better than 
samples—some credit them as being fifty per-cent 
better. 


That they are the best fitting shoes they have ever had 
in the store. 


That they sell on sight—some report “sold out com- 
plete already.” 


Who Are “They”? 


The dealers who have already had their first shipments 
of Emerson Shoes for Women. 


Our first aim is accomplished—to make a line full of 
style and craftsmanship, with the best possible easy 
fitting qualities, all of which must inevitably result in 
easy and fast selling merchandise paying a liberal 


profit. 
An Ideal Situation, Isn’t It? 


For full information and prices mail this coupon 


The Emerson Shoe Co. 


Rockland, Mass. 
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CI and FOERDERER are 
VICI means FOKRDERER and 
FOERDERER means VICI 
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Remember 
“Use Vici in my orders.” 





this when you say 


There is only one Vici Kid. 


There never has been any other. 


The sole producer of Vici is 


Robert H. F oerderer, Inc. 


Sole Producers of Vici Kid 
Philadelphia Pennsylvania 





‘| THERE NEVER HAS BEEN ANY OTHER 
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Tha a ol trates 1H Get This Fact 
Gel in touch with RIALTO Jobbers— | 


You'll always have clean sheloes | | Firmly Fixed in 
papi oNseyse eveny pee Your Mind 


in the businesses of the jobbers who 
are handling Rialto-made footwear. 


ioneatante se os for these facts by The FEDERAL ARCH LIFT is total- 
a ne ee 1 ly unlike the usual run of arch sup- 
! ports. It works natures way—holds 
the arch in place by suspension— 
not rigidity. 

It will relieve the hard cases of foot 
troubles that every shoe merchant 
knows of. This we guarantee. From 





af 


‘ oO THE its introduction into your store the 
ene FEDERAL ARCH LIFT will prove 


pally Arar a ~aleragaliy erg HE a sensation. Putting it in stock 


and White, White Buck and Pat- 


ent and Solid Colors. means you can take care of every 


case of foot troubles. 


eae ae ; 
Sulkis Shoe Co. =~" "oo Remember it is “the lift that sup- 
199 Essex St. 145 Duane St. ports or money refunded” and it has 
Boston, Mass. New York City NO METAL — NO RUBBER — NO 


Rialto Shoes — Good-All-Ways LEATHER. 


Carried in stock by 


Write us for our extremely interest- 
RIALTO SHOE GOMPANY ea hai. It will give you a new 


FACTORY, LYNN,MASS., 26OXFORD ST. | ||} viewpoint on the foot trouble ques- 
BOSTON OFFICE , 215 ESSEX ST. _| |i tion. 


— Federal Arch Lift Mfg. Co. 
inane) i 168 Dartmouth Street Bi Mass. 
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Shrewsbury 
Scotch 
Grain 


The goodness of this leather won 
for it a reputation for excellence 
that has endured more than a 
hundred years. It is made with 
the same care today as in 1803. 


Tan Shade 139 
Black No. 90 — 


NOW EXTENSIVELY CUT FOR MEN’S AND WOMEN’S SHOES 


The series of advertisements now 
being prepared showing seasonable 
styles of footwear made of Shrews- 
bury Scotch grain will prove of 
interest to progressive dealers. 


GREEN & HICKEY LEATHER CO. 
15 COLUMBIA STREET 
BOSTON 


TANNERIES—SHREWSBURY AND WINCHENDON 
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Hermian’s 
Famous 
Specials 













No. 1048 
Mahogany Boarded Side 


$3.85 













A®*® ALMOST surprising popularity and demand for this Army 
officers’ plain-toe model among business men and other civilians 
has developed the past few months. 





It sells readily at the stores of many hundreds of Herman dealers 
to men who apparently enjoy its handsome forepart, its fine-wearing 
dark Tan leather, and its constant comfort. 






All of which emphasizes further the strength of the Herman line 
as a line of high-class special shoes having high retail salability. 





Our factory at Millis, Mass., has for many months had its normal 
activity. The significance of this will be apparent to every thinking 
shoe dealer. : 













Style 1048 is in stock, in full sizing 


JOSEPH M. HERMAN SHOE COMPANY 


BOSTON, 






MASSACHUSETTS 
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It’s Not It’s Not 
A Gray 7 A Fawn 


It’s a Delicate Combination of Both 


EIGE is our answer to the call of ultra-fashion- 
able women who demand distinguishing, but not 
startling effects in their dress. 


BEIGE IS THE NEWEST SHADE OF 


WEILDA 
CALF 


EIGE is daintiness personified. It would be use- 
less for us to attempt to reproduce it by 
printer’s ink. | 


You should have a sample. May we send it? 


A.C.Lawrence LeatherCompany . 


161 South Street ,Boston .Mass. 


NEW YORK - CHICAGO - ROCHESTER 
PHILADELPHIA 
CINCINNATI 
ST. LOUIS 


“Lawrence Leathers Are Reliable Leathers” 
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SHOWING 
OUR NEW 
LAST FOR 
GIRLS— 
No. 119. 








A BALL STRAP 
OXFORD WITH LOW 
HEEL AND HEAVY 
SOLE — MADE IN 

HEAVY LEATHERS 
—RUSSIA CALF 
AND SIDE 
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“MAKES BETTER SHOES 
STILL BETTER” 


SCHERERS 


8I342 st, 





PEA IPAS IASND 
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FING, 


HE outward appearance of 
your shoes may, and often 
does, mean everything in making 


the sale. 


Scherers Flower City Kid will 
clothe your shoes in an evident 
quality that your customers 


cannot mistake. 


Oscar Scherer & Bro., Inc. 


29 SPRUCE SF., N. Y. 
FACTORY, NEWARK, N. J. 


Originators of and ——a in Fancy Colored 
i 
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These Are Some of Our 
Most Wanted Shades 


SEA-GULL GREY No. 23 
MIDNIGHT BLUE No. 14 
BELGIAN BLUE No. 21 
MAPLE BROWN No. 12 
BOOZIE BLUE No. 38 
HAVANA BROWN No. 10 
LIGHT BROWN No. 8 
BEAUTY BROWN No. 5 
CHAMPAGNE No. 18 
TERRA COTTA No. 3 
BRONZE No. 34 

WINE No. 6 
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—IN STOCK— 
HANNAHSONS 
BLACK 


and 


BROWN 
SATINS 



















B, C, D, 2% to 8 
Baby Louis heel 
B-140 Black Satin 1 strap........$3.25 
B-335 Brown Satin 1 strap....... 3.75 


B, C, D, 2% to 8 
16/8 half LXV heel 
B-110 Black Satin 1 strap........83.25 
B-340 Brown Satin 1 strap...... 3.75 















HANNAHSONS SATINS will increase your sales mightily. They have done it for others and will do it for you. 
HANNAHSONS SATINS are POPULAR PRICED. Feature them as “LEADERS” in your regular or special sales. 
HANNAHSONS SATINS have every appearance of shoes for which much higher prices are asked. 
HANNAHSONS SATINS compare favorably with higher grades. We specialize in fabrics. 
HANNAHSONS SATINS are IN STOCK. You can get them as ordered and when ordered. 


HANNAHSONS SHOE COMPANY 
35 WINGATE ST—HAVERHILL, MASS. 


Minimum Orders, One Dozen Pairs. Terms 2% 10 Days 






































































































































































































































































































































EXCLUSIVE WELTS 


FOR 


MEN AND WOMEN 


WHITMAN & KEITH COMPANY © 


BROCKTON (CAMPELLO STA)MASS. 
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1033. Width E $1.15 


Black Kid Ankle Strap. Small Rib- 
bon Bow. Outer Wedge Heel. 





1043 Width E $1.15 


Brown Cabretta Ankle Strap. Small 
Metal Bow. Outer Wedge Heel. 


1043 Child's, 3 to 8...... $1.15 





1037 Width E $1.15 


Patent Chrome Instep Strap. Metal 
Bow and Ornament: Outer Wedge 
Heel. 








1035 Width E $1.15 


Patent Chrome Ankle Strap. Metal 
Bow. Outer Wedge Heel. 


They're Going Fast! 
Get Your’s Now! 


Let the experience of other progressive 
shoemen who are making them pay, guide 
you. Put these popular little turns. on 
your shelves and watch them register 
their popularity in the till. 


Nowhere will you find a better buy. 
Nowhere will you buy as high quality at 
so low a price. 


They offer genuine service, saleability 
and satisfaction. 


The price enables you to offer them at 
a figure that brings easy sales, good profit 
and quicker turnover. 


They're going fast! Get yours now! 


Br 


rete ai 


CHICAGO, I 
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}Diamond Brand Fast Color Eyelets 
*The Hall Mark of Style Distinction ' 


Naturally the; 


On the more exclusive models for the coming s 


United Fast Color Eyelet Company 


Be ston, Mass. 


From actual photograph by Garo, Boston. 
All rights reserved. 
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Crescent Inlay Sandal 


This beautiful one strap is made 
from rich brown kid on vamp and 
quarter, with field mouse wave 
top and white crescent insert. 
The strap carries 2 pearl buttons. 
Full Louis heel. 


“Kimball and Sherman Quality” 


KIMBALL & SHERMAN CO. 


HAVERHILL , MASS. 
BOSTON OFFICE , RICE BLDG, 10 HIGH ST, ROOM 701. 
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THE extraordi- 
_nary demand 
for Sport Hose 
last summer is 
going to be sur- 
passed during 
the coming sea- 
son. People are 
taking to out-of- 
door sports more 
“ “7 ‘ and more each 
Onyx = Flostery year, and are 
of att wearing Cos- 
: : tumes to go with 
for oportswear Pri 























Reprint of the 
“‘ONYX’’ Na- 
tional Advertis- 
ing which will 
appear in June in 
the leading 
women’s publica- 
tions. 











Reg. V.5.Pat. Orrice 


for Sportswear 






Four Numbers for 
Immediate Delivery 


P-60, etc.—Women’s ‘“‘ONYX"’ Silk-and-Mercerized plated, ribbed effect Sport Hose, in Black/White, Black/Green, Black/ 
d 

' 

| 

| 

| 






Purple, Cordovan/Blue, Suede/Green, Suede/White, Navy/White, Navy/Blue, Rose/Champagne, Brown/Champagne ani 

Fancy Assortment. Just the thing to match summer sport dresses. 

es Saree SR GU I, © de cdak eck VR Sed dv ended bbbebcchsossdenednessdnncacedietisuscas $12.00 
250-R, etc.—Women’s ‘‘ONYX"’ Mercerized Full-Fashioned Sport Hose, in two-toned Bluish, Greenish, Grayish and Brownish 

effects with vertical patterns. A finely finished and exceedingly attractive hose. 

ee ema. «EEE GUO BOMOM, - Tr GIs nok 00:40 cccdos 000 cneds bend odeseigbes ead eebadasdbesboddblhbeccvectal $17.50 
400-RA, ete.—Women's “ONYX’’ English 2/1 rib, Full-Fashioned Wool Sport Hose, in Black, White, Cordovan and Navy. 








Distinctively the hose for vigorous out-of-door sports. 

es ras Se GU , «Us nn. 60 46h ote vahtibademebbancssnacaesecetbue eis 6800 C6bsccuaeeed $26.50 
CS/1, ete.—Women’s ‘“ONYX"’ Full-Fashioned heavy weight all Silk Hose in two-toned effects, with hair-line verticals. 

Black/White, Black/Emerald, Biack/Purple, African ite, African/Bmerald, African/Purple, Grey/Black, Grey/ 

Green, Grey/Purple, Russia/Emerald, Russia/White, ite/Russia and White/Emerald. Bxclusively an ‘“‘ONYX”’ style. 

eS SES T.. GeReCey GOR DO, TU HI aida 06. 6b b ihn 6s0iwe dss 60660 60.5006 006660 s4bi9b0hees0eesedsotecbece 














Emery 6 Beers Company, inc. Dept. P. 


Broadway at 24th Street New York 
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AINDER-GARTE 
MONEY 
MAKERS 


3427 3430 
3427—Misses’ ‘‘Kinder-Garten’’ Turn 3430—‘‘Kinder - Garten’® Turn Bro 
Black Vici Kid Instep Strap Sandal, — Vici Kid Instep Strap Sandal, Silk Bow, 


Bow, Low Heel, 12% to 2. Price. Low Heel, 12%, to 2. Price 


342S8—Child’s, same as above, Low Heel, 3431—Child’s, same as above, Low Heel, 

8% to 12. Price $1.85 8% to 12. $2.00 
Orders Shipped 

~ Same Day As 

3282 


3432—Child’s, same as above, 
Heel, 3 to 8. Price 
3 
3282—Infants’ ‘‘Kinder-Garten’’ First bd 82S83—Infants’ ‘‘Kinder-Garten’’ First 
Walk All Black Kid Mary Jane, Hard ecelv Walk, Patent Mary Jane, Hard Sole, No 
Sole, No Heel, 1 to 5. Price... .$1.00 Heel, 1 to 5. Price $1.35 











ANNULUS 








ULLLINSCDLLGAAAA0OO040SAL00OUMNOOECULLOEROUOUO4ASLLLLSUNULSLLOCAUSOUULOASRRUOLASSOOUEOSASOLUUOGSL 000404420004 4400000L44400 1 U414)4b1000" 





Kinder-Garten Welts and Turns Qy AA I'TH-' IALLACE Kinder-Garten, Welts and Turng 
SHOE Co. CHICAGO 


BSTASLISHER 16006 
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CASTLE KID CO., Inc. 


CAMDEN, N. J. 
Manufacturers of the popular trade-marked leathers : 
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= yr | owt roe a Black, White and Colors 
ustrous, soft and tough, lack, ni 
ha es Pome won't peel, chip or scuff” (“Velvet-Lunar” Suede) 


Black and Colored Black and Brown Glazed 
Kips and Veals ack Mat 


Sales Offices : 
Sales an W. S. Rossbach 
Main Sales Office: CAMDEN, N. J. < Asst. Sales Mgr., F. P _— 
N. Y. & Pa., H. J. F 


BOSTON, MASS., CINCINNATI, OHIO cane ILL. 
A. W. Bliss, 106 Beach Street W. A. Bennet, Jr., 2nd Nat. Bk. Bldg. J. K. Reynolds Co., 221 W. Lake St. 


NEW YORK, N. Y. ST. LOUIS, MO. MONTREAL, CANADA 
A. J. Haas, 10 Spruce St. H. C. Korndoerfer Co., Leather Trades Bldg. John McEntyre, 28 St. Alexander St. 


LONDON, ENG. HAVANA, CUBA SYDNEY, AUSTRALIA 
R. & A. Kohnstam Pedro Gomez Cueta, 19 Tenieute Rey. P. B. Sheather Co., Ltd., 40 York St. 


CASTLE KID CO. INC. 
Originators and Makers 
CAMDEN,N.J. 
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Light Leathers Stull Popular 


Individual Purchases Are Small but Total Is Considerable- 
Market Condition More Satisfactory 


The feature of the leather business 
continues to be the call for upper 
leather, principally for suedes and 
light leathers suitable for women’s 
light footwear. The activity among 
shoe manufacturers, which was ex- 
pected to slow down at Easter time, is 
continuing, and manufacturers of 
women’s oxfords, slippers and pumps 
are virtually as busy as they have 
been for weeks past. Leather buyers 
are in the market frequently, and, al- 
though their single purchases are 
small, the aggregate is considerable 
in upper leather. 

The demand is not only for turn 
goods, but is extending also to wom- 
en’s welt shoes, and many of these 
are made on the South Shore, where 
most of the men’s manufacturers are 
now engaged in making women’s 
welts. The dark shades of leather con- 
tinue very popular and the new shades 
of tan are having the best call. 

As a whole, the leather situation 
is much more satisfactory than it was 
two months ago, and, while there are 
some labor difficulties, the matter of 
price is not an obstacle in leather 
buying. The demand has been rather 
slow for sole leather, but owing to 
the activity in the women’s shoe cen- 
ters there has been a perceptible im- 
provement in the sole leather market 
on certain lines and grades. The re- 
ports coming from shoe salesmen on 
the road vary as to the volume of 
business being done, but between liqui- 
dations of shoe stocks and the big re- 
ductions in prices of leather over last 
year, or even last fall, the outlook is 
better than it was at the first of the 
year. 


Calf Leather 


Business keeps up on the medium 
and light-weight calf leathers, espe- 
cially in colors. The demand is now 
for smooth as well as the suede fin- 
ishes. Some tanners have been un- 





able to make deliveries on certain 
lines of leather as this is wanted. The 


light brown is experiencing the best . 


demand, with full-grained colors for 
women’s weights quoted at 35c., 45c. 
and 55c. per foot. Prices of suedes 
range from 60c. to 75c. per foot for 
the top grade, 45c. to 55c. for the me- 
dium and 35c. to 45c. for the low. 
While the trade in men’s weights has 
not started yet, there has been con- 
siderably more sampling during the 
past ten days. 


Side Leather 


A good call has developed for buck 
sides in colors and also white. For 
choicest stock the prices quoted are 
50c. to 60c. per foot, 40c. to 45c. for 
medium and 80c. to 35c. for lower 
grades. In the heavier side leathers 
there is some improvement in the call 
for leathers suitable for heavy shoes 
for the agricultural and mining sec- 
tions. Prices range from 25c. to 35c. 
per foot, according to quality and tan- 
nage. Some leathers are available at 
less money. The demand for elk 
leather is quiet, with the best selec- 
tions offered at 25c. to 37c. per foot 
and lower grades accordingly. There 
is a fair call for veals and kips, but 
the trade in these lines is considerably 
below normal. The best grades of 


(Continued on page 77) 








Comparative Leather Prices 


While there is no standard of leather quotations to-day, in view of the wide 
range and absence of active trading, we give herewith a list of prices of reported 
sales as compared with ruling quotations of a year ago: 


Upper Leathers (Price per Foot) 


Calteiitis GRO): oo 5cdais Vie aes esas 
Comme GOOIIEED Soc cdiniccciissacses 


Calfskin (black) 


Glazed kid (colors, best quality)...... 
Glazed kid (medium, black and colors) 
Glazed kid (cheap to medium)......... 


Side leather (colored) 


SIS TOREMOE TURNER) 6c cies ccccisccccns 
Oe ONE, BOD od. 5 oF oKic ccc cecsecs 
I WED ono 55.5 6-0-0305 00.4 664.00% 


No. 1 buck 


Patent leather sides, No. 1........... 


ee) 


Sole Leather (Price per Pound) 


pe re ern ere is 
Hemlock seconds (mid) .............. 
Be SO «5 op acten sau snine sod eneee 
Oak No. 1, bends (shoe stock)........ 
Oak bends (finders use)............. 
2 ee a ewer ere ee 


April 6,1920 April 6, 1921 
ae eam $1.25@$1.35 $0.60@$0.75 
ca nbiiabaias 1.20@ 1.30 45@ .50 
EMER 1.00@ 1.20 40@ .45 
SSeae 1.25@ 1.40 75@ 1.00 
ROT —@ 1.00 40@ .60 
(REP a oe 18@ .55 —@ .40 
jsahhines 55@ .85 25@ .35 
‘sia 50@ .75 —@ .30 
shai Pan ‘55@ .75 —@ .30 
iendimenis. 70@ 1.00 40@ .45 
Oe sea ‘85@ 1.05 50@ .60 
inet. .90@ 1.00 A0@ 45 
kiasicenatan $0.56@$0.57  $0.38@$ — 
ee eas 54@ .55 3@ — 
ataeucaas 84@ .85 53@ .58 
SEIS 75@ 1.00 60@ .70 
eieeicasees 1.00@ 1.20 85@ .90 
pinsenaeae 82@ .84 50@ .60 


Raw Hides and Skins (Price per Pound) 
Native steers, as used in sole leather, harness, etc..$ ge ae $ —@$0.12 


Heavy Texas steers, for sole leather... 
Light native cows, for side upper leather 
Branded cows, for light sole leather... 
No. 1 buffs, for heavy upper and side leather...... 23%@ .27 
No. 1 Chicago City calskins, for fine calf leather.. .50@ .65 
wy for upper leather ....55...%.... .30@ 

B. A. hides, for hemlock sole leather... 


PEE @ 09@ .10 
ee ks —@ .35 —@ .07 
Ek EN —@ .30 —@ .06 

07@ .08 

10@ .16 
abanen Sid 50 07@ .12 
Hs PE : ne 2 16@.16% 
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Creating a New Demand 


Keds will be advertised this summer in the 
Ladies’ Home Journal, McCall’s, Pictorial Re- 
view and the other most important women’s 


' magazines. Every advertisement features this 


fact: 


“All canvas rubber-soled shoes are not Keds. 
Keds are made only by the United States Rubber 
Company. Look for the name Keds on the shoe.” 


Be prepared for this new demand by having the 
correct styles and sizes of Keds for women. 


United States Rubber Company 


April 16, 192] 


Abways specifi 
SPRING-STEP 
Rubber Hee!; 
when orderin 
| leather shoes- 


THEY WEAR LONGER 
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The Market Situation - Prices and 
Style Information - Trade Notes 
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Canvas Footwear Looking Better All the Time 
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Big Demand Accelerated by Early Spring Weather— 





The early Spring weather has cre- 
ated a strong demand for canvas foot- 
wear. Orders are coming into the fac- 
tories thick and fast. One big rubber 
company is behind on its orders on 
brown canvas shoes and a shortage of 
this type exists. To the retail shae 
merchants of the country canvas foot- 
wear is looking better all the time. 

At the first of the year some of the 
pessimists said that there was not go- 


ing to be much canvas business this. 


Summer, but the membership in this 
class is rapidly decreasing. All signs 
now point to more canvas footwear 
being worn during the Spring and 
Summer of 1921 than during 1920. The 
public wants stylish, serviceable and 
cool Summer footwear, and these re- 
quirements are amply fulfilled in the 
1921 lines. 


Price Not Objected to 


A survey of the retail stores re- 
veals the fact that the public does not 
object to prices; people want footwear 
that is right, and are willing to pay 
the necessary charges. Those retail 
merchants who were skeptical of the 
canvas demand and held off from 
placing orders are now rushing in at 
the last minute to the wholesalers, or 
asking the manufacturers to rush 
through a recently placed order. 

While buying at the retail shoe 
stores has already commenced, the hot 
Summer weather will see a bigger de- 
mand, and those people who thought 
that they might get along with per- 
haps a scout shoe will change their 
minds and insist on having their feet 
encased in something more comfort- 
able. 


The Smart Appearance of Canvas 
Footwear 


The new models for women, espe- 
cially, are very smart. Those in the 
one- or two-strap patterns with Louis 





Shortage on Brown Goods 


er military heels can scarcely be rec- 
ognized at a distance from a white 
leather shoe. The oxford styles are 
also very attractive. One of the prin- 
cipal features of the new canvas shoes 
is their good-fitting characteristics. 
They are built over the proper lasts 
and patterns. When the retail mer- 
chant calls to mind the old “sneakers” 
of his boyhood days and compares 
them with the 1921 product, he makes 
a mental note that there has been, in- 
deed, a rapid and wonderfully im- 
proved pace struck in gum canvas 
footwear manufacture. 


Interest Develops in Rubbers 


The retail stores of the country are 
beginning to take an interest in their 
next Fall and Winter’s rubber supply. 
Light rubbers are steady sellers all 
through the year. The foothold for 
the city trade is very popular. One 
of the novelties—sometimes sold with 
white shoes of leather, or shoes of 
fabric, with leather soles; or to those 
who like a striking effect with a black 
shoe—is a white rubber foothold. An- 
other novelty is a light rubber in a 
brogue pattern. Tan rubbers and 
footholds are much in demand by the 
women folks, but the most popular 
seller of all is the black. 


33-Year-Young Rubbers 

The Combination Cash Store Co. of 
Rutland, Vt., recently displayed in one 
of its windows a pair of men’s rub- 
bers which were bought by an old 
resident of Rutland thirty-three years 
ago and were worn by him during an 
entire Winter. After his death, the 
next Summer, the rubbers were laid 
away. During the Fall of 1920 a mem- 
ber of the family, needing a pair of 


rubbers to wear each day, was given - 


this pair. The rubbers were worn all 









the past Winter on frozen ground 
without snow. The rubbers are still 
in good shape and have much service 
in them. 


A Clever “Ad” 


The wide-awake retail store made 
the thirty-three-year-old rubbers the 
subject of an attractive ad. The line 
is one which has been sold by the 
store for forty years. After telling 
the history of the rubbers, the ad con- 
tinued in display type: 

“This pair of rubbers is character- 
istic of the merchandise we try to 
find in the wholesale markets for our 
customers, goods that will give the 
greatest service for the money. We 
carry high-grade goods, as good as 
there are, and substantial goods, for 
those who know what they want, who 
make their money go as far as it will. 
This is the trade we are after.” 


U. S. Rubber Co. Report 


The twenty-ninth annual report of 
the United States Rubber Company 
for the year ended December 31, which 
will be presented to the stockholders 
at the annual meeting of April 19, 
next, by the chairman of the Board of 
Directors, Samuel P. Colt, contains 
many interesting features, some of 
which are as follows: 


Inventories 


“To meet the heavy decline in prices 
of certain materials, notably cotton 
fabrics, inventories have been written 
down $11,151,444 below cost, thus 
bringing the inventory valuations 
down to a conservative basis. This 
reduction was charged against re- 
serves previously created in anticipa- 
tion of such a decline in prices. In 
addition to this write-off of $11,151,- 
444, there was appropriated out of the 
income for the year 1920 and set up 
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_ Cherry Red Foxed No. 7850 Oxford, 





SAMPLE NO. 5705 
Cherry Red 108 Foxed Oxford, Mahog- 
any Calf Raglan Stay, 3% Punched 
Vamp and Full Punched Stay both sides. 
Maurice Last. 


Tm 


STYLE 
IS THE SALES STIMULANT 


Give Your Business a 


Good Dose 


E Right now of all times Style 1s most effective. 
= The men’s shoe business is taking on new life 
= wherever JUST WRIGHT novelties are 
= shown. Select a line that is known and valued 
= for its style. The fact that our Factory is run- 
= ning to capacity evidences the soundness of 
: our policy to confine our efforts to the making 
= of shoes for men exclusively. 


E. T. WRIGHT & CO., Inc. 


ROCKLAND, MASS. 







FIT 


SAMPLE NO. 5706 


Aristocrat Last, Mahogany Calf Top, 
Punched Tip, Vamp, Foxing and Top, 
with 6 rows of fitting. 
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as a reserve the sum of $6,000,000, 
which your chairman believes is suffi- 
cient to take care of any contingen- 
cies that might arise hereafter in con- 
nection with inventory valuations, 
contracts or other matters. 


Export Business 


“The export sales of the company 
increased 9.66 per cent compared with 
those for the previous year. 

“Export business during the latter 
part of the year suffered, in common 
with domestic business, from greatly 
reduced buying. 

“Plans for further expansion of ex- 
port business have been temporarily 
held awaiting more favorable general 
conditions, but already there are some 
indications of revival, and it is hoped 
that the company will be justified dur- 
ing 1921 in executing plans which will 
make the products of the company 
available, through direct distribution, 
in every important market of the 
world. 


Crude Rubber and Rubber 
Plantations 


“The year 1920 opened with crude 
rubber (first latex crepe) at 55 cents 
a pound and closed below 20 cents a 
pound. Your company carried over 
about seven months’ supply of crude 
on hand and to arrive at .2679 cents, 
which is below the average cost of 
production, and with the revival of 
business the price of crude rubber is 


- certain to advance. 


“While we did not push the produc- 
tion of our estates in Sumatra, owing 
to the low prices, the amount of rub- 
ber received therefrom in 1920 was in 
excess of the previous year. During 
the year we have increased the area 
of our plantations, both by develop- 
ment of land previously owned and by 
further purchases at favorable prices. 


Outlook for 1921 


“The policy of the company for the 
coming year will be a continuance of 
the conservatism exercised in the past. 
It is not proposed to extend its busi- 
ness by any plan involving new con- 
struction or otherwise requiring the 
outlay of further capital, but with the 
completion of the much-needed en- 
largement of the capacity of its tire 
plants it is intended to confine the 
business of the company within its 
present facilities and to conserve its 
assets in conformity with the times. 
Your chairman feels that adherence to 
this policy will not only insure safety, 
but that it may reasonably be expected 
that the profits of the business will 
be adequate to meet all charges and 
also previde satisfactory earnings up- 
on the capital stock. 

“The net sales of the company for 
year 1920 were $256,150,130, being an 
increase of $30,560,665 over the sales 
of the previous year. The surplus as 
of December 31, 1920, is $47,325,380.” 
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Akron’s 1920 Business 


Fourteen Akron rubber companies 
during the year 1920 did a combined 
business of $544,729,000, according to 
figures compiled by the Akron Cham- 
ber of Commerce. The total capitali- 
zation of these companies is $309,037,- 
922 and the total payroll amounted to 
more than $126,000,000. 

This was the banner year against 
which much of the future business of 
the industry will be measured. The 
total business would have been nearly 
50 per cent more than that of the pre- 
vious year but for the curtailments 
in credits which seriously affected the 
industry the last half of the year. 
However, the increase in sales over 
1919 was considerable. The following 
figures showing the capitalization, 
sales and payroll of practically the 
same industries for the past six years 
is an indication of the rapidity with 
which the rubber industry has devel- 
oped: 

Value 
Capitalization Products 
1914... $118,493,800 $93,980,000 
1915... 117,336,900 121,085,000 $19,154,887 
1916... 157,820,500 188,740,000 32,568,465 
1917... 165,871,986 279,883,054 56,860,640 


1918... 221,908,418 332,085,090 60,591,838 
1919... 227,119,275 427,796,317 101,178,591 


Of the 1920 total, $504,872,639 was 
done by the Goodrich, Goodyear, Fire- 
stone and Miller companies. 


Payroll 


SIDE LEATHER 
(Continued from page 73) 


chrome tanned colored sides are still 
quoted at around 35c. 


Glazed Kid 


Trading is approximately the same 
as it has been for the last few weeks, 
with a fair call for colors for women’s 
footwear. The choicest selections are 
still bringing a good price, the aver- 
age top grades ranging from 70c. to 
85c., with some held even higher. A 
good grade of black kid is available 
at 60c. to 70c. The prices range down- 
ward, according to quality. For the 
best gray and white the price still 
stands at $1 per foot down, according 
to tannage. 


Patent Leather 


Some improvement is noted in the 
patent leather market and an effort 
is being’made to revive the popularity 
of this leather which existed some 
years ago. The trade was cut into by 
war restrictions, and for the past few 
years the best trade has been on for- 
eign orders. More sampling is being 
done now in the domestic market, with 
the best selections quoted at 45c.; No. 
2, 40c., and No. 3 grade, 25c. per foot. 
Patent kips are quoted at 45c. by lead- 
ing tanners and bark patent from 22c. 
to 35c. Colored patent brings up as 
high as 55c., and this is made on 
contract. 
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Sheep Leather 


The sheepskin market has ‘suffered 
some from the cheaper grades of 
cabrettas and glazed kid which are 
available as compared with a year or 
more ago. There is a fair sale, how- 
ever, on the top grades of sheepskin, 
which are offered at 24c. to 25c. per 
foot. There has been considerable re- 
duction in the price of medium and 
lower grades of sheepskin during the 
past few months. 


MADE SECRETARY OF AUBURN 
COMPANY 


Auburn, Me—An announcement 
was made recently by Charles Ault, 
treasurer of Ault-Williamson Shoe Co., 
of this city, that Henry G. Lumbard, 
who came with this concern in 1919, 
a few years after his graduation from 
the University of Michigan, is now 





HENRY G. LUMBARD 


clerk and secretary of the organiza- 
tion. The firm’s name will remain un- 
changed. C. R. Williamson will con- 
tinue as president and will also con- 
tinue to have charge of sales and ad- 
vertising; and Charles Ault will con- 
tinue as treasurer. 


COAST MEN ON EASTERN 
TRIP 
H. L. Van Degrift is in the East on 


a purchasing trip; also, Mr. Chotiner, 
of the Chotiner Shoe Co. 
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6 Mahogany Calf Styles 


Ha g y f Also Made in Oxford 


/000 “Ailes Sawiee- All six OGDEN styles are made from 
aT PA Mahogany Calf 


—hbecause Mahogany Calf is soft, flexible, wears 
well and holds its shape without cracking. 















—and, because it has been proven that the bulk 
of men’s shoes sold are confined to these six styles. 


Stock OGDENS. Eliminate “freak” leathers and 
“shelf hangers.” Do a larger business with smaller 
stock and longer profits. 









OGDEN SHOE COMPANY 


Milwaukee, Wisconsin 












Country Gentlemen 


The shoe illustrated is one of the six stand- 
ardized OGDEN styles so popular with men 
the country over. 







OGDEN 
COMFORT ARCHES 
OGDEN arches provide a 
snug, comfortable support 
for the arch of the foot. 
They won’t bulge or break. 
Men commonly ‘‘hard to fit”’ 
secure rfect foot comfort 
in OGDENS because of this 
feature. 
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TSrrect Dodg e 


FOR ALL OCCASIONS 


IN STOCK 


— COMING— 


More Beaded Shoes 
One of the Season’s Real Hits 


Stock No. X379—Code, ‘““COLLEEN.” 
Black Satin “Mary.” Jet Beaded Throat 
and Strap. No Opening in Strap. 
Genuine Black Kid Linings. 21-inch 
Full Louis Heel. AA to D. 


READY MAY 10 TO 15 


To be carried at Kansas City, 
Missouri, Montgomery, Alabama 
and Newburyport 


Nathan D. Dodge Shoe Co. 


Newburyport, Mass. 
STOCK DEPOTS 


MONTGOMERY, ALA BOSTON, MASS. 


t at 223 First National 
H. N. Wheeler, Manager. ager. 


KANSAS CITY, MO. SAN FRANCISCO, CAL. 
Depot at 215 Sheidley Build- 


ing. H. W. Drake, Manager. Schweitzer, Manager. 


Depo Depot at 179 Lincoln Street. 
Bank Building. Raymond A. Gillette, Man- 


t at 770 Mission Street. 


X 
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Men’s Business Is Better 


Trade in General is Holding Up Well 

Cheerfulness among retail shoe mer- 
chants in Milwaukee is increasing as 
business continues to display activity, 
the extent of which is somewhat sur- 
prising to conservatives who were in- 
clined to look for some falling off after 
Easter. As a matter of fact, the past 
week’s business in women’s and chil- 
dren’s footwear has been of a high or- 
der, and men’s boots and shoes have 
been moving much better than for the 
last three months. Some shops are 
actually crying for goods for misses 
and women, stocks of novelties having 
already been reduced to an uncomfor- 
table margin, with manufacturers un- 
able to make delivery of new stocks 
as quickly as dealers need them. 

The improvement in men’s shoe 
trade is due to the fact that stores 
have begun to lay stress upon the new 
style effects in boots as well as ox- 
fords in their window displays and in 
advertising matter. The experience 
so far has been that the sale of the 
plain, staple styles has been stimu- 
lated appreciably by the appearance 
of novelties. Not only are the men 
manifesting more interest but dealers 
are converting this interest in new 
styles into actual sales of the straight 
run of goods which have been on the 
shelves for a long time. 


Wholesale Business Fair 


Milwaukee boot and shoe manufac- 
turers are getting a fair run of new 
business which enables them slowly 
but steadily to extend the scope of 
their operations. This is particularly 
true of makers of men’s high-grade 
footwear who are putting out new 
styles with a touch of novelty. Care 
is being taken to avoid extremes, how- 
ever. The call from dealers for 
women’s goods is principally for 
pumps and oxfords conforming to the 
now accepted standards for Spring 
and Summer. As a rule dealers want 
immediate delivery or specify ship- 
ment within thirty days, although 
some merchants have been buying as 
far ahead as sixty days. Work and 


_Milwaukee 


service shoes are in slightly better 
demand, although the extent of unem- 
ployment in most sections is such that 
workmen are buying to only a limited 
extent. 


Daylight Saving for Milwaukee 

The voters of Milwaukee on April 
5 effected a daylight saving ordinance 
by an overwhelming majority. The 
law goes into effect April 24 and from 
then until Sept. 25 clocks will be set 
ahead one hour. At Racine, the sec- 
ond largest city in Wisconsin, the day- 
light saving plan was rejected by a 
close vote. 


Larger Number of Charge Accounts 

A development in the retail situa- 
tion in Milwaukee which is of interest 
is that more people have asked for 
credit during the past month than ever 
before, according to merchants. Hun- 
dreds of persons, previously cash cus- 
tomers, have switched to the charge 
account method. F. S. Krieger, secre- 
tary of the Retail Division, Milwaukee 
Association of Commerce, and mana- 
ger of the credit bureau, estimates 
that about 25 per cent of all retail 
business in Milwaukee is now done on 
a credit basis. 


Ade Nature Shoe Co. Incorporated 

Articles of incorporation have been 
filed by the Ade Nature Shoe Co. of 
Racine, Wis., which has been organ- 
ized with a capital stock of $5000 to 
manufacture and deal in boots, shoes, 
arch supporters, foot appliances, foot 
powders and other specialties. The 
principals are B. E. and N. C. Ander- 
son and M. E. Walker, attorney. 


Shoe Company Increases Capital 

The Sturdibilt Shoe Co., Milwaukee, 
organized several months ago to en- 
gage in the manufacture of boots and 
shoes, has increased its capital stock 
from $5000 to $25,000 to finance the 
regular operation. The headquarters 
are at 215 Garfield Avenue. E. B. 
Sykes is president, and W. K. Pack- 
man, secretary and treasurer of the 
company. : 


Little Tot Shoe Co. Incorporated 


The Little Tot Shoe Co. of Mil- 
waukee is the name of a new corpora- 
tion which filed articles under the laws 
of Wisconsin during the week. The 
principals are Charles Champion, G. 
E. Day and I. E. Champion, who a 
short time ago purchased the plant, 
equipment and good will of the Little 
Tot Shoe Co. of Menominee, Mich, 
and have moved it to Milwaukee. 


Trade Extension Trip Planned 


Nearly 100 representatives of man- 
ufacturing and jobbing houses in Mil- 
waukee have made reservations for 
the nineteenth annual trade extension 
trip of the Jobbers’ Division of the 
Association of Commerce, to be held 
from June 6 to 11, inclusive. The 
party will travel in a special train and 
cover 1000 miles in southern and cen- 
tral Wisconsin; Northeastern Iowa 
and southeastern Minnesota. The F. 
Mayer Boot & Shoe Co. will be repre- 
sented by Charles G. Sharp, sales - 
manager; V. Schoenecker Boot & Shoe 
Co., by Vincent Shoenecker, Jr.; 
Downing Box Co., by A. C. Downing; 
Hummel & Downing Box Co., by 
George E. McKowen; A. L. Gebhardt 
& Co., by A. L. Gebhardt. 


Credit Bureau Formed by Merchants 


Retail merchants in the Fox River 
valley of Wisconsin, one of the most 
prosperous business districts in the 
Northwest, have banded themselves 
together for the purpose of creating a 
complete file of credit information 
concerning consumers in cities and 
surrounding farming territory. The 
bureau has been incorporated under 
the name of Fox River Valley Credit 
Interchange Bureau, without capital 
stock. Dues will be assessed on a co- 
operative basis. Formal organization 
is being perfected on April 15 at 
Green Bay. Charles A. Innes, W. C. 
Grimmer and William Brenner took 
the initiative in the movement. Mem- 
bership will not be limited to retail 
dealers, but to all firms, corporations, 
banks, jobbers and individuals trans- 
acting business involving credits. 


























































AGS RENEE IRR 











82 








| - Women’s Shoes 


Where to Buy 














BOUDOIRS IN STOCK 
No. 202— 





Westcott Whitmore Co., ll N. Y. 























Sewed Turns. Sizes 2 $1.50. 50.3% 10am. 
SALEM SHOE CO. he ker 














COLLINS & STAPLES 





Genuin 
MONMOUTH MOCCASINS 


Nature’s Footwear. No 
Breaking In. For Every 
Out Door Need. Amer- 
ica’s Best and Oldest 
Line. 28 Styles in Stock. 
Write for Catalog. 
JOHN D. LUNN SHOE 





Monmouth, — Maine 








A DESIRABLE LINE OF 
LADIES’ MICH CRABS FOOTWEAR 
Poder - Boudoirs 


ne Ee ae deliveries assured. 


PORELL-MAGEE SHOE CO. 

17 Railroad St55, Havechill, Mass. 
Boston 8 “181 Easex Street 
(With Raymond Sales Company) 








BOUDOIR 
SLIPPERS 
Fine kid Boudoir my g in stock for imme- 
Sei dori 








ees om emt made ” Haverhill, Mass. Mass. ;, Mass. = 
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Haverhill 


VARIETY OF NOVELTY 
PUMP PATTERNS 


The desire for novelties which per- 
meates the trade at the present time 
is admirably reflected in the line which 
Hazen B. Goodrich & Company have 
gotten out for the coming season. A 
plain side seam pump with junior 14/8 
heel is shown in black satin, silver 
cloth, also in black satin vamp with 
silver brocaded quarter and heel cov- 
ering. Among the season’s novelties 
is a pump having slotted strap. This 
is shown to good advantage with a 
vamp of white kid with iridescent 
beading, the strap being fastened with 
two buttons. It carries a full Louis 
heel. This pump is also shown in 
gray ooze with steel beading, and in 
black ooze with jet beading on strap 
and vamp. 

Another style is a one strap having 
strap and collar in contrast to vamp 
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and foxing. It is shown in a gun 
metal vamp with ooze collar, also an 
all tan calf, as well as a white Polar 
cloth vamp with buck collar. These 
are designed for street wear. For 
evening wear in this pattern there is a 
gray satin with steel beads, bronze 
kid with bronze beads, also black 
satin with jet beads and rhinestone 
buttons. There is a variety of other 
patterns. 


Haverhill Man Buys Factory 

Samuel Shapiro of the S. & S. Shoe 
Company of Haverill, has purchased 
the factory in Marlboro, Mass., for- 
merly owned and occupied by Cooper- 
Liberty- Thompson Company. Mr. 
Shapiro plans to manufacture women’s 
McKay and welt shoes as soon as pos- 
sible. The Marlboro plant is equipped 
to manufacture 3000 pairs of McKays 
and 600 pairs of welts daily. 


Brockton 


SHOE MANUFACTURER TALKS 
ON TAXATION 


R. P. Hazzard, shoe manufacturer 
of Gardiner, Maine, formerly member 
of a shoe manufacturing concern of 
this city, recently talked on taxation 
before the Brockton Chamber of Com- 
merce. Mr. Hazzard is chairman of 
the Taxation Committee of the Na- 
tional Boot and Shoe Manufacturers’ 
Association. From 1896 to 1903 he 
was a member of The Field-Hazzard 
Company of this city, which later was 
succeeded by the concern which is now 
Field & Flint Shoe Company. Mr. 
Hazzard, in his talk to the Chamber 
of Commerce members, stressed the 
necessity of equalization in taxation, 
giving it as his opinion that everyone 
should contribute his proportionate 
part of the large sum required to 
finance the United States Govern- 
ment. 

Consideration, he said, should be 
given to the reduction of the high sur- 
taxes on individual incomes, at least 
on reinvested incomes in taxable se- 
curities—also that the excess profits 
tax on corporations be abolished and 
that some kind of a compensatory tax 
be established to equalize the tax paid 
by individuals in business. This, Mr. 


Hazzard said, can be accomplished by . 


a slight increase in the existing nor- 
mal corporation tax and the elimina- 
tion of the present exemption; the col- 
lection of normal tax on all corpora- 
tion profits; an increase of revenue 
from tariff by a reasonable increase 
in tariff duties; then the balance 
needed by the Government to be 
raised by a commodity sales tax. 





More about Double Deck Welts 


Recently mention was made -regard- 
ing double deck effects in men’s welt 
shoes. Here is further information 
from a manufacturer: 

“New style shoes for young men 
have a double deck welt. That’s a sur- 
prising bit of shoemaking. First, a 
narrow welt is stitched to the regular 
welt. Then, the regular welt is 
stitched to the inseam in the regular 
manner. Some nice hand shoemaking 
has to be done to make the two welts 
lay flat and smooth. When the shoe 
is completed, it has a wide extension 
edge on the sole, the regular welt be- 
ing stitched to it, and the extra welt 
stitched to the regular welt. The 
stitching is done with white thread. 
The edge is classy. 

An old-time shoemaker isn’t at all 
surprised by this double deck welt, 
even though it is an innovation to 
many of the younger shoemakers. [le 
recollects making a shoe with a triple 
welt, and coloring each welt to get a 
red, white and blue effect. Besides the 
shoes with double deck welts there are 
also shoes with reversed welts. These 
shoes have a sort of a cord of leather. 


‘fitting between the sole and the upper, 


producing not only a novel effect, but 
also making the inseam of the shoe 
watertight. 


Novelties in Men’s Shoes 


All Brockton concerns making men’s 
shoes are showing novelties for the 
Spring as well as the Fall season. 
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Among the lines recently sent out to 
the trade is that of Field & Flint Com- 
pany, makers of the “Korrect Shape” 
men’s welts. This concern has several 
new lasts and patterns, novelties in 
pinkings and perforations, light tan 
shades of leather, ball straps, wing 
tips, etc. One of the novelties is a 
whole quarter tan bal with saddle 
straps showing orange stitching. Con- 
forming to the renewed interest in 
patent leathers several attractive 
samples are shown made from this 
stock. There is a tendency towards 
the wider English toe in the blucher 
pattern. An example of this is an 
English blucher oxford with extra 
wide shank and a % heel. All the 
salesmen representing Field & Flint 
Company are now on the road with the 
new styles. 


Lighter Shades of Leathers in Demand 


Brockton manufacturers note an in- 
creasing interest on the part of mer- 
chants in the lighter shades of 
leathers shown in men’s and women’s 
welt lines for the Spring and Summer 
season as well as for Fall orders. As 
one manufacturer puts it: “Last week 
a substantial order was placed with 
us by a leading merchant in one of the 
large Eastern cities. This was for 
men’s welts in both high and low cut 
patterns. An important point was 
that the bulk of the order was for 
shoes to be made of the lighter shades 
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of tan leather, also black leather. In 
other words, the merchant, instead of 
placing his entire order on dark tan 
leathers, as heretofore, is buying in a 
way which will enable him to sell two 
pairs of shoes instead of one. A ma- 
hogany shade can be worn on practi- 
cally every occasion. The lighter 
shade of tan is-not suitable for all oc- 
casions and the wearer must have a 
dark shoe as well. I think this is a 
step in the right direction from the 
merchant’s point of view. It gives 
him an opportunity for added sales 
and profits by selling an extra pair of 
shoes to a customer.” 


New Corporation of Brockton Men 

The Capital City Corporation of 
Augusta, Me., has been formed to take 
over the C. A. Eaton Company factory 
in that city. The officers are: 

President, C. Chester Eaton; vice- 
president, Ernest A. Gray; treasurer, 
A. L. McDonald; assistant treasurer, 
L. F. Eaton; secretary, John Dixon. 
Messrs. Gray and Dixon are new mem- 
bers of the corporation. The former 


will be in charge of the business at 


Augusta. President Eaton states that 
the Augusta factory has been making 
shoes for the wholesale trade and the 
Brockton factory for the retail trade. 
It was considered that the interests of 
both factories would be better served 
through a complete separation of op- 
eration. 


Cincinnati 


PAIR SALES INCREASE 


The general trend of the retail shoe 
business since the first of the year is 
serving somewhat to justify in the 
minds of the local retail merchants the 
course followed last Fall of getting 
out from under as quickly as possible. 
The policy pursued then has resulted 
now in a healthier business condition 
than was anticipated, and has had the 
further resuit of placing the retail 
trade in a position to take advantage 
of the recently introduced pleasing 
styles both in men’s and women’s 
footwear. It is the opinion of the 
merchants here that lower prices are 
having a direct effect, also, upon the 
number of pairs sold each week. This 
is especially noticeable in the men’s 
business. Those stores carrying lines 
that sold around $14 and $15 this time 
last year, and operating on an aver- 
age price basis this year of about $10, 
are finding that many men are buy- 
ing two pairs rather than one. An in- 
creased pairage, also, is reported in 
women’s and also the children’s de- 
partments in virtually all the local 
stores. Though most of the retail mer- 
chants have not figured their actual 


percentage of increase in pairs, they 
have clear proof of such increase when 
they make a comparison of the aggre- 
gate sales in dollars and cents. 


Pohl Sales Break Records 


Abe Baumer, manager of Wm. H. 
Pohl Company Fifth Street store, 
reports that for the first three months 
of the year he has passed the records 
of last year for the same period. Mr. 
Baumer also reports that April busi- 
ness thus far has held up well. 


New Building Opened 


The opening of Cincinnati’s newest 
building, the Dixie Terminal, which is 
an office building and a terminal for 
all street cars connecting Kentucky 
with Ohio at this point, took place last 
week. On the main floor of the new 
edifice is a large arcade lined with a 
row of small fashionable: shops, each 
having an attractive window display 
arrangement. The opening displays 
were attended by thousands of people. 
There was one shoe display—by the 
Bostonian Shoe Store. 
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Where to Buy 


Women’s Shoes 





















“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 


OTS, OXFORDS 
F AND SANDALS 
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WOMEN’S McKAY 
Slippers ‘and Boots 


of Character 


HARRISON-LOCKWOOD CO. 


Factory, Haverhill, Mass. 
Boston, ios Lincoln Street 














Lower Priced 

than the Best, 
Better Quality 
than the Rest! 





MAID-RITE FELT SLIPPER CO., Inc. 
163-169 Livingston St., Brooklyn, N. Y. 











E. A. & M. C. Witherell Co. 
Manufacturers 






Women’s Turn 
Boots and Slippers 


Fac 


Boston Office E 
207 Essex %. Room211 

















FERN & POOR CO., Inc. 


facturers 
Newburyport, Mass. 


Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 











WOMEN'S TURN SPECIALTIES 
COMFORT SHOES IN STOCK 
with U.S. Rubber Heels Attached 


TURN NOVELTIES 


On All Lasts 
Inquiries Promptly Answered 


Felstiner-O’Connell ShoeCo.,Inc. 
41 Washington Street - - - Haverhill, Mass. 
















Phillips-Cram Corp. 
Makers of : 
Women’s Turn 
Slippers 
276 River St., Haverhill, Mass. 


Boston O flice 
207 Eesex Street 
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Women’s Shoes 
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BOUDOIRS IN STOCK 


Black calf, all leather sole, all 
leather heel. Silk pom-pom, 
quilted sock lining 
Price $1.15 Net 
ESSEX SLIPPER CO. 








Haverhill, Mass. : 








TURKISH SLIPPERS ~ 


IN STOCK AGAIN! 

i. 101 pete Tyrtioh » Sivome 

Wate for ep _ 3 Core fer "Immediate b ae 
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A HIGH-STYLE LINE 


, OF 
Women’s Fine Turns 
and Novelties 
TESSIER & BOWDOIN 





50 Phoenix Row Haverhill, Mass. 
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Shoes at Auction 
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HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AN D RUBBERS 








Every Wednesday and Friday 








QUESTIONS : 
ANSWERED QUICKLY : 


in “Where to Buy” eolumns—a : 

growing directory for all the trade, = 
presenting answers briefly to cur = 
rent seobleies in merchandising : 
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Men Buying More Freely 

G. R. Van Meter, manager of Bos- 
tonian Store, states that as the result 
of the early wearing of low shoes this 
Spring he finds many of his lines 
broken in sizes and in need of replen- 
ishment sooner than was the case last 
year. He says if the weather continues 
good he expects the month of April 
to be the largest month of the season, 
while May was the largest last year. 
Mr. Van Meter says he has had an 
increase in the sale of black shoes re- 
cently, and he attributes this very 
largely to the lighter shades of leath- 
ers put in tan shoes. “Another rea- 
son why more shoes are being sold,” 
says Mr. Van Meter, “is that we are 
able to sell a man a good pair of 
shoes without having to charge him 
war tax.” 


Thinks Gray Suedes Are Dead 

Harry McLaughlin, manager of the 
Potter Shoe Company, reports an in- 
crease of pairage for the first three 
months of the year in all departments. 
He says business has been very satis- 
factory. Mr. McLaughlin says that 
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his organization figured that gray 
suede leathers died about two weeks 
ago. Black and brown suedes and 
black satins, he says, are moving well 
at this time. One noticeable feature 
about the movement of suedes in the 
Potter store, according to Mr. Mc- 
Laughlin, is that those in the base- 
ment department at $7.50 and those 
in the main department at $15 and $16 
are the best movers, while the sale 
of this type of footwear at $10 and 
$12 is comparatively small. Saddle 
straps and brogue effects are going 
good in their women’s department. In 
their children’s department the 
straight, wide-toe lasts are the big 
sellers. Aside from the regular and 
steady movement of patent leathers 
for children’s dress wear, Mr. Mc- 
Laughlin states that heavier shoes for 
play, made up in elk skin and Norwe- 
gian calf, make up a large portion of 
their sales. The children’s department 
of the Potter store has had installed 
for some time now a “Foot O’Scope,” 
and, according to Mr. McLaughlin, it 
has served to increase sales. Through 
this instrument mothers are able to 
look into the shoe and see that shoes 
fit properly. 


Boston 


RETAIL TRADE BRISK 


Women’s Footwear Gay with Novel 
Decorations 


A visit to the retail shoe stores and 
shoe departments of the city finds 
trade brisk. Despite the cold and rainy 
weather which visited the Hub late 
last week and Monday of this week, 
there was no visible let-up in retail 
business. The public, having thor- 
oughly made up its mind several 


weeks ago, that the buying of beauti- 


ful footwear was in order, is very 
much averse to changing its mental 
attitude. They make no objections to 
the prices asked. 

One of the new things in women’s 
two-strap pump decorations is a rhine- 
stone button. Off the shoe, this orna- 
ment has the form of a finger ring; 
it is slipped over the strap of the 
pump, and after the strap is buttoned, 
it is pushed along to cover the button. 
This ornament is very effective on a 
black satin, piped with some contrast- 
ing color of silk. 


Colonial Leather Buckle 


Another new shoe had a Colonial 
buckle of leather, over which a strap 
fastened. This is called the “Buddy” 
pattern. There were many perfora- 
tions on the shoe. One style was of 
brown kid with suede strap, 14/8 Louis 
heel; another of brown calf with strap 
of.the same leather and Cuban heel. 

Another pretty feature is a light 
gray ooze creation, perforated, and 


carrying at the instep a fringed and 
perforated ornament, also of ooze. In 
another high-grade Tremont Street re- 
tail shoe store, a woman’s shoe in cop- 
per tan Russian calf carried a fan-tan 
tongue, with a saw-like edge. The 
tongue matched the shoe, but carried 
inserts, seven in number, in a darker 
shade of suede. Still another new 
model, and a feature of the Walk- 
Over, Tremont Street, Shop, showings 
was a white canvas two-strap pump, 
Louis heel, and a 2% inch, “Dixie” 
patent leather strap, which extended 
from shank to instep; the straps were 
of patent leather, stitched in white. 
An inlay of patent, at the top of shoe, 
extended from the upper strap to 
within a half inch of the back. 


Henry Dahl in Charge of Children’s 
Department 


Henry Dahl is in charge of the chil- 
dren’s department at the Thayer Mc- 
Neil store, succeeding Charles B. 
Sayre, who on January 22 became 
manager of the H. W. Baldwin shoe 
store of Albany, N. Y. Mr. Dahl came 
to the Thayer McNeil Company four 
years ago, first as a salesman in the 
women’s shoe department, then in 
charge of women’s slippers on the sec- 
ond floor. For six years prior to com- 
ing with Thayer McNeil Company, he 
had charge of the women’s shoe de- 
partment at the Walk-Over store on 
Washington Street. 
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Orthopedic Department Opened 


An orthopedic and women’s slipper - 


and white goods department running 
the entire length of the shoe depart- 
ment has recently been installed at R. 
H. White’s. The orthopedic section 
has two rooms for the doctors and is 
fitted out with San Domingo mahog- 
any. The slipper department is fin- 
ished in the same kind of wood. The 
cases on both sides of the arched en- 
trance are of the San Domingo ma- 
hogany. The color scheme of the cases 
is blue and effectively sets forth the 
beauty of the merchandise displayed. 
R. L. Upton, assistant buyer of the 
department, was the decorator. Mr. 
Upton reports that business is very 
good; that the strap style is the best 
seller; that brown and black calf and 
black kid are in great demand, and 
many more shoes on certain types 
could be sold if they could be obtained. 


Spring Shoes at $5.85 


On April 7, the shoe department of 
The Shepard Stores started a sale of 
1750 pairs of women’s spring shoes, in 
ten different styles, as follows: tan 
strap pumps, with Cuban heels; black 
gun metal strap pumps, Cuban heel; 
tan blucher oxfords, Cuban heel; gun 
metal brogue oxfords, military heel; 
tan lace oxfords, military heel; tan 
two-strap pumps, Cuban heel; tan ball 
strap pumps, with Cuban heel; black 
kid oxford, Cuban heel; black vici kid 
oxfords, military heel, and tan brogue 
oxfords, military heel. These pumps 
and oxfords came in all sizes and 
widths and were sold at $5.85. At this 
store a big business has been trans- 
acted on misses’ and children’s shoes. 
Asked in regard to the children’s bus- 
iness, C. B. Merrill,manager and buyer, 
stated that the department was sell- 
ing many Mary Janes, pumps and ox- 
fords. “Nobody finds fault with the 
prices of children’s shoes,” said Mr. 
Merrill. 


Retail Shoe Salesmen Meet 


The April meeting of the Boston 
Retail Shoe Salesmen’s Association, 
Inc., was held at the New Seville 
restaurant on Monday, April 11. The 
speaker of the evening was Frank L. 
Packard of the George E. Keith Co., 
who took for his subject “Styles.” At 
this méeting, nominations for officers 
for the coming year were made. 


Leathers Discussed at Round Table 


The April 6 meeting of the Boston 
Round Table was unusually interest- 
ing and instructive. Herbert C. 
Fraser of the Richard Young Co., was 
present and gave a most illuminating 
explanation. of genuine buckskin and 
kangaroo. He had several skins for 
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the. inspection of members and an- 


: swered a great many questions con- 


cerning these leathers. John C. Dow, 
the well-known leather man, was also 
present and participated in the discus- 
sion. Louis P. Haight who is well- 
known in the trade as an advocate of 
right and left hosiery, and who is also 
an expert on foot troubles, held the 
close attention of the entire class for 
two hours by demonstrations of exer- 
cises for the correction of foot diffi- 
culties. 


Shoe and Leather Club Meets 


The Shoe and Leather Club, con- 
nected with the Boston Young Men’s 
Christian Union, which has recently 
been reorganized, held a meeting Mon- 
day evening, April 4, at which the 
members were addressed by Thomas 
F. Anderson, secretary of the New 
England Shoe and Leather Associa- 
tion. Mr. Anderson gave a general 
talk covering present conditions in the 
shoe and leather trades, pointing out 
some of the more important problems 
of the industry, and explaining the im- 
portance of the style element in the 
women’s branch of the shoe industry. 
He strongly emphasized the increas- 
ing need of closer co-operation on the 
part of all departments of the kindred 
industries in New England, in order 
that this section may retain its long- 
standing prestige; and as one of the 
most important factors in this work 
cited the recently organized National 
Shoe and Leather Exposition and Style 
Show, Inc., which, he said, should re- 
ceive the cordial support of every one 
in the trades. Lester F. Mulford, of 
the Thomas G. Plant Co., presided. 

Other officers of the club are G. E. 
Neagle, vice-president; A. L. Cording- 
ley, secretary, and R. W. Hodgdon, 
treasurer. — 


Graduation Exercises Held 


The graduating exercises of the Shoe 
and Leather Class, Boston Continua- 
tion School, took place at the Boston 
Shoe Trades Club on Wednesday, 
April 13, at noon. The pupils were 
luncheon guests of the New England 
Shoe and Leather Association, and ad- 
dresses were made by President Her- 
bert T. Drake of the Association, Ed- 
ward M. McDonough, principal of the 
Continuation School, James W. Dyson, 
Instructor of the Class, M. J. Tracey, 
Manager of the Lynn Independent 
Shoemaking School, and others. 


New Cut Sole Concern 


John E. Daniels who has been for 
the past two years with the Samuel E. 
Berman Leather Company as store 
manager, has started in business on 


‘ his own account at 215 Essex Street, 


where he will carry a complete line of 
cut soles. 
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BETTER SHOES 
BETTER 
Rocker Bottom Wooden 
Sole Footwear 
SHOES, 6 to 14 Inches 
BOOTS, 14 to 20 Inches 
Send for Catalog and 


REECE SHOE COMPANY 
Columbus, Nebraska, U. S. A. 








For Men zai 


Manufactured by 
La Crosse Boot and Shoo Milg. Co. 
La Cresso, Wisconsin 
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South Weymouth, Mass. 











| Where to Buy 





Boys’ Shoes 











AShoe for Boys 
That Wears 


Marston & Tapley Co. 


DANVERS, MASS. 
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maw” Stahler, Bauer Shoe Co. 
ALLENTOWN, PA. 
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“Where to Buy” constitutes a 
source of knowledge so that he who : 
runs through these pages may read : 
—and learn. : 
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Lynn 


HIGH LIGHT NOVELTIES 
CONTINUE TO SELL 


Mr. “Ed” Hyde, of the Watson Shoe 
Co., looks for a continued sale of high 
light novelties. For instance, he 
points out, novelties in white footwear 
are selling briskly for Summer. Nov- 
elties in strap pumps and oxfords are 
being developed for Fall. Fancy grain 
oxfords and brogues promise to be 
popular. Light shoes of fine kid and 
calf leathers will have novelty stitch- 
ing. Black kid shoes will be stitched 
with white. Some white shoes, for 
Summer wear, will be stitched with 
black. 

Oxfords and pumps will make up 
from 75 to 90 per cent of the Fall 
business. On welts, low heels are 
running 100 per cent. By low heels, 
Mr. Hyde means heels from 8/8 to 
14/8 high. Fancy perforations on 
foxings, a novelty of the moment, may 
be continued in the Fall. The per- 
forations are spread out in geometri- 
cal designs. Black and white com- 
binations are gaining. Black shoes, 
trimmed with white, are an innova- 
tion. Later, the Watson Co. will show 
samples of Wilson precess shoes. 


Educational Shoemaking Display 


Education being one of the most po- 
tent factors of the times, Lynn will 
endeavor to show what it is doing in 
shoemaking education. It will display 
its Lynn shoe trade school products at 
the big National exposition in Boston, 
in July. The school display will be 
the center of the Lynn section. 

Shoemaking is taught thoroughly in 
this school. Students are required to 
study four years. Besides, there is 
daily practice in the making of shoes. 


Kelley Tannery Starts 


Thomas A. Kelley, Lynn tanner, is 
filling his vats with kid skins. After 
eleven months’ curtailment of produc- 
tion, the tanneries will run to capacity. 
Fourteen thousand dozen kid skins are 
tanned daily when the shops are run 
to capacity. This is leather enough 
to make 30,000 pairs of shoes daily. 


Fine Kid Shoes Selling 


Several Lynn manufacturers speak 
of good sales of fine kid shoes, in both 
black and medium shades of brown. 
They take it that retail merchants are 
stocking up on staple style shoes. 
Tanners report a considerable demand 
for fine silky grain skins, in three and 
four-foot grades. Such skins as these 


~make up into handsome pumps or ox- 


fords. One firm made some two-strap 
pumps, of black kid leather, intending 
to put them in stock. But the shoes 
were bought by a big city buyer be- 
fore they were finished. 


New Pump Style Introduced 


A new pump in the Lynch line is of 
white calf, with a 5/16 inch ribbon 
strap, to make an imitation tip, and 
corresponding trimmings on the lace 
stays and quarter. The trimmings 
are of patent leather, or a new light 
Russia calf leather, and are perfor- 
ated. The shoe is made in the one 
strap pattern. The bottom is welt 
sewed, with a white welt, and a mili- 
tary or a Louis heel, white in color. 
The best seller in the Lynch line is a 
strap pump, the strap having four 
bars, and buttoning with four white 
buttons. It is a very broad strap. 
This style is made of white calf, white 
buck or tan calf leather. Machines 
for making Wilson process shoes are 
being set up in the Lynch shop. 


Fall Sport Styles on the Market 


V. K. & A. H. Jones & Thomas, de- 
veloping Fall samples, are making 
sport oxfords, and one strap pumps, 
of Scotch grain and a new shade of 
Russia calf leather. Some will have 
sport straps, with perforations. Color 
contrasts will be had by stitching up- 
pers with silk threads, white in color. 
Possibly, some stitching will be done 
with orange silk thread. Edges will 
be fair stitched with white thread. 
They will be a bit wide. Heels on 
some sport models will be 6/8 high. 
That’s very low. The popular height 
may be 10/8. 


Roof Garden for Shoe Factory 


Employees of the Watson Shoe Co., 
in co-operation with employees of 
Williams & Clark, and Hilliard & Mer- 
rill, are fitting up a roof garden on 
the top floor of the new factory. As 
the walls are of glass it is about the 
same as being out of doors. In this 
garden will be a restaurant, and a 
recreation room, to accommodate 1500. 


Frank Terhune Resigns 


Frank Terhune, salesman to the 
wholesale trade of the country for 
A. M. Creighton, with offices at 141 
Lincoln Street, Boston, has resigned. 


Rochester 


NEW STORE OPENS SOON 


Work of Remodeling Fuller Establish- 
ment Well Under Way 

Fuller’s Shoe Store will soon move 
into its new home .at 148 East avenue. 
The work of remodeling the new store 
is practically completed. In addition 
to being more spacious than the old 
store, it will-embody a new feature in 
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that the front part of the store will 
be exclusively a salesroom, with the 
stock in the rear. 


Good Business Reported 

John W. Smith, who represents the 
E. T. Gilbert Mfg. Co. of Rochester, 
N. Y. (makers of Gilco shoe special- 
ties) in Pennsylvania, New Jersey, 
New York and New England, reports 
that business is good for the man who 
goes after it. Mr. Smith is a sales- 
man of long experience in the findings 
and shoe store supplies business, and 
he finds that this year is exceptionally 
good due to the fact that dealers are 
looking for novelties which will help 
them move slow numbers. 


Wilson Process Offices Moved 
The Wilson Process, Inc., patentees 
of the “Wilson Sewed Shoe,” a new 
process of shoemaking, have removed 
their executive offices from the El- 
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wood Building to 717 Union Trust 
Building. 


Grays Not So Strong 

Post-Easter shoe business in Roches- 
ter has been exceptionally good. 
Grays are still being sold, but mer- 
chants report that they are being re- 
placed in favor somewhat by oxfords 
and strap pumps in black and brown 
ooze. The unusually warm weather of 
the past week also stimulated the sale 
of whites and sport shoes. 


To Increase Output 


The Levinson Shoe Mfg. Co., Inc., 
makers of children’s and welts, have 
just completed extensive additions to 
their output materially. Roy Bush, 
formerly with the Bush Shoe Corpora- 
tion of Auburn, is now in charge of 
production, and it is his aim to mate- 
rially increase the capacity of the 
plant. 


Pittsburgh 


SPURT IN SALES 


Industrial Conditions Are Now More 
Nearly Normal 

Unusually seasonable weather 
around the holidays gave way to mid- 
winter snow and sleet in one of the 
most sudden weather changes noted 
here in the last 15 years, but -the 
blasts were only of a few days’ dura- 
tion, and little affected a marked 
spurt in returns throughout the trade. 
Sales have continued lively, particu- 
larly in the larger places, where ap- 
parently, no expense is being spared in 
the way of advertising. The signs of 
depression which were evident a few 
weeks ago when labor had been cur- 
tailed here to something like 40 per 
cent below normal are seen less fre- 
quently now that many of the plants 
are again starting full operations. 


Educating the Public 

The value of good fitting of shoes 
has been lost sight of by many local 
merchants in the past, and the public 
has been comparatively low to real- 
ize its importance. Several dealers 
are stressing this item in their adver- 
tisements, and impressing upon their 
salesmen that a good sale without a 
come-back is the best - possible ad. 
“People have been content with hap- 
hazard shoe-fitting for years,” said 
one lecal merchant. “Hardly ever 
complaining unless suffering acutely. 
Fitting shoes is an art in itself, and 
until a person gets a perfect fit in 
shoes, he cannot have real foot com- 
fort. But, as in all educational proc- 
esses, the smartening period is 
stretched out, and particularly in the 
case of wearing good fits on the feet, 
will experience serve as the capable 


teacher to both merchant and custo- 
mer.” 


Automobile Increases Sales 


Jack Simon, representative in 
western Pennsylvania for a Boston 
concern, has late!y purchased a car. 
He has since been singing its praises, 
and claims he has increased his sales 
by reason of the greater territory he 
is enabled to cover, and that where 
he was confined to one small section 
of the town, he is now practically 
without limit and one day last week 
visited no less than 14 dealers in four 
different parts of the town. 


Catalogs Being Distributed 


The Stetson Shop and Petty’s Boot- 
ery for Women have already mailed 
their catalogs for the spring and sum- 
mer season. As usual, the books show 
a varied selection, with a particular 
appeal to the younger set, which has 
largely constituted the firm’s clientele 
in the past. The make-up of the cata- 
log is neat and attractive. 


Strap Shoe Still Popular 

The scarcity of women’s strap low 
cuts some few weeks ago in almost 
all stores here had the usual effect of 
creating a demand for the article, and 
now that the styles have become ob- 
tainable generally, there has been no 
apparent let-up in the demand. The 
strap effect is getting prominent dis- 
play in all windows, and the Hanan 
stores, which can boast of some of the 
largest display cases in town, are de- 
voting practically the entire space 
allotted to women to this particular 
style. 
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Where to Buy 


Children’s Shoes 
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NU BABY SHOE CO., East Lynn, Mass. 














WC.Good. 


Manufacturer of 
Children’s Dlexible Gurn Shoes 
ForJobbers i 


89 Allen St.. Rochester, >? 








? HAVE YOU SEEN OUR LINES? 


FACTORY 1 FACTORY 2 
r Sli Soft Soles 
Boot Hand Made Moccasins 
fort Slippers Infants’ Turns 
Eiderdown) (1-8) 
In Stock Now—Nature Lasts 

THE B. & P. FOOTWEAR CO., INC. 

Dept. 5 Oswego, N. Y. 











Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We DO NOT sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 
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Flexible Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO. 
Rochester, N. Y. 
Boston Office, 212 Essex Street 








H. C. BROWN COMPANY 
150 bie Children’ s Shoes 


Growing Girls to Flexibles 
Standard Merchandise 

Single Pairs or Cases 

? Gen'l Offices, 155 Lincoln St., Boston, Mass. 
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Wanted Styles 


An extra editorial service to 
**Recorder” readers, free for the ask- 
ing, with authentic information on 
current problems. 
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3 Beggs & Cobb, Inc., Boston, Mass. ; 








COATED GEM DUCK 


ADHESIVE BACKING CLOTH 
Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 


B. F. CHAMBERLIN 
et St. 


Formerly Walpole Shoe Supply Co 





T. W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas 


F. E. JONES COMPANY 
cours MAT KID 


95 South Street, Boston 








The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. 3504!" 423° 





Tanneries at Danversport 














MEYER THREADS 
and spool silks can be had in any 
size or color that is wanted. Also 
Diamond spool silks and Lockstitch 
thread. Be sure and order the Meyer 
thread and take no other. Manu- 
factured by the 
J. C. MEYER THREAD CO., Lowell, Mass. 
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XY PARISIAN BEADING WORKS CO. 
4MN& WALNUT STS., PHILADELPHIA 
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Window Displays 
BACKGROUND __ PAPERS, 
ARTIFICIAL FLOWERS, etc. 


Send for Catalogue 
DOTY & SCRIMGEOUR SALES CO., Ine. 
30 Reade Street, New York 
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Detroit 


CONDITIONS APPROACH NORMAL 


Factories Soon to Be Working as 
Usual 


Reports indicate that the shoe busi- 
ness is improving rapidly in Detroit. 
Labor conditions are farther advanced 
toward normalcy in this city than in 
other manufacturing localities. Indi- 
cations are that the factories will 
soon be working to normal capacity 
again. 

Notwithstanding the favorable re- 
ports received in the trade, there is 
also an undercurrent of dissatisfac- 
tion with results. Merchants figuring 
on a business equal to high-water 
marks of other years are not realizing 
their desires, but those who are satis- 
fied with a fair increase over last 
year’s records are not being disap- 
pointed. 


Oxfords in Good Demand 
Strap effects continue to lead in 
sales in women’s lines, but the oxford 
is a heavy second. The continued call 
for oxfords is surprising some of the 
buyers and dealers. Black satins, 
grey suede straps and tans oxfords 
are all in demand. The vogue for 
grey is changing toward kids, with 
a strong feeling among a number of 
buyers that the season for grey is 
swiftly waning and that grey will be 

a dead number in a few weeks. 


Men Buying Oxfords 
Men’s oxfords continue to lead in 
sales, where oxfords are in stock. 
Buyers report stocks as being more 
complete than two weeks ago, many 
having had satisfactroy receipts of 
shipments during that period. 


Shoe Dealers Install Officers 


At the regular meeting of the De- 
troit Retail Shoe Dealers’ Association 
held April 7, the following officers 
were installed for 1921: 

President, Clyde K. Taylor; vice- 
president, James Ertell; secretary, 
Stuart J. Rackham; assistant secre- 
tary, W. J. Dowler; treasurer, Otto 
Bray. The decision to have a dinner 
dance to which the retail salesmen 
and their women friends would be in- 


vited was confirmed, although the 
date was left open. 

At this meeting the association 
drafted letters which were sent to all 
congressmen from Michigan endors- 
ing the turnover tax and urging its 
passage in lieu of the present excess 
profits tax. A similar resolution was 
passed by the officers and directors of 
the Michigan State Shoe Retailers’ 
Association at their meeting on 
March 29. 

The invitation of the Detroit Retail 
Shoe Dealers’ Association to have the 
state convention at Detroit was con- 
sidered favorably, and the convention 
dates were set for Sept. 12, 13 and 14, 
the convention to be held in the Stat- 
ler Hotel. Steven J. Jay, R. H. Fyfe 
& Co., was appointed chairman of the 
program committee. It was also de- 
cided that the State Association em- 
ploy a field secretary to further the 
interests of the association. 


New Window Backgrounds Installed 

New window backgrounds have 
been installed in the Dr. A. Reed 
Cushion Shoe Store, Woodward Ave- 
nue. These are handsomely paneled 
and finished in cream enamel, a back- 
ground considered by the management 
better than the natural oak and other 
wood finishes. The interior of this 
store has also been renovated and the 
offices remodeled. 


Hosiery Department Opened 

Thos. J. Jackson, Inc., Adams Ave- 
nue E., have installed a new hosiery 
department with a lady assistant in 
charge. The fixture is finished in 
French grey enamel to match the rest 
of the fixtures and has a show case 
display above the hosiery stock draw- 
ers. A display case has also been in- 
stalled in connection with this new 
department. 


M. J. Lennon Resigned 
M. J. Lennon, manager of the shoe 
department, E. J. Hickey Co., for over 
twelve years is severing his connec- 
tion with this firm to represent the 
Co-operative Shoe Co., Cincinnati, 
Ohio, in Detroit and Michigan. 


Louisville 


RETAIL TRADE GOOD 


Public Buying More Freely at Lower 
Price Levels 


Business with the Louisville retail 
merchants has been largely a question 
of weather conditions for the last few 
days. There has been a good deal of 
rain and cold weather, but with every 
spurt of good weather buying is ac- 


tive, and the outlook is considered 
‘promising. Shoes are cheap to-day as 
compared with prices of a year ago, 
excellent merchandise being quoted at 
$8 to $10 a pair in both men’s and 
women’s lines, and it is being found 
that demand is increasing for mer- 
chandise that isn’t quoted at top lev- 
els, as steady reductions in wages 
are forcing consumers to lower priced 
merchandise. 
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Spring Style Show a Success 

The first annual Spring Style Show 
and Merchants’ Exhibit of the Louis- 
ville Retail ‘Merchants’ Association, at 
the Jefferson County Armory, April 1 
to 9, ‘was a huge success, more than 
80,000 persons paying admission dur- 
ing the eight days. There were thirty- 
two exhibitors who showed live mod- 
els, the balance having booths in 
which” merchandise was _ exhibited. 
There were seventy exhibitors in all, 
and they showed everything from au- 
-omobiles to pickles. Twelve import- 
od models were used in exhibiting 
wearing apparel, shoes, etc., on a re- 
production of a section of the Atlantic 
City Boardwalk. Shoes, in addition 
to being shown on handsomely gowned 
nodels,, were shown on a couple of 
ittractive girls, who wore silk bloom- 
ers and jackets, knee length. Men’s 
shoes were shown as well as boys’ and 
children’s, on local models. The shoe 
show was so successful that it has al- 
ready been decided to repeat it next 
year. Houses which exhibited shoes 
report. that they are entirely satisfied 
with results obtained. 


Comparative Price Policy Abandoned 

Announcement was made on April 
9, by the Stewart Dry Goods Co., de- 
partment stcre operators, Louisville, 
of a new policy, in which comparative 
values from that date will not be used 
in any store advertising, the company 
deciding that comparative figures 
based on war prices, are not worthy of 
reproducing, and feeling that such 
prices do not convey anything definite 
to the consumer. The same plan has 
been in effect for some years in the 
Crutcher & Starks store which han- 
dies men’s and boys’ shoes, clothing, 
etc. 


Merchants Want Daylight Saving 

The Market Street Merchants’ Asso- 
ciation and other leading local organ- 
izations are making a strong effort to 
get through a daylight saving ordi- 
nance in Louisville, but union labor 
and the farmers are fighting it, and 
the proposition at best is about an 
even money bet. However, the mer- 
chants are waging an active campaign 
and may -be successful. 


Chain System Expanding 


The Feltman & Curme Co., in open- 
ing its Louisville store on the Thurs- 
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day before Easter, opened its thirty- 
third store, lecated in twenty cities. 
The list now shows two in New York; 
ten in Chicago; two in Philadelphia; 
two in Minneapolis; two in St. Paul; 
two in Cincinnati; two in Indianapolis; 
two in Kansas City; one each in St. 
Louis, Detroit, Baltimore, Pittsburgh, 
Milwaukee, Louisville, Grand Rapids, 
Cleveland, St. Joseph, Evansville, 
Richmond and Gary. Favors for the 
opening day in Louisville consisted of 
a pair of $1.50 hosiery with all 
women’s shoes, and a pair of $1 hose 
with all men’s shoes. The company 
handsomely remodeled the local store 
building, installing very attractive 
and well lighted windows. 


Takes Exclusive Agency 

The Boston Shoe Co., of Louisville, 
has recently announced the exclusive 
agency in Louisville for the Dorothy 
Dodd line of fine women’s shoes in 
Louisville. This. is a nice addition 
to the general lines carried by the 
company. Prices of the new lines are 
$8, $10 and $12 a pair, and include a 
shoe for almost every possible use. 


Installing New Store Front 
After waiting a year or more after 
plans had been drawn for lower prices 
to prevail, Roger Dougherty has final- 
ly torn out his store front, and is in- 
stalling modern windows and front in 

the store on Market near Sixth. 


New Store Opened 

F. R. Miller, operating the Miller’s, 
Ltd., specializing in Selz shoes, opened 
his new store at 231 South Fourth 
Street, on March 26, having formerly 
been located at Fourth and Green. 
The company is also operating a 
branch store in an upstairs location 
at 444 South Fourth Street, over the 
Alamo Theater. 


Store Adds Shoe Department 

The additions to the Ben Snyder 
store, at Sixth and Market streets, 
were recently completed, and some 
new departments added. One of these 
is a shoe department, which is oper- 
ated by the Al Rosenbush interests, 
of Boston, through the Up Stairs 
Shoe Shop, Louisville, of -which Leo 
Rothschild is active manager. The 
latter is looking after the two local 
salesrooms. 


Chicago 


FACTORIES ARE BUSY 


Orders for Fancy Types of Men’s 
Oxfords Received in Volume 


Chicago manufacturers of men’s 
shoes are still keeping up the gait 
which has been maintained during the 


last several weeks. The product is 
largely of the fancier type of oxfords 
in both black and colors. While most 
of the orders are for a medium shade 
of brown Russia, there is a decided 
increase in the number of orders for 
black shoes. One unusual develop- 
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Shoe Printers 
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our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
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Ballet Slippers 

















BATHING SHOES 


IN STOCK 

Ballet Slippers 
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Where to Buy 


Shoe Ornaments 














A BEADED OR PLAIN 
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made by the VANITY 
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SYSTEMS IN SHOE 
STORES 


Equipment, Accessories, Specialties; 
what to use and where to get it, 
is a part of “Recorder’’ service to 
merchants. 











ment has been the demand for patent 
leather oxfords. What has stimulat- 
ed the demand for patent is a question 
that shoe manufacturers themselves 
cannot answer, but nevertheless the 
demand is constantly increasing. 
These shoes are mostly made on modi- 
fied English lasts with shorter fore- 
parts. The patterns, while not abso- 
lutely plain, are not dolled up with 
saddle vamps and fancy punching to 
the extent shown in the colored shoes, 
yet they are young men’s styles and 
tend to show that men are seeking a 
variety in styleful footwear. 

Another development in the men’s 
style stiuation is the unusual demand 
for white shoes with black trimming. 
The trimming consists of ball straps, 
tips, and foxings, of patent or dull 
leather. Soles and heels are usually 
finished in black. The vamps in most 
instances are white buck but many 
are being made of white fabric. 


In the Wholesale District 


Since Easter, business along Mon- 
roe Street has developed a very strong 
demand for women’s walking oxfords. 
Medium light shades of brown Russia 
with welt soles and military heels is 
probably the strongest in demand. 
Brown kid of similar type is exceed- 
ingly good and stocks are very much 
broken on these two classes of mer- 
chandise. The demand still continues 
for strap effects in colors and black 
ooze although there is a tendency to- 
ward more satins and kid leathers. 

Comfort footwear both in strap 
effects and oxfords has shown a de- 
cided upward tendency in demand 
among houses specializing in this 
class of merchandise. Orders as a 
rule are not large but are numerous 
and show a tendency on the part of 
merchants to size up and average 
prices in this class of footwear. 


After Easter Business Good 


After Easter business has been 
fully up to the expectation of most 
of the retail stores in the loop dis- 
trict. Consumers are still buying 
suedes in black and colors although 
merchants generally are of the opin- 
ion that the big demand for this 
leather has reached its zenith so far 
as the Spring season is concerned 
and are looking to kid leathers and 
fabrics for the bulk of sales after the 
middle of April. This applies, of 
course, to the lighter and more airy 
types of feminine footwear. In ox- 
fords and welt sole strap effects Rus- 
sia calf and kid leathers will un- 
doubtedly continue to be good prop- 
erty throughout the season. 


Pearl Gray Kid Gains Favor 


H. R. Rogers, manager of the shoe 
department of C. A. Stevens and 
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Brother, sizes up the situation as 
follows: : 

“Business since Easter has been 
very good but of course the cold 
weather immediately following Easter 
had its effect on retail selling. Since 
the first of the month our business 
has been phenomenal. People seem to 
want quality footwear and we have ex- 
perienced no difficulty whatsoever in 
getting good prices for real merchan- 
dise. We find that straps are just as 
popular as ever and we can see no 
other style at this time which we be- 
lieve will replace them. . Women are 
more particular about good fitting 
strap shoes than they were a few 
months ago. 

“A great many dealers thought that 
any kind of a shoe would sell so long 
as they had a strap on. The public 
is now able to distinguish a good fit- 
ting strap style from one that does 
not fit so well. In regard to white 
shoes and sport shoes there has been 
no great activity as yet and it is too 
early to make any definite predictions; 
however, it looks like we will have an 
immense big season on white shoes 
and sport shoes. I believe that in the 
high grade lines most all white shoes 
should be trimmed up in some way or 
another. 

“Black and white is having a run 
in millinery and there undoubtedly 
will be many beautiful styles of white 
reinskin low effects trimmed with 
patent leather. It is my opinion that 
it will be only a matter of two or 
three weeks until suedes will have 
seen their day for this season at least. 
Suedes will be replaced by colored 
kid. We are featuring strap effects 
with both high and low heels in pear] 
gray kid, and our customers are show- 
ing a decided preference toward gray 
kid, over gray ooze. I believe that 
colored kid in any of the lighter 
shades can be sold to advantage. 
The public wants beautiful shoes and 
the time has arrived when colored kid 
can be bought again and merchandised 
to advantage. We are having quite a 
run on pelican gray satin. This is a 
beautiful rich, dark shade of gray. 
Our customers prefer them to suede. 


D. B. Ebstein Forms Advertising 
Merchandising Agency 


Dade B. Ebstein, for several years 
advertising manager of O’Connor and 
Goldberg, has resigned his position 
with this firm to organize a retail ad- 
vertising and merchandising agency 
under his own name. Mr. Ebstein 
will be located in the Republic Build- 
ing after May 1st. O’Connor and 
Goldberg advertising has attracted 
nation-wide attention and Mr. Eb- 
stein will undoubtedly have a large 
clientele among retail merchants 


throughout the country who are ac- 
quainted with his work in connection 
with this firm. 
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New York 


PUBLIC ACCEPTS 
CURRENT PRICES 


The influence of the post-Easter 
let-down in business extended into the 
second week of April in New York re- 
tail shoe circles, and was reflected to 
a great extent in the wholesale trade. 
However, the slackening in trade is 
believed to be merely temporary, 
more or less seasonal and in part due 
to the inclement weather. Predic- 
tions that business will improve later 
in the month and continue good 
through May and June are frequent, 
and apparently well founded. 

Business is by no means dull, but 
merely lighter than it was in the 
month preceding Easter. Relatively 
little complaint is heard from consu- 
mers regarding prices at present. 
The ten dollar mark and under is still 
the popular price for both men’s and 
womens’ shoes, the merchants say, 
and prices for reliable shoes around 
$8 a pair bring in good crowds. 


Not Driving for Business 


The retail merchants are not mak- 
ing much of a drive for business just 
now, apparently being satisfied to let 
matters take their natural course. 
Special sales are held from time to 
time, but are not as widely advertised 
as they were a few months ago when 
the pressure to unload heavy stocks 
was great. The retailers admit that 
they are short of stocks right now, 
and numerous complaints of slow de- 
livery from the factories are current. 

Franklin Simon & Company appear 
to be making a big bid for business 
on tongued pumps. On Sunday, April 
10, this firm devoted six columns of 
space in several newspapers extolling 
their Directoire tongue footwear, as- 
serting that this style “echoes on 
Fifth Avenue the footsteps that fall 
on the Rue de la Paix.” The shoes 
were advertised in 25 different leath- 
ers and combinations, at from $12 
to $15. 

The Queen Quality shop also is 
pushing tongued pumps to some ex- 
tent, but outside of these two estab- 
lishments there has been but little 
pressure on the public to popularize 
the tongued models. 

Straps are still the reigning favor- 
ites and most merchants are content 
to allow this style to have its swing 
for some time to come. Some of them 
assert that they will not be ready to 
push tongued models until fall. 


Brogues Still Good 


The military and walking heel one 
and two-strapped pumps are gaining 
ground fast, but as yet are not cut- 
ting into the French heel models. The 
strapped walking pump is taking some 
business away from oxfords, it is be- 
lieved, although sales of the latter 
are holding up fairly well. 


In men’s*shoes the brogued models 
are still good and apparently show no 
signs of waning. More stores are 
showing them than heretofore, even 
among the exclusive shops who have 
stressed plain models all along so far. 


To Stock Swiss Shoes? 

It is reported here that Lucille, 
Ltd., Lord & Taylor, and Franklin 
Simon & Company are to stock shoes 
made by the Bally Co., of Switzer- 
land. This firm is Showing a number 
of high tongued pumps at present, 
although it is admitted that the in- 
step strap models are leading in sales 
at present. The firm is also showing 
many stitched and inlaid models as 
well as an extensive line of brocaded 
satin evening slippers. 


Salesmen to Have Vaudeville-Smoker 

The National Council of Traveling 
Salesmen will hold a vaudeville and 
smoker at the Hotel Astor on the 
night of April 16. The Council is 
making splendid progress in its cam- 
paign for the sales tax. One of the 
newest forms of publicity is a copper 
sales tax pocket piece, about the size 
and general appearance of a cent. 
The pocket piece is suitably inscribed 
with an admonition to write to your 
Congressman and urge his support of 
this new tax proposal. The pocket 
pieces are being distributed among 
members and are prized by many 
members of the shoe traveling frater- 


nity. 


Wholesaler Opens Retail Store 

The Temko Bass Shoe Company, 
184 Duane Street, shoe wholesalers, 
have opened a retail store for women’s 
shoes on the second floor of 140 West 
84th Street. A low price line is car- 
ried. 


Brooklyn Products Boosted 

As an adjunct to the Industrial Ex- 
hibit of Brooklyn-made products be- 
ing held in the 23rd Regiment Ar- 
mory, Brooklyn, A. I. Namm & Sons, 
Brooklyn department store, is show- 
ing a unique shoe exhibit to drive 
home to Brooklynites the fact that 
their community is one of the largest, 
if not the largest women’s shoe pro- 
ducing center in the country. 

The exhibit which is running for 
two weeks beginning April 4, consists 
of machinery used by the William 
Henne Company to attach the pat- 
ented Hercules heels to shoes. Vari- 
ous stages in the process of attach- 
ing the heels are shown, together 
with a number of the latest model 
shoes turned out by this factory, in 
Namm’s center window on Fulton 
Street. The store also is displaying 
large posters with the admonition to 
“Buy in Brooklyn.” 


Where to Buy 


Children’s Shoes 











IN STOCK 
baie Saas 
Women’s Shoes. 


CONSOLIDATED 
SHOE Co. 


212 Essex Street 
Boston, Mass. 








IN-STOCK 


Children fe Bieaiite 
Turns, sizes 1 to 8 


Popular Priced + he 











Where to Buy 


Miscellaneous 














“SILVERITE” 
Write for our new N 65 Lamb ab Wool tein 
0. 
f Survtee tua Be Builder.” Send for our com- 


( len 8, b St, Boston, Mase. 


orrer FREE USE 


Of Shoe Cuts, Covers, Borders, Ete., f. 
Booklet, Catalog or Folder if you Shees the 
ae with us; or we will Sell Shoe Electros 
ia 


: SEND 1 FOR FULL PARTICULARS 
: N.H. GROVER CO., R 63, 161 Summer St., Bosten 




















Perfection Pneumatic 
Arch Cushion 


Designed to Prevent 
Fallen Arches 

ELASTIC TIP COMPANY 
Boston, Mass., U.S. A. 








KELLY KARDS: 


Have been the standard retailers’ 
window cards for eight years 


ASK US ABOUT KELLYKARDS 
“The Signs of Life” 
F. B. KELLY CO., INC. 
508-512 St. Paul Rochester, N. Y. 








Better Multigraphing 


OFFICE FORMS. 
HOUSE ORGANS 


Send for Samples and Prices 
F.S. ROOT CO., 6 Beacon St. 
Boston, Mass. 
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HOLTERSHOES 


ON MAY FIRST 


OUR SALESMEN WILL 


be on their way to show you HOLTERSHOES for 


Fall and tell you some new facts about the line. First 


of all— 


HOLTERSHOES 


FOR WOMEN 


FALL STYLES ARE RIGHT 


We purposely did not place our seal on the line until 
the style situation had cleared and until we could 
maintain our position for Style-Distinctiveness and 
Style-Safety so greatly depended upon by the retail 


merchant. 


Therefore, you may anticipate seeing a display of 
women’s shoes for Fall as absolutely correct in that 
important feature, STYLE, as it has always been in 


quality and wear. 


THE HOLTERS COMPANY 
CINCINNATI, OHIO 
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Wholesale Firm in New Location 

H. Hirsch & Brother, wholesale 
dealers in boots and shoes, have moved 
from their old location at 83 Reade 
S:reet to 77 Reade Street. 


Gordon Leaves Triangle Shoe Co. 

Reuben Gordon, in order to devote 
his entire time to the business of the 
Centurian Shoe Co. in which he is in- 
terested, has resigned his connection 
wth the Triangle Shoe Co. of Brook- 
lyn, and no longer represents them. 
Te new concern in which Mr. Gordon 
is interested, is devoting its attention 
tc converting non-salable styles of 
lew shoes into latest model novelties. 


BOOT AND SHOE RECORDER 


In addition to the factory location at 
28 Rodney Street, Brooklyn, Mr. Gor- 
don has also opened offices at 1024 
Barclay building, New York City. 


Sobel With Bleecker Shoe Co. Joins 
Executive Staff 
William Sobel has joined the live- 
wire executive staff of the Bleecker 
Shoe Company. He was formerly 
with the Gaines Gordon Co. of New 
York and is well known to the shoe 
trade throughout the country. . Mr. 
Sobel will handle all correspondence, 
advertising, and assist in sales-man- 
aging, as well as to having general 
charge of the employves. 


Providence 


MARCH TRADE SATISFACTORY 


The month of March, with its ex- 
ceptionally warm weather, resulted in 
beth men’s and women’s business 
ahead of this time last year. Women 
are buying novelty shoes in straps 
and oxfords, but there is practically 
no market for high shoes even at 
prices way below present factory re- 
placement values. Trade has fallen 
off considerably since Easter, various 
shoe merchants report, while others 
state that business is fine. This is 
particularly noticeable at the shoe 
store of Thomas F. Pierce & Son, 
where J. A. Quinn, manager of the 
women’s department, reports an ava- 
lanche of business since the recent 
“style show.” In the men’s depart- 
ment, Manager H. F. Upton states 
business is holding its own at present. 


A $1.85 Shoe Sale 


At John the Shoeman’s store at 184 
Mathewson Street, 5467 pairs of 
women’s oxfords and pumps of very 
highest value, made to sell at $6 to 
$10 are being offered to the public at 
$1.85 a pair. These shoes are of patent 
colt, dull mat kid, and vici kid. of 
black or brown with heels of military, 
full Louis and baby Louis. 


Men’s Brogues at $10 


Fred S. Fenner, manager of the 
Sullivan Shoe Company, at 159 West- 
minster street, is showing to his 
men’s trade a dark Russia brogue ox- 
ford of Sullivan quality with wing 
tip and perforated heel foxing, with 
good success. It is « ready seller at 
- $10. This high-grade shoe store was 
established in 1812. . It carries the 
Jas. A. Banister make shoes. Mr. 
Fenner is treasurer of the Rhode 
Island Shoe Dealers’ Association. 


Women’s Pumps at $11 
At the family shoe store of F. E. 
Ballou Company women’s up-to-the- 
minute-in-style pumps are being 


shown. Brown suede with straps and 
trimmings of dark brown kid; also 
brown kid vamps with strap and trim- 
mings of lighter shade of suede, with 
leather heel of baby Louis are ready 
sellers at $11. 


BIRTHDAY SALE HELD 


Customers jammed the Outlet Store 
in Providence, R. I., on March 29—the 
beginning of a five-day birthday week 
sale. Each of the five sale days had a 
different name—“The Unique Sale,” 
“The Original Sale,” “The Question 
Mark (?) Sale,” “The Everyday Sale” 
and “The Birthday Surprise Special 
Sale.” Every department reported a 
good sales record. Louis Steinert, 
assistant to Charles Marx of the shoe 
department, says that 2260 pairs of 
women’s pumps and oxfords were or- 
dered to retail at $1.90 per pair, and 
Wednesday a rush reorder of 1224 
pairs more were shipped and sold. 
Men’s shoes sold at $3.55. 


MOVING BUSINESS TO 
SHEBOYGAN 

Sheboygan, Wis.—Leo Revolinski of 
Sheboygan, Wis., who some time ago 
purchased the shoe store and repair 
shop of John Anspach at Chilton, Wis., 
is moving the entire business to She- 
boygan because the building in which 
it is located has been sold and he is 
unable to find a new location. 


A. B. CASPARI ON TRIP 


Milwaukee, Wis.—A. B. Caspari, 
president of the Caspari & Virmond 
Co., 63-65 Wisconsin Street, is making 
a two weeks’ trip through the north- 
ern part of Wisconsin and the “Copper 
Country” of Northern Michigan, in the 
interests of the store. George R. Vir- 
mond returned early in the week from 
a similar trip centering in the “Iron 
Country” of the Upper Peninsula. Mr. 
Virmond reports one of the most suc- 
cessful spring trips he has ever taken 
into this territory. 
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PRESIDENT ORR VISITS CITY 
Enthusiastic Over Conditions in South 


During the visit of James P. Orr, 
president of the N. S. R. A., to Los 
Angeles recently he was the guest of 
the Retail Shoe Dealers’ Association 
of Los Angeles at-a luncheon. Mr. 
Heidel introduced Mr. Orr, who spoke 
very enthusiastically about conditions 
as he found them in the Southland. 


Wholesalers and Manufacturers Form 
Organization 


Among other events in L. A. shoe 
circles was the organization recently 
of the Southern California Shoe 
Wholesalers & Manufacturers’ Asso- 
ciation. This asso¢iation will become 
affiliated with the Wholesale Boot & 
Shoe Association with headquarters in 
San Francisco, and will also become a 
member of the National Shoe Whole- 
salers Association, with whom it will 
co-operate in every respect. Officers 
were elected as follows: L. A. Wolff, 
of The Standard Felt Co. and Just 
Shoe Co., West Alhambra, Cal., presi- 
dent; W. S. Johns, of the W. S. Johns 
Shoe Co., vice-president; E. L. Jaffa, 
of The Jaffa Company, secretary. 


Wholesale Business Good 


The wholesale houses did a wonder- 
ful pre-Easter business, which is still 
holding up well. Post-Easter business 
in the retail district is also particu- 
larly good. Some of the new models 
are particularly fetching, notably one 
of the C. H. Wolfelt designs, a mule 
toe and the usual quarter, but as much 
as an inch or more space at the in- 
step, literally a sole with these two 
separate and distinct parts joined on, 
one at each end. This model is called 
the “Elysee,” and is truly as Parisian 
as its name. 








Where to Buy 


Shoe Polishes 

















BETTER WHITE DRESSINGS 
\en= MAGIC WHITE 
A 1 1 LIQUID CLEANER 
UNSURNABLE = JOR CAN YAS oe 
"ee poe Doaae DOZEN 


P. J. LAGOMARSINO & CO. 
641 ARCH ST. PHILADELPHIA 











DO YOU KNOW? 


that you can buy it—or = 
sell it—through the 
“‘Where to Buy”’columns. 
This feature in its quick 
service is a time saver in 
meeting immediate needs. 
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“The E & M Shoe of Quality” 


Tan Russia calf brogue welt pump 
in the new shade of medium tan. 
14-inch military heel. A style that 
will tone up any stock and put pep 
in sales. 


Emery & Marshall Co. 


Haverhill, Mass. 


CHARLES L. MARKS WARREN H. TUCKER 
Eastern City Trade and In New England 
Southern Territory with J. B. LAUGHLIN Office at 183 Essex St., Boston 


New York Throughout the Middle West , 
1008 Marbridge Building ~~ ‘ oLARRIE H. SASS 
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Lynchburg 


fered by Rucker-Evans. Brogue Ox- 
fords for women at $6.85, $8.85 and 
$9.85, offered by G. A. Coleman Com- 
pany. One and two-strap suede 
pumps in black, brown, blue and gray 
at $10, offered by the Bell Shoe Store. 


RETAIL TRADE BETTER 


Co-operative Effort Results in In- 
creased Business 


Retail shoe business in Lynchburg, 
which took a slump after the close of 
the Easter trade, regained its stride 
when the footwear merchants com- 
bined with the other retail merchants 
of the city in the observance of Na- 
tional Prosperity Week from April 4 
to 9. Many shoe bargains offered 
helped to stimulate sales. Dollar Day, 
which was observed Thursday, April 
7, saw the announcement of special 
dollar sales by several of the dealers. 
Most of the goods offered were left- 
overs in small sizes but there was a 
sprinkling of canvas and tennis shoes 
and some of the stores offered bar- 
gains in hosiery. 


Men Beginning to Buy 

New Spring patterns in men’s shoes 
are beginning to make their appear- 
ance and from the initial sales the 
shoe merchants say that they are an- 
ticipating a good Spring business. 
Ball straps and brogues with the 
square toes are beginning to take well. 
Some stores are featuring the plainer 
models in cordovan. 


Self-Service a Success 


Good business in the self-service de- 
partment is being reported by the G. 


‘A. Coleman Company. Since moving 


into its present establishment about a 
year ago, this company has featured 
the sales on their second floor in much 
of their advertising and by offering 
their goods in open displays and at 
much reduced prices this concern has 
cultivated in many of its customers 
the habit of going upstairs in search 
of what they want. 

“My customers are divided into two 
classes—those who want style and 
those who want bargains,” said 
George T. McDaniel, head of this 
company. “I realize that it is useless 
to try to argue some people into try- 
ing to buy the higher priced lines. 
The woman with the five dollar bill 
cannot be sold fourteen dollar pumps. 
But I take care to have something she 
can buy for her five dollars.” 


Big White Demand Predicted 

An early and strong business in 
white footwear for women is the pre- 
diction of some of the Lynchburg re- 
tail merchants. These men say that 
they expect to see the white sports 
shoes trimmed in black or tan leather 
go big. 


Prices from $6.85 to $13.50 
Among the recent advertisements 
have been seen the following: Gray 
suede pumps with high and baby 
French heels at $11.50 and $13.50, of- 


PREPARING FOR CONVENTION 


Entertainment to Be Sacrificed to 
Conference Work 


The convention of the Retail Shoe 
Dealers’ Association of California is 
occupying the interest and attention 
of the members in San Francisco 
where this convention is to be held 
June 14, 15 and 16. All the subcom- 
mittees are working along the idea of 
making the convention a strictly busi- 
ness affair because it is realized that 
the retail shoe business has never 
found such a critical period in its 
history. 

The committee has sounded out the 
consensus of opinion of the shoe deal- 
ers in the West and are all in favor of 
sacrificing entertainment for a confer- 
ence that will help them solve the 
many problems that confront the 
trade. Business talks, as well as mat- 
ters of vital interest, will be the sub- 
jects of the speakers. These speakers 
have been elected, but as yet have not 
definitely accepted at the present writ- 
ing. 

Styles to Be Big Topic 


Probably one.of the most important 
works of the convention will be the 
forecasting of future styles. A com- 
mittee will be appointed and this com- 
mittee by preparing its styles in ad- 
vance will be able to make its report 
public during the first day of the con- 
vention. A forum will be held and 
committee appointed to pass on this 
report. In its final shape the report 
will be an authentic forecast of styles 
which merchants will be able to use to 
advantage in their buying. 

At present the.committee is seeking 
to obtain as speaker a well-known 
woman, noted for her keen analysis of 
various problems. If successful, this 
woman will address the convention on 
her impression of shoe styles. Another 
address will be by a prominent shoe 
merchant whose theme will be inter- 
preting market conditions and buying 
practice. An advertising expert will 
deliver an address on what advertising 
can do to bolster up the shoe business. 


Other Subjects Up for Discussion 


Other subjects will be taken up, such 
as financing a retail shoe business un- 
der the present economic situation, 
shoe systems that eliminate loss and 
waste, and many other problems of 
vital importance to the trade at the 
present time. A very valuable feature 
will be an open forum and question 
box into which all the problems of the 
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merchants attending will be placed and 
brought before the convention for 
open discussion. 

Entertainment will be merely an in- 
cident to the whole convention. Auto 
parties have, however, been arranged 
for the wives of the dealers, and at 
various times they will be entertained 
at luncheons. J. P. Orr, president of 
the National Shoe Retailers’ Associa- 
tion, will be here June 7, 8 and 9 and 
an informal banquet will be tendered 
him by the shoe dealers at Taits’, A 
telegram received from Arthur D. An- 
derson, editor of the RECORDER, guar- 
antees that he will be here for the 
convention. There will be luncheons 
by the Dry Goods Association, the San 
Francisco Advertising Club and the 
San Francisco Down Town Merchants’ 
Association. 


THE HARDINGS’ HOSIERY GIFT 


Miss E. B. Pike of 3 Major Street, 
Providence, R. I., who specializes in 
embroidering hose, from the simplest 
clock to the most extravagant design, 
recently presented six pairs of silk 
stockings to the President and Mrs. 
Harding. Under date of March 15, 
Miss. Pike received a little note of 
appreciation, thanking her for her 
gift, from Laura Harlan, secretary. 


THE FRONT LACE CLOCK 

We have all heard of the eight- 
day clock, the alarm clock, the yearly 
clock, and the perpetual clock, but 
just now the most carefully studied 
of all clocks are the front lace clocks. 
No, the front lace clocks are not time- 
pieces although they are closely 
“watched.” They are the exquisite 
cobweby decorations on milady’s silk 
hose; they extend from the ankle half 
way up, almost to the knee and are 
much admired. 


PERFORATIONS COST MONEY 

A salesman who went out on the 
road and received orders for shoes 
requiring numerous stitching opera- 
tions, quoted 10c per pair extra for 
the stitching. On returning he found 
it cost about 25c per pair, so that his 
firm stands to lose 15c on every pair 
he sold——From Weekly Bulletin. 


Retired Shoe Manufacturer Dies 

Portland, Me.—Capt.. Horace H. 
Shaw, 79, veteran of the Civil War, 
long a shoe manufacturer and prom- 
inent and well known Portland citi- 
zent for half a century, died April 
4 in his home, 92 North Street. Cap- 
tain Shaw retired from routine busi- 
ness a dozen years ago but was a 
busy man nevertheless. He had served 
in the Maine House, Portland city gov- 
ernment, was a trustee of Kents Hill 
Seminary, was a member of the Con- 
gress Street Methodist Church and 
was active in the Republican party 
for many years. 
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A Popular “Acrobat” 

No. 1107—Patent Leather Full 
Quarter. Lace Oxford. Carried 
in Stock. 

Sizes 3-8 Price $2.25 
Sizes 814-11 Price 2.70 
Sizes 1142-2 Price 3.25 
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‘“ACROBAT’—The Name 


of a better Children’s Shoe 


You will find in the “Acrobat” 
Children’s Shoe the rare combina- 
tion you've long wanted: |. A 
shoe made on Nature’s last, mod- 
eled from children’s feet. 2. A 
style and snap often sacrificed in 
attempting to make a _ healthful 
shoe. 3. A quality and value that 
quicken your sales, put into ““Acro- 
bats” by 29 years of honest shoe 
making. 


The “Acrobat”” Patented Double 


* Welt Shoe has pleasantly surprised 


many an experienced buyer. Solid 
leather, flexible, durable, they never 
develop a ridge, wrinkle, or crease 
to hurt small feet. Made in a com- 
plete line of styles, with sizes from 
3 Infants to 7 Growing Girls. 
Backed by folks who count honest 
merchandise and fair policies their 
best salesmen. 


Send for Price List and Catalog 33, showing our complete line of “Acrobat” 
Double Welt Shoes, “Minnehaha” Turn Shoes, and “Papoose” Turn Shoes. 


Shaft-Pierce Shoe Co., Faribault, Minn. 


PATENTED 
DOUBLE WELT 


SHOES 
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ALBERT DOYLE A-MAYING 


Off on Trip After Business—Joseph 
Holmes Also 


Albert Doyle and Joseph Holmes of 
the Wall, Doyle & Daly, Inc., are on 
“Maying” trips, looking for more 
business to keep the wheels turning 
in the late Summer. The factory is 
busy now for immediate delivery, so 
that deliveries are not promised on 
new orders until after June 1. 


Business Good, Says Holbrook 


“Al” Holbrook, the veteran Stetson 
Shoe salesman, was in Boston the past 
week, full of enthusiasm over his re- 
cent trip to the Pacific Coast and the 
excellent business he booked while in 
that locality. Mr. Holbrook represents 
the Stetson Shoe Co. in the Middle 
West, where he is also proprietor of 
five retail shoe stores, featuring the 
Stetson shoes in Cleveland, Columbus, 
Akron and Canton, Ohio, together 
with an exclusive men’s store in Pitts- 
burgh. While in San Francisco Mr. 
Holbrook gave a banquet to the em- 
ployes of the Frank Werner Company 
which he states was “some banquet,” 
and all who know Mr. Holbrook will 
realize the full meaning of his de- 
scription. In future Mr. Holbrook will 
make two trips a year to the Coast 
to give personal attention to Stetson 
lines in San Francisco and Los An- 
geles. “Dave” Petty of Pittsburgh 
and “Gil” Marsh of Akron accom- 
panied him. 


Going Out May 1 


Edwin Schwab, representing M. 
Gustin Co., 39 W. 19th Street, New 
York City, manufacturing high-grade 
boudoir slippers of silk and imported 
brocaded metal cloths, also Pullman 
traveling slippers, will leave for the 
West and the coast on May 1. Mr. 
Schwab will explain to the trade how 
necessary it will be for them to place 
their Fall orders now in order to in- 
sure prompt deliveries. 
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Cohen with Weyenberg 


William Cohen, for several seasons 
the star salesman for the Harsh & 
Chapline Shoe Company, has severed 
his connection with that organization 
and associated himself with the Wey- 
enberg Shoe Mfg. Company of Mil- 
waukee. Mr. Cohen formerly traveled 
the State of Missouri, but under the 
new arrangement he will represent the 


WILLIAM COHEN 
With Weyenberg Shoe Mfg. Co. 


Simplex Shoe Manufacturing Com- 
pany, the Great Western Shoe Com- 
pany and the Weyenberg Shoe Manu- 
facturing Company in Virginia, Mary- 
land, Delaware, District of Columbia 
and part of Pennsylvania. He will at 
once open an office in Baltimore, where 
he will maintain headquarters. 


Smith Selling Hurley Line 


James P. Smith, covering Southern 
territory as far as Texas cities, left 
last week on his selling tour for Hur- 
ley Bros. Shoe Co. of Rockland. 

Mr. Smith has a large following 
in this territory and keeps in close 
touch with trade conditions. He looks 
forward to a very satisfactory trip. 


A Real Salesman 


Barney Solar recently joined the 
sales staff of the Lynch Shoe Co., 
Lynn, went to Chicago, took an order 
for 100 cases of shoes, his first order, 
and continued selling shoes. It was 
his first trip as a salesman. His com- 
mission on his first order will pay the 
expenses of his trip. Mr. Solar car- 
ries on an insurance business in Bos- 
ton. He also studied law at night and 
is a member of the bar. He isn’t 30 yet. 
He likes to sell shoes. His initial suc- 
cess in Chicago shows that he is a 
good salesman, with good shoes. He 
filled in on that trip at short notice. 
Mr. Sullivan, of the firm, intended to 
make it, but couldn’t leave the fac- 
tory. Mr. Solar substituted, with suc- 
cess. 


Stacy-Adams Man Starts Out 


John McElaney of the Stacy-Adams 
Co. is off on a sales trip, selling the 
up-to-the-minute ideals in Brockton 
men’s styles to points as far away as 
Texas. “Johnnie” knows Brockton 
shoes. He started as office boy for the 
concern he is representing a little 
more than a quarter of a century ago. 
He is one of the younger generation 
who has successfully forged ahead to 
the top of the ladder. 


Caruso in West 


Ernest Caruso, sales and advertis- 


ing manager of Lax & Abowitz, 
Brooklyn, N. Y., is traveling the en- 
tire West with a full line of high- 
grade women’s footwear for this ex- 
clusive ladies’ shoe manufacturing 
house. Mr. Caruso is expected to re- 
turn to Brooklyn the latter part of 
April. 


New Retail Store Opens 


Byrd Kennedy has opened a new 
retail shoe store at LaFarge, Wis., 
which will be known as the “Wear-U- 
Well Store.” Mr. Kennedy is also 
stocking a line of light hardware, nov- 
elties, etc. 





BOOT AND SHOE RECORDER April 16, 1921 


—"PECK’S BAD BOY”— 


COPYRIGHTED 


A Shoe As “New As the Green Grass” 


No. 2000 Men’s 6-10 
Big Boys’ 6-9 


$2.60 


No. 2001 Boys’ 1-6 


$2.25 


No. 2002 Little Men’s 10-134 
$2.00 


Terms: 2 off 30 days 





We parboil BEANS in Boston. Don’t do this to the kiddies’ feet. 
Leather for shoes has no substitute! H. C. Brown 





WHITE ELK UPPER—BEST GRADE 

BROWN ELK TRIMMED 

HEAVY SINGLE—PLIABLE LEATHER SOLES 
GRAIN INNER SOLES—BELLOWS TONGUE 





SHIPMENTS MADE MAY 15 


WRITE—WIRE—OR TELEPHONE 





Also—150 LINES CHILDREN’S SHOES IN STOCK 


H.C. BROWN COMPANY 


INCORPORATED 
CHILDREN’S SHOES 


CENERAL OFFICES, 155 LINCOLN STREET. BOSTON MASS. 
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Poitras on Quick Circuit 


Joseph D. Poitras, salesman for the 
G. Co-operative Shoe Co., Brockton, 
is covering New England territory, 
and in the face of business conditions 
has opened a large number of new 
accounts. The G. company is composed 
of the Goulet boys and Ralph Good- 
win. Mr. Poitras is off on another 
quick-time circuit. 


“Bob” White a Veteran 


H. W. E. White, known to his cus- 
tomers and the shoe trade in general 
as “Bob” White, who represents the 
Helming-McKenzie Shoe Co., Cincin- 
nati, in the States of Ohio and West 



























H. W. E. WHITE 
Helming-McKenzie Shoe Co. 


Virginia, is a veteran on the road. 
He is well known in the territory in 
which he travels, for he has been 
carrying the H. & M. line for the last 
ten to twelve years. 


Damon Selling Ralston Line 


Lester S. Damon, who has taken a 
position as salesman with the Church- 
ill & Alden Co. of Brockton, is cov- 
ering on his Spring trip Pennsylva- 
nia, Maryland and New Jersey and 
the city of Washington. He has been 
on the road for the Regal Shoe Co. 
and the Watson Shoe Co. of Lynn and 
was formerly in the stock department 
of the W. L. Douglas Shoe Co. plant. 


Baldus in South 


Francis G. Baldus of Brockton, con- 
nected with H. E. Locke & Co., thread 
manufacturers, is on a three-weeks’ 
trip through the South. He went first 
to Cuba and will make his return trip 
through Florida. 
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A TALE OF TWO BROTHERS 
(By a Marion Poet) 
I will tell you a tale of two brothers— 
Two brothers who “climbed up a 
hill.” 
The story of two ag = bed brothers 
That others may follow who will: 
And to you who are really in earnest 
With the spirit of never say die, 
Success will be yours in the long run, 
Success if you only will try. 


Of the Marion sales force that can- 
vass the trade 
And tell to the nation of Marion 


made, 
We take off our hats and extend the 


glad hand 
To Jack and Phil Vaughan, two boys 
of our band. 


First Jack took the road and with 
heart, brain and fist, 

Soon boosted his name to the top of 
the list. 

Then Phil came along; and in positive 
manner 

He hung. up his name beside Jack’s 

on the banner. 


O, they are two jolly good fellows 
And both striving hard for the 


lead; 
And with the skill of Phil, and Jack’s 
wonderful will, 
Their race shows remarkable speed. 


Though different they are in their 
DP; 

The same tale they tell which is 
true— 

Of Western Quality and Eastern 
Style— 

The distinctive mark of a shoe worth 

while— 
The mark of the Marion Shoe. 


Whalen on Trip 

Ex-Alderman John J. Whalen of 
Brockton, president of the John J. 
Whalen Shoe Co., which makes the 
“Shoe City” shoe, and who also car- 
ries the Skildcraft line of shoes made 
by the Barney, Capen & Denham Co., 
left on his Spring trip April 5 with a 
complete line for his trade. He is 
to cover his usual route, which em- 
braces all principal points in Virginia, 
West Virginia, Maryland, Pennsylva- 
nia and the District of Columbia, 
which includes Washington, the cap- 
ital city. 


Scholl ‘Holds Annual Sales Contest 

Three prizes were offered the sales 
force of the Scholl Mfg. Co., manu- 
facturers of foot appliances and spe- 
cialties, during 1920, to stimulate 
friendly rivalry among the force. 
First was a trip to Europe; second, 
$250 cash, and third, $100 cash. Dr. 
O. F. Hedenlund came in first, Dr. L. 
R. Thompson, second, and Dr. F. A. 
Husk, third. 

Dr. Hedenlund is a graduate chirop- 
odist and practical shoeman. During 
the last few weeks he has been con- 
ducting practipedic classes in Minne- 
apolis. 

Dr. L. B. Thompson, winner of sec- 
ond prize, is a graduate of the Illinois 
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College of Chiropody and well knowu 
throughout Ohio and neighboring 
States for his lecture work on the 
Dr. Scholl staff. 

Dr. Husk, who during 1920 traveled 
in Minnesota, has now been made a 
district manager and needs no intro- 
duction to merchants of the corn and 
wheat belt. 


Gauging Tip and Vamp Lengths 


George Schneider, superintendent of 
The Helmizg-McKenzie Shoe Company, 
has invented an attachment used for 
gauging tip and vamp lengths, thus 
eliminating the necessity of the oper- 
ator of the Rex Pulling Machine, de- 
pending on the eye to get the tips 
and vamps to mate. This gauge is 
perfect in detail and can be used on 
all shoes, regardless of style, width 
or length and can be set to the small- 
est fraction of an inch. 

This invention has been perfected 
and will be used in connection with the 
Rex Pulling Machine, whereby the 
operator sets this gauge according to 
the size of shoe wanted, which reg- 
ulates the size of tip or vamp wanted 
by the firm. Another feature of this 
invention is the fact the operator 
knows before tripping off the machine 
whether the tips will mate or not. 
The Helming-McKenzie Shoe Com- 
pany has been using this gauge for 
several months with wonderful 
success. 

























F. C. TUCKER 
Who will work with Harry Sanford in New 


York and Pennsylwania, carryin the 

Julian & Kokenge Co.’s line. Mr. Tucker 

is an experienced shoeman, with wide ac- 
quaintance in that territory. 


Advertising Manager Resigns 


Menominee, Mich—Elmer Longfel- 
low, for several years advertising 
manager of the Wilson-Henes Co., 
Menominee, Mich., one of the largest 
department stores in the Upper Penin- 
sula, has resigned to accept a similar 
position with the Jorgenson-Blesch 
Co., Green Bay, Wis. He succeeds 
George D. Smith, who has joined a 
large store at Elgin, Ill. 
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AT NEW LOW PRICES | 
OUR FAMOUS JUVENILE SHOE 
SYSTEM GOODYEAR STITCHED } 
FOOTWEAR 
PATTERN NO. 28—ONE-STRAP I 
PATTERN NO. 38—BLUCHER OXFORD ( 
BLACK KID Cc 
MAHOGANY CALF I 
BLACK CALF 
12-2 HEEL m ; . ‘ $3.00 ¢ 
814-114%4 SPRING HEEL - . 2.75 Cc 
5-8 SPRING HEEL - ‘ + 2.50 p 
2-5 SPRING HEEL - P a D 
M 
gz 
No.2 
COMFORTABLE ge 
SMOOTH 
LEATHER A 
INNER SOLE E. 
Pi 
Ci 
Ci 
No.] 
DOUBLE SEWED SOLES No.3 St 
SWWVENME PROCESS “pED-LINE-IN” Ch 
LINING , SECURELY LEATHER A 
No.8 FASTENED Ch 
" UPPER SEWED TO SOLE No.6 Co 
THEN GENUINE ; 
\ GOODVEAR STITCHED a 
\ Ste 
son 
vill 
THREE FULL A. 
NolO ALEXIBLE SOLES ski, 
FROM HEEL TO TIP Mb 
UPPER AND L/NING, HAND Geu 
NO.7 ,AS7ED-NO WRINKLES W. 
SOLE LEATHER BOX TOES Chi 
No.9 _4¢45H SIDE UP W. 
*~ PREVENTS CURLING ‘A 
Styl 
5 Phil 
PATTERN NO. 20—BUTTON : Lou: 
PATTERN NO. 40—LACE : Set 
= ew 
BLACK KID : folk, 
MAHOGANY CALF y W. | 
BLACK CALF = S. S 
a Deny 
12-2 HEEL > . $3.25 : tees 
814-1114 SPRING HEEL 3.00 Thor 
5-8 SPRING HEEL - 2.75 Y 
2-5 SPRING HEEL - 2.25 Ch 
EVERY PAIR FULL HEIGHT K. T 
Pattern 20 Pattern 40 Cum1 
Adan 
cinna 
Fir 
HE JUVENILE SHOE JRATION 
ot cago; 
OF AMERICA a 
SAINT LOUIS, U. S. A. Strasl 
CARTHAGE. MO. BELOIT, wis. AURORA, MO. 3 H. E 
ai ander, 
>) I MUTUAL LT ‘&) Mer 
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N. S. R. A. Committees for 1921 
Named by President Orr 


President James P, Orr announces 
the standing committees for 1921 as 
f llows: 

Executive Committee—C. K. Chis- 
nolm, chairman, Cleveland; A. H. 
euting, vice-chairman, Philadelphia; 

rey E. Hart, New York City; Roy 

. Stevens, Ottumwa, Iowa; John 

‘Connor, Chicago; James P. Orr, 
‘'neinnati; Frank P. Meyer, Danville, 


Conference Committee—A. Kats- 
c) inski, chairman, San Francisco; A. 
C. MeGowin, vice-chairman, Philadel- 
pvia; John Slater, New York City; 
D. F. Sullivan, Fall River; C. J. 
Mensch, Pittsburgh; Jos. Strasbur- 
ger, Washington, D. C. 

Styles Committee—Elmer A. Clark, 
general chairman, Cleveland. 

Women’s Style Committee—Elmer 
A. Clark, chairman, Cleveland; Fred 
E. Foster, Chicago; Wm. A. Geuting, 
Philadelphia; H. C. McLaughlin, 
Cincinnati; Percy E. Hart, New York 
City. 

Advisory Committee on Women’s 
Styles—Elmer A. Clark, chairman, 
Cleveland; K. W. Watters, Buffalo; 
A. H. Geuting, Philadelphia; C. K. 
Chisholm, Cleveland; Chas. S. Heath, 
Columbus; George Volk, Dallas; W. 
A. Knight, Portland, Ore.; Roy E. 
Stevens, Ottumwa, Iowa; W. W. Will- 
son, Boston; Frank P. Meyer, Dan- 
ville, Ill.; W. S. Byck, Atlanta; Geo. 
A. Pierce, Minneapolis; A. Katschin- 
ski, San Francisco. 

Men’s Style Committee—Geo. N. 
Geuting, chairman, Philadelphia; W. 
W. Willson, Boston; Russell Agnew, 
Chicago; B. H. Orr, Cincinnati; K. 
W. Watters, Buffalo. 

Advisory Committee on Men’s 
Styles—Geo. N. Geuting, chairman, 
Philadelphia; J. J. Sensenbrenner, St. 
Louis; F. E. Ballou, Providence; Jos. 
Berberich, Washington; I. R. Jacobs, 
New Orleans; J. C. Hofheimer, Nor- 
folk, Va.; Milo A. Slade, Des Moines; 
W. E. Brelsford, Topeka, Kan.; W. 
S. Strycker, Omaha; H. E. Fontius, 
Denver; Frank A. Werner, San Fran- 
cisco; Frank P. Shockley, Spokane; 
Thomas Sherron, Memphis; C. E. 
Young, Indianapolis. 

Children’s Style Committee—Clyde 
K. Taylor, chairman, Detroit; R. M. 
Cummings, New York City; W. H. 
Adams, Detroit; Harris Kendall, Cin- 
cinnati. 

Finance Committee—H. A. Rosen- 
bach, chairman; Otto Hassel, Chi- 
cago; Christian lLudebuehl, Pitts- 
burgh; J. J. Sensenbrenner, St. Louis. 

Legislative Committee — Joseph 
Strasburger, chairman, Washington; 
H. E..Hagan, Boston; Seaton Alex- 
ander, Wheeling, W. Va. 

Membership Committee—C. E. Wil- 
liams, chairman, St. Louis (presidents 


of all State and local associations are 
members of this committee). 

Rubber Committee—D. F. Sullivan, 
chairman, Fall River; I. B. Howe, 
Boston; Geo. E. Peirce, Providence; 
Louis Byck, Louisville; Reuben Metz, 
Chicago; S. J. Brouwer, Milwaukee; 
C. L. Thomas, Marion, Ind. 

Senior Insurance Council Shoe Re- 
tailers at National Underwriters— 
W. W. Willson, chairman, Boston; 
Seaton Alexander, Wheeling, W. Va.; 
J. J. Baird, Columbus; F. E. Ballou, 
Providence; A. B. Caspari, Milwau- 
kee; C. K. Chisholm, Cleveland; Otto 
Fischer, Lawrence, Kan.; H. E. Fon- 
tius, Denver; Henry F. Hagemann, 
Cincinnati; Otto H. Hassel, Chicago; 
W. T. Head, Oklahoma City; I. H. 
Morse, Lowell; F. M. Nebe, Atlantic, 
Iowa; James P. Orr, Cincinnati; Wm. 
Pidgeon, Jr., Rochester; Albert J. 
Schmidt, Pittsburgh; T. W. Sherron, 
Memphis; V. E. Vaile, Kokomo, Ind.; 
George Volk, Dallas; C. E. Williams, 
St. Louis; J. E. Wilson, Detroit. 

Taxation Committee—J. J. Baird, 
chairman, Columbus; C. Ludebuehl, 
Pittsburgh; A. C. McGowin, Phila- 
delphia; Jos. Strasburger, Washing- 
ton, D. C.; W. S. Byck, Atlanta; I. 
B. Howe, Boston; J. C. Hofheimer, 
Norfolk; C. E. Williams, St. Louis; 
Horace Swope, St. Louis; H. E. 
Fontius, Denver; A. Katschinski, San 
Francisco. : 

1922a S. R. A. Convention Com- 
mittee (Eastern)—W. W. Willson, 
chairman, Boston; H. E. Hagan, Bos- 
ton; Percy E. Hart, New York City. 

1922a S. R. A. Convention Com- 
mittee (Western)—John O’Connor, 
chairman, Chicago; J. J. Baird, 
Columbus; C. K. Chisholm, Cleveland. 

Constitution and By-Laws Commit- 
tee—J. P. Orr, chairman, Cincinnati; 
H. A. Rosenbach, Chicago; Seaton 
Alexander, Wheeling, W. Va. (Note: 
Two members of this committee to 
be named by Advisory Board com- 
prising presidents of State associa- 
tions. In conformance with resolution 
adopted at the Milwaukee convention, 
the Committee of Five is required to 
name a sub-committee comprising one 
member from each duly organized 
State.) 


More Shoe Firms in Security Building 

George T. MacQueen has moved his 
office to room 401 Security Bldg. He 
represents the Scheiffle Shoe Com- 
pany, Cincinnati, and the Donald Shoe 
Company, Philadelphia. 

George A. Will, Chicago represen- 
tative of the Brown Shoe Company, 
St. Louis, moves May 1 to 206 and 
207 Security Bldg. Sol Bloomberg, 
representing Dunlap Shoe Company, 
of Cincinnati, after May 1 will be lo- 
cated in Room 409, Security Bldg. 


2K. 
(He's the BOSS)- 
Doesn't believe- 


That I can interest- 


& YOU---- 


With this kind-- 

of ADVERTISING. 

I say--- 

"I CAN"--- 

Moving merchandise-- 
In large quantities- 
At retail prices--- 


2 Satisfactorily-- 
& Has been our business-- H 


& For a quarter century-- % 


I'll tell YOU--- 


& All about this-- 


mw Service and prove--~ 


It's worth-- 


% When you send me-- 


The COUPON--- 


4 Today ---- 


Is soon enough. 








T. K. Kelly Sales Sysiem 
2548 Nicollet Ave. 
Minneapolis. Minn. 


Size of my stock 








Name 


City 
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Sample 1090—Cadet last, Gal- 
lun’s No. 4 Calf Bal, 10 iron 
Selected Oak Bottom, 6 iron 
Oak Solid Innersole, Fine Twill 
Lining, Wingfoot Heel. 




























Prepare Today for Your 
Fall Requirements 











Shoe Material Markets Are To- 
day So Stabilized That No Mis- 
take Can Be Made Through 
Again Joining Hands With Us. 














Our new Fall Line of solid values—rightly priced is now being 
shown by our factory representatives. 


We have for the Volume Retail Operator a merchandising plan 
that offers shoes of Real Style—Real Quality of Workmanship— 
constructed from none other than the leading lines of upper and 
sole leather and Al materials,—at prices which very prof- 
itably place high grade calf and kid shoes on the feet of the shoe 


i wearing public 







~ 





















t 

at Right Retail Prices $6.00 to $7.00 Pp 

v 

Wise Merchandisers Will Not Delay 2 
Their Fall Buying. We Were Obliged N 
to Decline Much Easter Business Be- : 
cause of Last Minute Ordering. “ 
4 

MILFORD SHOE COMPANY er 
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Woonsocket, R. I.—Gold Mark Canonsburg, 
Dyeing and Finishing Works, oper- 
ations recently started. 

North Wilkesboro, N. C.—The 
Wilkes Hosiery Mills, Inc., have 
commenced operations. 

Chicago, Ill—The Eureka Thread 
Mills have started the manufacture 
of thread at 1315 Newberry Avenue. 

Bangor, Pa.—The Sterling Silk employed. 


to work. 


DOR OOOO) 








Glove Co, adding a new department etroit, Mich—Hudson Motor 
Car Co. resumed full time opera- 
oe a of a re- 
uced working schedule. . 
ad Mass.—Richard H. Working force will soon be doubled. 

Long of Framingham started the 
erection of a five-story building, 
which will accommodate 10,000 em- 
ployees and will 
manufacture of automobile bodies. 
Brockton, Mass.—The George E. 
Keith Co. factory No. 3 has re- 
opened March 25 and will give em- 
large number of 
operatives. The Keith No. 4 Mid- 
dleboro factory has resumed opera- 
The. other plants of the 
ae here are already in opera- 


Ohio. — Brier Hill 
resume operations 
with four open-hearth furnaces and 
ten sheet mills. 

Rumford, Maine.—Oxford Paper 
Mill resumed work in all depart- 


for silk hosiery manufacture. 

Belmont, N. C.—Acme, Sterling 
and Crescent Mills beginning opera- 
tions. Villages and houses for these 
mills are in readiness. 

Gilbertville, Mass.—George H. 
Gilbert Mfg. Co. have commenced 
four-day-a-week operations instead 
of three. About 1100 employees 
benefit by change. 

Henderson, Ga.—The Vance 
Guano Works to build plant here. 
Capacity of plant about 50,000 tons 
annually. 

Greenville, S. C.—The Duncan 
Mills will soon start up various de- tions. 
partments with a total of about 
50,000 spindles and 1200 looms. tion. 

Fitzgerald, Ga.—The Fitzgerald Youngstown, 
Cotton Mills running 
spdinles at full capacity for first 
time since peak of war demand, 

High Point, N. C.—The Clover- 
dale Cotton Mills completing the 
construction of its 3000 ring spin- 


Worcester, 


ments April 4. 


Three Rivers, Mich—Vassar 
Swiss Underwear Co. operating 
branch plant here. 

De Kalb, Ill—The Vassar Swiss 


employed. 


Martin’s Ferry, Ohio.—The Mar- 
tin’s Ferry Sheet Milis of the pected that 
Wheeling Steel Corporation have 
resumed operations. fore May 1. 


Where to Find Business 


Wage Envelope Is the Index of Where Shoes Are Wanted—Every Traveling Shoe Sales- 
man Should Follow Up the Tips of Prosperity Herewith Given 


Pa.—The Standard 
Tin Plate Works have resumed 
operations; 2400 employees return tions. This is eleventh plant of 


North Adams, Mass.—Hoosac 
Worsted Mills; two hundred em- 
ployees have returned to work. 

Portsmouth, Ohio.—Whitaker 
Glossner Co, have resumed after 
idleness of several months; 750 men 


be devoted to 


ployment to a 


its 13,500 Steel Co. will 


dies Akron, Ohio.—Firestone Tire & 
4 Rubber Co. increased production 50 
per cent—more than 1000 men re- 


The Goodyear Tire & Rubber 
7 E Co. re-employed 1200 men April 15 
Underwear Co. operating a branch and increased production 70 per 
plant here. cent. All other rubber companies tiene 
report increased sales: it is ex- : 


workers will be back at work be- 
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Macon, Ga.—The Orange Smile 
Syrup Co: have commenced opera- 


company. The twelfth to be erected 
is being erected at Chicago. 

Toledo, Ohio. — Willys-Overland 
Co. will re-employ this month be- 
tween 6000 and 7000 men. 

Red Hill, Pa—The Seminole 
Knitting Co. ; 50 hands will be given 
employment. 

N. Y.—The Utica Spin- 
installing machinery. 


vay! 


i 


Phillipsburg, N. J.—Ingham & 
Tirrell Silk Co. have acquired addi- 
tion to present mill. 


Berwick, Pa.—The Jouvaud & 
Lavigne Co. has recently acquired 
mill here to add to its chain. 


Mortimer, N. C.—United Mill Co. 
new cotton mill approaching com- 
pletion. 


St. Pauls. N. C.—McEachern 
Cotton Mill Co. recently began con- 
struction on plant. Equipment will 
include 5000 ring spindles. 


Whipples, R. I.—The Glengarry 
Mills operating its mills on tw 
eight-hour shifts. j 


Auburn, Pa.—The Auburn Knit- 
ting Co. has reopened its branch 
factory at Summit Station, Pa. 


McKeesport, Pa.—Three mills of 
can Sheet & Tin Plate Co. resumed 
operations April 5. Three addi- 
tional mills were opened April 6. 


Los Angeles, Cal.—The Goodyear 
Textile Mills has resumed oper- 
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Hartford, Conn. — The Charter 
Oak Knitting Co. recently com- 
menced business here. 


idle factory 
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TANNERS’ COUNCIL TO MEET 


New York, April 12.—The general meeting of the 
Tanners’ Council of the United States of America will 
be held at the Hotel Traymore, Atlantic City, May 5-6, 
next. 

Among those who have thus far accepted invitations 
to address the convention are, William S. Kies, a 
prominent New York financier, whose subject will be, 
“Business Conditions in Europe”; Hon. Frederick A. 
Wallis, Commissioner of Immigration at New York, 
who will talk on the subject of “Foreign-born Labor”; 
Hon. Daniel C. Roper, formerly Commissioner of In- 
ternal Revenue, who will discuss the “Revision of 
National Tax Laws,” and Edward J. Cattell, City 
Statistician of Philadelphia, widely known as a speaker 
who arouses optimism. Trade Commissioner Hertz 
of the U. S. Department of Commerce, who recently 
returned from abroad, will give a summary of the 
“Tanning Situation in Europe.” 

Invitations have also been accepted by several lead- 
ers in the shoe industry to discuss problems that will 
be of especial interest to our members. The subjects 
that will be taken up by chairmen of special committees 


of the Council include the proposed uniform sales con- 
tract, tariff revision and trade abuses. 


ADVERTISING MEN MEET MAY 12-14 


Atlantic City—The Association of National Adver- 
tisers will hold its next semi-annual meeting in Atlan- 
tic City. Sessions will be held from May 12 to 14, with 
representatives of 350 of the largest of the national 
advertisers in attendance. Headquarters will be at the 
Hotel Traymore, which will arrange for a series of 
luncheons and other social features. 


PER CAPITA SALES 


We have a communication from a small town in 
Michigan, as follows: ‘We have a town of 814 people, 
1920 census, and sold $33,282.40 worth of shoes last 
year. That is $40.88 per person. We have two com- 
petitors of noticeable strength and two others on a 
smaller scale. Who is going to beat this quota?” L. 
Staubus & Son, Pigeon, Michigan. 
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Unless all signs fail this will be the biggest low cut and oxford 
season we have ever known. 

The styles shown here will fit into your stock and we suggest 
early orders at prices quoted. é 


a 


No. 398 — Panel Two Strap. No. 404—Circular V. 
Leather—Black Glazed Kid. Last Fp Quarter Oxford. p BP 
—No. 182, Heel—14/8 Junior ‘ Kid. Last No. 182. Heel—14/8 
Louis. Sole—Seven Iron Imita- . Sole—Nine Iron, Fudged 
. A width in sizes 4 to 8 


tion Turn Edge. A width in sizes : 
4 to 8; B width in sizes 3% to width in sizes 8% to 8; © 
8; O width in sizes 3 to 8; D : ie stk width in sizes 8 to 8; D width 

ae width in sizes 3 to 8. . in sizes 3 to 8. 

af Stock No. 403 is the same as j ‘ : 
above except in Brown Kid. » nee “ Stock No. 404—Brown Kid, 
Stock No. 398—Black $4.2 
Price 


In Stock yf fuer In Stock 


April 30th “STYLED and PRI CED hen 


i — to the Kanute!” — 


No. 405 (Right) Circular Vamp . 
Whole Quarter Oxford with Ball i 
Strap and stock tip. Blind Eye- 
lets. Leather—Brown Calf. Last 
No. 184. Heel— 10/8 Military. 
Goodyear Wing - foot Rubber. 
Sole—Twelve Iron, Double Fudged 
Edge. B width in sizes 4 to 8; 
C width in sizes 3% to 7%; D 
width in sizes 3 to 7. 


Stock No. 405—Brown Calf 
with rubber heel, Price. ..84.25 





No. 406 (Left) Panel Two 
Strap, Imitation Ball Strap and 
Tip. Leather—Medium Light Tan 
Calf-Cochin Shade. Last No. 183. 
Heel—12/8 Military. Sole Nine 
Iron, Single Fudged Bdge. A 
width in sizes 4 to 8; B width 
in sizes 3% to 8; C width in 
sizes 3 to 8; D width in sizes 
8 to 8. 


Stock No. 405—Light Tan Calf, 
R4 


SHUKRAEF I. 
Quality Footwear 


Seasonable _ Reasonable 
Shoes at ©€&Sdhoe Co Prices 


Columbus O 
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Safeguarding your business future 
is an easy matter if Marshall Shoe 
merchandise is your stock in trade 





aes HALL 
M A R she 


C.S.MARSHALL COMPANY 


BROCKTON, MASS. 
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BRANDED OR UNBRANDED 


DELIVERIES FROM STOCK 





Mahogany Calf Saddle Strap Hi Line Oxford, 
12-iron Single Sole, Goodyear Wingfoot Half 
Rubber Heel. Brass Eyelets. Code—Courage. 


Widths A-D. 
Price $6.75 


~ oy stare ace ee ee rena Se rw ok 





B 637—No. 4 Gallun’s Calf Brcene Oxford. Brogue 
AA-D. 


4 B 538—Winsor Last. Widths AA-D. Mirror Patent 

E Oxford. Widely sold for dancing and all dress Last. Code—Custom. Widths 
occasions. 

| Price $6.00 Price $6.75 


| Charles A. Eaton Co. 


} 

fy 

f “The Sterling Shoemakers of New England” 
| | BROCKTON, MASS. 


: BOSTON—207 Essex Street — ATLANTA—238 Peachtree Arcade 
NEW YORK—127 Duane Street 
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The “‘Cordo-Hyde’’ Window Salesman 
Gets More Business for You— 


Works just as well in show case or window. Looks 
the customer straight in the eye and talks well: a 
salesman for you, from us, costing you nothing and 
getting big results. 


A dealer wrote us: “The Cordo-Hyde window sales- 
man pulls great.” 


All.dressed up; looks swell. You ought to write for 
an jntroduction. We invite you to meet this business 
getter. Plumps profits wherever given the oppor- 
tunity. Just say—lI believe a “Cordo-Hyde” window 
salesman will be useful to me. We'll do the rest— 
and do it right away. Act on this suggestion now. 
You have everything to gain. 


Lace Division 


O. A. MILLER TREEING MACHINE CO. 


BROCKTON, MASS. 
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Met se ay 
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RILEY’S White Shoes with Guaranteed Neolin Soles 


are proving big volume sellers for this season. They are made in three styles: Sport Oxfords, Plain 
Oxfords, Strap Pumps. EXCELLENT $4.00 and $5.00 RETAIL SELLERS. 
We can fill orders for delivery May 15th to June Ist. 








No. 2902-—Women’s White Sea Island Can- No. 2903—Women’s White Sea Island Can- No, 2911—Women’s White Sea Island Can- 
vas. Oxford, guaranteed Neolin sole, 14-8 vas Sport Oxford, guaranteed Neolin sole, vas One-Strap Pump, 14-8 inch heel, guar- 





inch heel, 14-8 inch heel. Trimmed in patent, tan or anteed Neolin sole. 
white. 
EADING shoe stores are now finding these styles HESE are real shoes, and are made over our regular 
— as co by large repeat lasts, having the same fitting qualities as our other 
2 ere’s an example: One merchant's orig- shoes. Each pair is made unbacked, therefore cool 


inal order for 4,000 pairs has brought a r t order f f ‘ 
2,000 more pairs, vite another aie pred yy 200 on the feet. Your trade will want these shoes this Spring 
pairs brought a repeat order for 1,500 more pairs. and Summer. 


Prices Are Right—Wire or Write—Samples Sent on Request 


THE RILEY SHOE MFG CO. Columbus, Ohio 


Z THE srescerecece: (P) 
- 


























SHOE All Spring Oxfords 








601 
Mahogany Cordovan NOW 90 
Tony Brown Calf 
Lace Oxford Secees ited 
A, B, 71 IN STOCK 


$7.00 











If you haven't 
received your 
copy of our 
style booklet— 














Biltmore just drop a line 
to Dept. 7 
624—Russia Calf Lose oa d. 
Ardmore. A, B, 7-11; C, D, 6-11. $6.50 
625—Same style and sizes. 604—Mahogany Cordovan 1. oy Oxford. 
Carlton last. $6.50 Ritz. A, B, 7-14; C, DB, 6-11........ $7.50 
519—Russia Lace Oxford. he Waxir Calf gneene Oxford. Ritz. 
Biltmore. C, D, 6-11. $5.50 A, B, Ce Obs ccccccseccses $7.00 


M. A. PACKARD COMPANY Brockton, Mass. 
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No. 


LEVOR WHITE KID 
Two Strap 
Black Kid Trim, Imitation Tip 
Full Covered, Baby Louis Heel 
Welt Broadway Last 
AA4to8 A3to8 B3to8 C2408 


767—Price $6.00 





No. 723—Price $5.00 


PETERS WHITE REIGNSKIN 
OXFORD 
Black Kid Tip, Saddle Strap 
Back Stay 13/8 Cuban Heel 
Broadway Last, Goodyear Welt 
AA 4% to 8, A444 10 8, B34 to 8 
Cand D 2% to8 


and 





Every indication points to 
one of the biggest white sea- 
sons ever known. We advise 
you to order now; that you 
may have the goods when 


wanted. 


Ready for May delivery 





No. 175—Price $3.75 


WHITE CANVAS OXFORD 
Patent Tip 
Front Stay and Back Stay 
White Rinex Sole, Rubber Heel 
Hackney Last Goodyear Welt 


No. 776—Same only with 
Tan Calf Trim 
A44,to8, B3%to8, Cand D244 to 8 


| WHITE and BLACK SPORTS 


These Combinations Show the Prevailing 
Style Trend for Early Summer 





No. 168—Price $4.50 


PETERS WHITE REIGNSKIN 
Two Strap, Black Kid Straps and Tip 
Broadway Last, Welt 
13/8 Cuban Heel 
AA4to8 AandB3to8 
Cand D2, to 8 





No. 721—Price $4.00 


PETERS WHITE REIGNSKIN 
OXFORD 


Cord Tip and Stay, 13/8 Enameled Heel 


Broadway Last, Goodyear Welt 
AA 4%, to 8, A4%to8, B3%to8 
Cand D 244 to 8 


Thomson Crooker Shoe Co. 
BOSTON—18 Station St.—MASS. 
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REPCO—your customers wantilit : 





a is a liquid enamel which restores the 
new appearance to sole edges and to heels. 4 

It’s very popular with the trade. ; 
Repco Heel and Edge Enamel clings firmly and g 
evenly to the surface. It does not rub off. ‘ q 
Repco is made in all the stylish shades—white, g 
ivory, light gray, dark gray, champagne and 6 
Havana brown. Ite 
9 
For sale by Shoe Findings Jobbers. Better order qi 
some today. 
at 

qi 


United Shoe Machinery Corporation, Boston E 
J. K. Krieg Company, New York : 











) 










































| United Shoe Repairing Machine Company, Boston i 
$2.50 | START | $2.50 / 
NEW 
| and 
START 

/ Ne. BM-200 NOW No. BM-195 
HANNAHSONS WHITE CANVAS NOVELTIES 
BIG SELLERS AT POPULAR PRICES 
READY MAY 1st—PLACE YOUR ORDER NOW! 





Watch for Our Announcement of Newest Low-Cut McKay Novelties 
We Specialize in Fabrics | 


HANNAHSONS SHOE CO. 


Minimum Orders, One Dozen Pairs. Terms 2% 10 Days 


Haverhill, Mass. 




















SMe We We We ie Me Wie We We Te Vl 
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Russia Calf New Wave Bal, panel 
stitched, heavy single sole, “Prize’’ last, 
Goodyear Wingfoot rubber heel. 


Coco Calf Lace Oxford, Fells last, per- 
forated vamp, tip and lace stay, pinked 
vamp and tip, heavy single sole. 






Russia New Wave Bal, Marbridge Last, 
heavy single sole. 


“Brennan” shoes represent topmost value in all respects. Men 
who aspire to authoritative style, correct fitting quality and ultimate 
service, find in these shoes a dependable source of satisfaction. A 
line with a consistent and noteworthy growth in prestige and selling 
power, based upon the sure foundation of selling value. 


Richards & Brennan Co. 
Randolph, Mass. 


Boston Office Minneapolis Office N. Y. Office 
183 Essex Street ~ Lumber Exchange Bldg. Marbridge Building 












‘|| 
‘la | 


©) ©\©)'O' O'910 SGN iew | 
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pone is always a generous profit in selling footwear for young folks 
if the line featured is a dependable one. 


It is distinctly possible to manufacture boys’ and girls’ shoes that will look 


well and wear well. And it is a wise shoe merchant who will secure such a 
line and make it his leader. 

Our product—welt shoes for boys, youths, little girls, young girls, etc.—is 
strictly high grade, made to meet the demand for finest footwear in appear- 
ance and durability. 

With a great modern plant, thoroughly equipped, backed by over 40 years 
of expert shoemaking, we are in a position to give you your top grade line 
of young folks’ shoes. 

Every shoe we make is solid leather throughout—in the heel of each shoe 
is itnpressed the small metal anvil—our wear resisting emblem of thorough 
workmanship. Your order will receive prompt attention. 


BRENNAN & WHITE SHOE CO., Inc. 


HIGH GRADE WELTS 
31-35 WILSEY ST. NEWARK, N. J. 























White Eiderbuck 
Pep Strap 


Polor Cloth Top 
Price $6.00 Net. 


Two Styles: 
Full Louis 16/8 Heel 


12/8 Baby Louis Heel 


AAA 5 to 8 
AA-A 4 to 8 
B-C 3 to 74% 


Ready for delivery April 30th 
Hazen B. Goodrich & Co. 


Haverhill, Mass. 

















921 


iB! 
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The Beauty of the Toe 


—Preserve it with a— 


VULCO-UNIT 
Box TOE 


. Sold only by 


BECKWITH MANUFACTURING CO. 
108 Lincoln Street, Boston, Mass. 


AGENTS L 
G. W. KIBBY & CO. OSCAR F. WRIGHT & CO. GEO. A. SPRINGMEIER CO. 
Chicago, Ill... St. Louis, Mo. Cincinnati, Ohio 
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Stock No. 926 


| White Canvas, one strap, two 
button, military covered heel, 
McKay sewed, turn effect. 


i Widths B to E 
Price, $1.85 





The White Shoe House of America 


Three Snappy White Styles That You 
Should Order Now for 


AT-ONCE Deliveries 





Stock No. 1515 


White Canvas ankle strap, choc- 
olate wing tip and counter fox- 
ing, white ivory sole, spring heel. 


5 to 8, $1.40; 8% to 12, $1.60 


CHIPMAN-HARWOOD COMPANY 


564 ATLANTIC AVENUE, BOSTON, MASS. 






Stock No. 6309 
White Rainbow Cloth, turn, 
cross strap, white covered mili- 
tary heel. 

Widths AA to E 


Price, $3.35 














A QUALITY TURN 
IN STOCK 











Strap, 17-8 Full Louis Heel, Heavy Turn 
Sol 


: 
No. 842—Skinner’s No. 400 Satin Two 
Sole. 
Widthe—AA ...ccccccccccces 8% 
A 


Cc 
Price 86.00 
Single pairs 25 cents extra. Terms net 10 
days. 


ELLIS-EDDY COMPANY 


. Shoemakers 

















HAVERHILL MASS. 














For Prompt Delivery 


UNUSUAL VALUE 
CRETONNE BOUDOIR 


Rg 67: 


Chrome Leather Sole 
Old Rose Light Blue Black O’Rose 
3 colors in a 36 pair case 3/8 





Linings to match colors 


CEe’ Slipper Co. 
129 Duane Street New York 
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Clerk B has made a cash sale for $1.00 


The indication at the top of an up-to-date National 
Cash Register gives publicity to every: transaction. 








MB -— 1,00 


This is the indication. “Ca” 


The .merchant, the clerk, and the customer see this 
record. 


This prevents mistakes in price and in making change. 
It removes temptation. 


The record shown in the indication is printed on a 
strip of paper which 1s locked up inside the register. 
This record also’is printed on a receipt for the customer. 


The amounts indicated and printed are added into 
totals which show, at a glance, (1) the total business 


handled by each clerk, and (2) the total of each kind 


of transaction. 


This assures the merchant that every sale is handled 
accurately. It also assures him of accurate records 
which give him control of his business. 


shows it was a cash sale. 
“B” is the clerk's initial. 
**1.00” is the price. 


Charge sales are indicated 
by “Ch,” received on ac- 
count by “Re,” and paid 
out transactions by “Pd.” 


The same indication shows 
on both front and back of 
the register. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CoO. 


DAYTON. OHIO. 
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A Real 


Comfort 


Shoe With 


Quality 
EVERY WOMAN 


appreciates a comfortable shoe for house wear. Most women 
appreciate a serviceable shoe as well. 


This (| 


YOU can sell it for an attractive price which will yield YOU 
a handsome PROFIT. 







IN STOCK ALWAYS 
Genuine Glazed Kid Comfort Strap Slip- 
pers with Leather Insoles and Rubber Heel. 
244-8, Price $1.85 NET. 


One Strap solves the problem. 


SEND FOR SAMPLES TODAY 


WOBST SHOE CO., = 1121, YuET, sneer 








x¥DE DE; Np 


~ POWDE RQ 
CLE, ANS & RECOLOR 


FOOTWEAR 





Suededene 


Ln a a Tinks sah aeueéy ee Sh oe Polish e Ss” Bostonian Cream 
4 The ideal cleaner for kid and calf. 


suede, buck and nubuck shoes. Any 
All colors. 


desired color Ms ae top cans. ARE SUPERIOR 


On Three Important Points 







1—Preserves the leather 
2—Gives a more lasting shine 
3—Keeps shoes looking new 


a. gg self-shin: ing. 
Gloss”—Black, self-shining (Smaller size) 

“Ont nste,§ Shine Polish’—Black and tan 

“Albo”—(Cake) Canvas .shoe cleaner 

“Top-Notch”—(Liquid) White leather dressing 

“Jewel Brown” be ay ae colors 

“White Heel and Edge Enamel” 

“Black and Brown Dyes” 

“Buck Powder’—In cloth bags or tins 


Whittemore Bros. Corp. : 
“Chic” Liquid BOSTON, MASS. Quick White 


















Suede Dressing P 

Ask your Jobber’s salesman or write us for 
A big favorite with those who prefer Makes. dirt hoes nd 
liquid dressings. Any desired Pog complete catalogue. white. £3 SE cou rgepe es = 
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Beaded Tips Are 
NATIONALLY ADVERTISED 
People Ask for Them 


: re N national magazines of widest circulation 

Headed JID and in newspapers, Beaded Tip Laces are 

> : being advertised extensively. The BEADED 

Melee yp TIP reputation for quality will be better known 
than ever. 


Ask your jobber for details of our Display Case 
offer or write our Dealers’ Help Department. 


UNITED LACE & BRAID MFG. CO. , 


Providence, R. I. 
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TO THE JOBBING TRADE 


We desire to announce our organization and equipment 
for the production of high quality satin boudoir and 
cushion soled felt slippers of original and exclusive design. 


Mr. S. Bernfeld, president of this company, formerly of 
The Federal Slipper Company, will originate styles and 
designs and supervise production as in his former con- 
nection. 

Mr. L. S. Fleishman, salesmanager, is now visiting the 
trade. We would ask that you wait to see him. 


INTERNATIONAL FOOTWEAR CO., Inc. 


65-67 W. HOUSTON ST. 
159-161 WOOSTER ST. NEW YORK, N. Y. 


SGOoSSoGSSSoso oo oo oooeeeeceaseggaaee 
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No. 3429 
Patent leather. Jet and steel beaded instep strap 


The dainty, hand beaded patterns we can show you will tone up any shoe 
so trade will be attracted by its beauty, not price. Our great variety of 
patterns gives manufacturers and dealers the widest possible choice. 
Your name on our mailing list will keep you in touch with all “Dalco” 


novelties. 
OUR PRICE WILL INTEREST YOU AS WELL AS THE PATTERNS 


WRITE FOR SAMPLES. PROMPT DELIVERIES 


DALRYMPLE-PULSIFER COMPANY 
HAVERHILL, MASS. 
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The Significance _ <Kssx 
| of This Stamp vied 


UNIO AM 
RGANIZED labor Factory 
supports its princi- 
ples by demanding the 
stamp of its associates on mer- 
chandise, not only as proof of its 
belief in industrial justice, but be- 
cause of a sound buying law. 








That law is the knowledge that 
union-made merchandise is rightly 
made, by skilled workmen in sani- 
tary surroundings. 





It is good business for every re- 
tailer to have this stamp on his 
shoes, for even if the greater per- 
centage of his trade is not the 
industrial class, the stamp char- 
acterizes an honest product, well 
made. 


Look for this symbol in the next 
lot of samples a salesman shows 
you. 





























Boot and Shoe Workers’ Union 
246 SUMMER STREET BOSTON, MASS. 
COLLIS LOVELY, Gen’ Pres’t CHAS. L. BAINE, Gen’! Sec’y-Treas. 
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=| BLACK SATIN 
e ONE STRAP 
4 SANDAL 











3 A limited amount for April 15th 
> delivery. Band C wide. High and 
> low full Louis wood covered heels. 


3 m 

S| Harrison-Lockwood Co. 
=) Haverhill, Mass. 
3 

3 


Boston office, 141 Lincoln St. 
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& Every part of the “Walky-Walky” (Regis- S 
Fi tered) Shoe is entirely flexible. There is no SI 
tip or box. The “Walky-Walky” Turn is 
Fi especially adaptive to the little child begin- § 
Fy ning to walk. All numbers in stock. S 
> ge 
Fy Samples will be sent on request. iS 
.| ie 
.| 


THE DONALD SHOE CO. 


239.41 N. 6th ST. - - PHILADELPHIA 
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The 
Symbol 

of Integrity 

and Fair Dealing 


x — 
y= 


For Forty Years we have been 
making High Grade Sole Leather 
for Manufacturers of Fine Shoes. 


NS 


A Niass 


AY 
Bech \\ 


Salesmen are showing new lines 
and the call of “Back to Quality” 
is not to be ignored. Ask your 
manufacturer for “Better 
Bottoms.” 


\\ 


hoe 


That means “Rock Oak” soles on 
your shoes for Fall and Winter. 


We want to hear from Shoe Merchants 
who are interested in “Better Bot- 
and More Wear. 





toms” 
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Just the Shoe for the Season 
Just the Season for the Shoe 
—and It Is IN STOCK, NOW 


$ A 0 








No. 17-65-14—Russia Ball Strap— 
Lace Oxford—Sole Leather Counter— 
Sole Leather Heel Base—Spring Step 
Rubber Heel—Heavy High-grade Oak 
Innersole—8% Iron Oak Outer-sole—Ex- 
cellent durable material used throughout 
the shoe. It will not only give excellent 
service, but the workmanship is unusu- 
ally good, and it is one of the cleanest, 
most saleable shoes we have ever made. 
In stock D-wide, 6-8%, 6-9, 6-9%, 6-10; 
C-wide, 6-8%, 6-9, 6-9%, 6-10. Price 

$4.50 





TERRITORIES OPEN 
FOR FIRST CLASS 
SALESMEN WHO CAN 
PRODUCE RESULTS 








Here’s a shoe that is in a class by itself as a sales winner. More- 
over, it’s IN STOCK ready to SHIP AT ONCE. 

It has every feature that is demanded by the critical style 
seeker today—color, bal strap, abundant perforations, QUALITY 
WORKMANSHIP THROUGHOUT, and last, but by no means 
least, a POPULAR PRICE. 

At $4.50 this style is a wonderful value. In fact, it’s a bargain 
in every sense of the word. They will sell fast. Your order will 
be shipped the day received. 

Here is an opportunity for sales—seize it. 

These shoes can be bought in CASE LOTS ONLY, 12 pairs to 
the case. We cannot break a 12 pair case under any circumstances. 
Four runs of sizes—6-814, 6-9, 6-914, 6-10; specify which you wish. 


Pennington - Crowell Shoe Co. 


Quality Manu- 
facturers of 
Men’s Fine Welts 


Upon your next shoe order 
specify SPRING STEP 
HEELS and rest assured that 
no delay will ensue because 
of the manufacturer’s inabil- 
ity to obtain rubber heels 
promptly. 

SPRING STEPS have been 
stocked in such yolume as to 
guarantee immediate ship- 
ment of all orders for the 
coming season. 





MANCHESTER, 
NEW 
HAMPSHIRE 


There is another phase to 
SPRING STEP SERVICE— 
the satisfaction they give the 
consumer. 


These heels wear like iron, 
but the comparison stops there 
for they are of perfect re- 
siliency and in eyery other 
way measure up to the wear- 
‘ er’s most exacting demands. 


SPRING STEP Heels for Ultimate Service 
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No. 5045 


Light Brown Calf Two-Strap Pump 
Goodyear Welt, Rubber Heels 
Price, $4.75 





No. 5034 


Light Brown Calf Oxford 
Goodyear Welt, Rubber Heels 
Price, $4.65 


CHICAGO SAMPLE ROOM 
1726 REPUBLIC BLDG. 
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No. 5046 


Light Brown Calf Two-Strap Pump 
Goodyear Welt 
Price, $4.50 


ORDER TODAY !! 


AN OUNCE of ANTICIPATION will save you A POUND 
of DISAPPOINTMENT. 


= OUSANDS of PAIRS of these SHOES-OF-THE-HOUR, 
made of the LATEST SHADE of BROWN CALF; in GOODYEAR 
WELTS, are NOW GOING THRU OUR MILL. 


THIS” MEANS to YOU that AN ORDER SENT TODAY can 
BE DELIVERED in about TWO WEEKS' TIME. 


Wo aADDrTon 
SOME SERVICE!!! 


THEY ARE A SPLENDID BUY t 
THEY WILL BE TOP-LINERS well I 

YOU CAN ALSO STRENGTHEN YOUR STANDING with 
FRIENDS and CUSTOMERS by carrying OUR NEWEST WHI 
NUBUCK SPORT SHOES. on which WE 
DELIVERY SERVICE. 


today, ESPECIALLY AS 
m 


YTO THE FALL. 


E 


sb 
CAN GIVE YOU GOOD 





Manchester, N. H. 


BOSTON SAMPLE ROOM 
207 ESSEX ST. 
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No. 824 


Light Brown Calf Pilgrim Pump 
Flexible McKay 


Price, $3.90 





No. 5035 


Light Brown Calf Oxford 
Goodyear Welt, Rubber Heels 
Price, $4.65 


NEW YORK SAMPLE ROOM 
127 DUANE ST. 
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New Ruling Which Affects Merchants 


Government Officials Declare There Is No Warrant for Reducing Earned Surplus by Extra 
Deductions for Depreciations 


Washington, April 14.—Merchants will be greatly 
interested in a ruling just announced by the Committee 
on Appeals and Review of the Bureau of Internal 
Revenue, Treasury Department, the official source to 
pass on such matter, holding that there is no warrant 
for reducing earned surplus by deductions for depreci- 
ations where none had been claimed in the past, or 
where a lower rate had been claimed than is ordinarily 
allowable with respect to the depreciable assets in- 
volved. 

The ruling was made as a result of a request for ad- 
vice relative to the practice of field agents of the 
Bureau in making the reductions mentioned. 


Committee’s Claims 


The Committee holds that there is no warrant for re- 
ducing earned surplus because of alleged failure to 
charge off sufficient depreciation in the past, unless the 
depreciable assets of the corporation are valued on its 
books at the beginning of the taxable year at an 


amount in excess of their actual value at that time. 

The Committee maintains that this is particularly 
true where the corporation in previous years earned a 
positive income from which larger deductions for de- 
preciation might have been taken if, in the opinion of 
the officers and directors of the corporation, such 
lower charges have been justified. 

Don’t Preclude Adjustments 

This ruling does not preclude adjustments with re- 
gard to depreciations, etc., the Committee pointing out 
that the correct attitude of the Bureau regarding this 
is plainly stated in a previous ruling which reads as 
follows: 

“Adjustments in respect of depreciation or depletion 
in prior years will be made or permitted only upon the 
basis of affirmative evidence that as at the beginning 
of the taxable year the amount of depreciation or de- 
pletion written off in prior years was insufficient or 
excessive, as the case may be.” 





New Departure in Tariff Plan Is 
Introduced in Congress 


Washington, April 14.—Congressman Ten Eyck of 
New York has introduced a bill which is a new depar- 
ture in tariff legislation. The bill would direct the 
Tariff Commission to adjust rates and duties on im- 
ported articles for revenue, but at the same time pro- 
hibit combinations among manufacturers or dealers to 
unduly enhance domestic prices because of the tariff 
wall. Because of the fact that the author of the bill is 
a Democrat, it is extremely doubtful whether it will re- 
ceive serious consideration by the Republican majority. 

The measure provides that whenever, and as often 
as the Tariff Commission after hearing on a 
complaint, or upon its own initiation without com- 
plaint, finds that in the case of any article there exists 
a condition of competition of foreign industries with 
those of the United States whereby producers of this 
country are placed at an unfair disadvantage as com- 
pared with foreign producers, and addition] revenue 
is needed and such condition is facilitated by the then 
existing rate of duty, or absence of duty, the Commis- 
sion shall be empowered to certify to the Secretary of 


the Treasury a rate of duty which it finds would re- 
move the unfair disadvantage. It is provided that the 
certification of the rate of duty will become effective 
sixty days after filing. 

Would Protect Consumer 

In order to prevent American retailers and manu- 
facturers from increasing the prices of articles in this 
country because of the absence of foreign competition, 
the Ten Eyck bill further provides that the Tariff 
Commission may, upon its own initiative, or upon com- 
plaint, certify a rate of duty which would allow foreign 
products to compete with domestic articles, and thereby 
remove the undue enhancement of prices which is of 
disadvantage to the consumer. The Commission may 
authorize these rates when it is convinced that a com- 
bination, association or agreement or understanding 
of any kind exists among producers or dealers and re- 
acts to the disadvantage of the consumer. 

In determining what are fair prices for articles pro- 
duced both here and abroad, the Commission must, un- 
der the bill, take into account costs production here 
and abroad with special reference to prices paid for 
labor, prices paid for raw material, producers prices, 
and retail prices. 





Army Shoe Bids Opened 


Washington, April 14.—Evidence of the sharp de- 
cline in shoe values is given in the bids opened at the 
War Department to-day. On bids for 250,000 pairs of 
army shoes, the quotations ranged from $3.2514 to 
$4.07, depending upon the lots. The average bids re- 
ceived by the Government for shoes of the same speci- 
fication was $4.0957 and $6.738 last year. 

The bids which were announced to-day were: 

Mensias Shoe Co., 18,000 pairs at $3.634 or 20,000 
at $3.664, or 23,000 at $3.694, or 30,000 at $3.734, 
without laces, 214 cents less; Brown Shoe, 60,000 at 
$3.644, without laces, 2 cents less; B. A. Corbin & Son, 


50,000 at $3.77, and 50,000 at $3.84, and 50,000 at 
$3.91, and 50,000 at $3.99, and 50,000 at $4.07; W. H. 
McElwain, 150,000 at $3.69, and-50,000 at $3.74, and 
50,000 at 3.79; without laces, 214 cents less; C. P. 
Keighley, 25,000 at $3.98, and 25,000 at $3.95, without 
laces, 214 cents less; J. D. Murphy, 10,000 at $3.9314, 
20,000 at $3.9814, and 20,000 at $4.01, without laces, 2 
cents less; J. M. Herman, 10,000 at $3.2514 and 30,000 
at $3.4514, 20,000 at $3.5514, 40,000 at $3.7514, with- 
out laces, 2 cents less; Rosenwasser Bros., 50,000 at 
$3.27, 25,000 at $3.37, 50,000 at $3.47, 25,000 at $3.57, 
25,000 at $3.67, 25,000 at $3.77, 25,000 at $3.87, and 
25,000 at $3.97, without laces, 214 cents less. 
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2 
Spring S in Our Hi F 
| The Biggest Spring Season in Our History | 
2 Never before—in all the ten years we have been wholesaling shoes—have we had such a = 
E flood of orders as we have had this spring! = 
= ‘Now Comes the Summer Season = 
: Sensational values such as were never before offered in the history of our business. = 
z White Nubuck Ox. / = 
z White Nubuck Ox- ford, turn sole, full PZB “tha = 
= ford, white welting, Louis heel, imitation FH = 
2 straight stitched tip. ‘ s : _ Lary = 
= é straight stitched tip. an = 
2 C and D widths. : : yi A = 
2 Sizes 3-8. A to D widths. Sizes gre 4 = 
= 214-8. He = 
z z 
2 $ A, -00 y / 
z oe $ 4, ° 00 - = 
= is = 
z WRITE—WIRE—OR TELEPHONE!! 2 
2 “Snappy Styles Always in Stock.” No. 222—Same as above in tongue pump—plain toe. = 
= “Snappy Styles Always in Stock.” = 
= THE L. B. SCHINDLER SHOE COMPANY = 
= 99 DUANE STREET NEW YORK CITY = 
= SNAPPY STYLES ALWAYS IN STOCK = 
MK Ag rs 




































Shoe Store Fixtures 
If right yield a PROFIT. Ours are 



































right. ; 
INSPECTION WILL CONVINCE YOU 








DECORATORS SUPPLY COMPANY 


ARCHER AVE. and LEO. ST. CHICAGO, ILL., U. S. A. 


Largest Manufacturers in the World of Window Trimming Fixtures 
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KO-REC-TOE 


TRADE MARK, 


REG. US. PAT. OFF 


ey “Made Their Way by 
"No. 428 the Way They’re Made” 


Snappy styles on well fitting lasts for the Growing Girl, that give com- 
fort and long service. Made to order on English and broader toe lasts in 


all leathers; and widths from AA to D. 


We carefully select all materials, and use the best Oak tanned bends 
obtainable. A solid leather shoe throughout with sole leather counters and 
toe boxes. A trial will convince you. 





English Last. Sizes 212-8 
Widths AA-D 


428 te grain Mahogany Calf, 
$4.00 


Widths AA-D 


Round Last. Sizes 214-7 
Full grain Mahogany “— 


85 


Send your order to-day. Delivery 
can be made in six weeks from receipt 
of order. 








Send for our new In-Stock Booklet. 





The L. D. Stickles Shoe Company 


Manufacturers 
MINNESOTA 


Tee Was + ++ a =e 


AS RE 
gm er 
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Stitechdown Sandals & Oxfords 


McKay Boots & Pumps 
ALL FULL VAMPS 


~ 


CATALOG ON REQUEST LOWEST POSSIBLE PRICES 


Hagerstown Shoe & Legging Co., Inc. 


HAGERSTOWN, MARYLAND, U. S. A. 


®> ~®, 





THE ADVANTAGES OF 
HOTEL 


2 & @ | & Essex 


ATLANTIC AVE.end ESSEX ST. 
400 Rooms-500 Baths 189 Aday and up 


P erfection = ¥ 
: ae. ABSOLUTELY FIREPROOF 


(settee necLtT MITHOUT 400 Rooms, 300 Baths signify 


the scope and comfort of 
Essex service. Our business is 
an art to which, that we may 
please particular people, we 
have diligently applied our- 
selves for years. If your time 
be long or short in Boston, you 


With the Sharp Shoulder and Broad Wearing can make it count for most by 
Surface stopping here. 





THE HOTEL ESSEX CO. 


They don’t scratch floors They do protect 
They don’t wear slippery They do stop uneven wear BOSTON 


They don’t drop out They do prevent runover heel McCARTY BROS. 


PUT "EM WHERE THE WEAR COMES PROPRIETORS 
TRADE SUPPLIED BY 


F. W. Whitcher Co., Gicer. 


Ne eee 
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JUST OFF THE PRESS 


A New Catalog! 


All Prices Based on Today’s Leather Market 
Children’s First Step Shoes 


sizes | to 5, made of extra 
fine quality sole leather, 
tanned for greater flex- 
ibility, genuine all-leather 
counters, best grades of up- 
per leather, twill linings and 
threads. 


Spring Heel Turns 


i 1 
sizes 4 to 8, and 8/2 to II. No, 122-D—Patent Leather 4-Strap 
Only the highest grade oak Sandal. Sizes 4 to 8. Spring Heel. 
tanned sole leather used. 
No. 501-D—Russia Calf with _ Tip. 
Lace only. Sizes 8% to 11. Spring All-leather counters, all- 
Heel, Extension Soles, Wheeled Edge.,. 
leather shanks, and leather 
underlifts assure longest 
possible wear. Also best 
upper leather, drill lining 
and threads. 


Catalog describes 70 num- 
bers, all In-Stock and ready 
for immediate delivery. 


No. 500-D—Patent Leather Instep ° . * 
Strap. Sizes 8% to 11. Hapytos Last, Shoes described In this ad- 
e 


Extension _ Soles, Wheeled Edge, > js ; 
Spring Heel. vertisement, some of best No. 304-D—Genuine White Buck 
with Tip. Button only. Sizes 4 to 8. 


selling styles. AllIn Stock. = Spring Heel. 


No, 242.D—White Kid Button, 
Trimmed with Pearl Buttons and Silk No. 228- D—Patent, White Kid Top. 7 234. D—Patent Leather ‘‘Mary 
Tassels, Sizes 1 to 5. Sizes 1 to 5. Jane.” Sizes 1 to 5. 


Imperial Children’s Shoe Corporation 


ROCHESTER, N. Y. 




















Buyers’ Easy Reference Directory 


LEACH 


SHOES 
JOBBERS ONLY 


Misses’, Children’s and 
Infants’ medium priced 
turn shoes in all leathers 
and combinations. For Do- 
mestic and Export trade. 


Write or wire to factory. 


E. F. LEACH 
184 Market St., Lynn, Mass. 


~== The Ideal Shoe for Childrenzzazs, 


Allows the feet to spread. A 

sturdy little shoe for play and 

all around wear at home or 

in the’ country. Korry 

Krome Flexible Sole. Made 

in Smoked, Tan and Dark 

Brown. Infants’ and 
growing girls’ sizes. 














Style 
No. 50 


A WANNALANCIT MOCCASIN 


‘ 
Attractive, long-wearing slipper for home comfort. Made 
of buck, deer or elk. Sizes for men, women, children and 
infants. Plain or Fancy. 

Prompt shipment of large orders as well as small. Con- 
tinuous service. Factory running to capacity. Interesting 
a and price list sent at your request. 


S. TURNER MANUFACTURING +o. 
133 a Street Lowell, Mass., U. S. A. 

















ALL LEATHER 
WELTS 


ALIFETIME OF 
SHOEMAKING 





HARNEY, TRACY, CREHAN CO. 
FACTORY * S89ESSEX ST. LYNN,MASS. 
BOSTON OFFICE: 10 HIGH STREET. 








Retails for 
$2.50 to $3.00 


Send for samples 


COLLYER MOCCASIN CO. 


245 Burrill Street -_ - Swampscott, Mass. 











Kistler, Lesh & Co. 


SOLE LEATHER 
AND 
BELTING BUTTS 
TANNAGES 
St. Marys Mt. Jewett Burke Muskegon 


332 Summer St. Boston, Mass. 


Honest Wearing 
Children’s Shoes 


Grain Leather Counters 
Union Bend Soles 
Natural Bottom 


THEY ARE y 
HONEST MADE pees 


One Strap 

KREIDER- P , 
CREVELING , Guaranteed 
SHOE CO. 128 Summer St., Boston Te 


Immediate 








Sizes Made in 
5...$1.30 Patent Leather 
5-8... 1.55 Gun and Tan Calf 
Ready Now White Nubuck 


Sturdy little shoes of real merit. Made with choice 
leather quarter linings and counter. Equipped with 
tough yet flexible 8 iron sole. Other styles in stock 
2-11. You will be satisfied with their salability. 
Your trial order opens the way to new business. 


JAQUES & CLEMENT 


Haverbill, Mass. Boston Office, 215 Essex St. 





omer EN STOCK 








BURKLEY 


VENTILATED FOOT 
DEVELOPER 


Eminent Physicians claim it the 
healthiest shoe ever marketed. 
A house and play 
= shoe. Practicable. 
economical and 

stylish. 


BURKLEY 
SHOE CO. 
1156 No. Main St. 
Brockton, Mass. 


Retails, $2, $3.50 
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A PLAN TO 
BETTER YOUR BUSINESS 


The importance of the children’s shoe department 
is daily becoming more apparent. 





From the position of a ‘“‘Necessary Evil’ it now 
stands out as one of the most effective means of 
increasing profits and building business. It 


—Redquires the smallest investment 
—Affords the most rapid turnover 
—Provides only staple styles 


a —Draws trade to other departments of the 
a —om Store 


—Occasions no losses because of discon- 
tinued numbers 


—BUILDS GOOD WILL 























TRADE MARK 


9 ° SCIENTIFIC All this depends upon the line you carry and how 


SHOES & STOCKINGS the department is managed. The “DR. POSNER 
SERVICE” will establish a unique children’s shoe 


department in your store and back it up with co- 
For ALL Children and operation—the kind that is more interested in your 


Young Ladies . success than in securing your business. 


An investment of only $252, makes the “Dr. 
Posner Service” a part of your business. 


Write for a Booklet giving “Plan to Increase Busi- 


ness. 


DR. A. POSNER, SHOES, Inc. «+ 


140 WEST BROADWAY, NEW YORK CITY 











bye All Factory—Roebling and Hope Streets, Brooklyn, N. Y. Shani tae 
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HAVE THE RIGHT SHOES TO SHOW YOUR 
CUSTOMERS AND THEY’LL BUY 


The men’s and women’s styles we originated this season have the 
novel features that influence business. We are receiving letters 
of approval from many quarters. Use our 


| 
: 
: IN STOCK SERVICE 
| 








cig) 


and be assured of trade winning and keeping patterns. Our cata- 
logue will be helpful in making selections. Salesmen are out. If 
you want to see our shoes before buying ask for a salesman to call, 
or send for samples. 


The Preston B. Keith Shoe Co. 


BROCKTON (CAMPELLO STATION), MASS. 


New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 





ee 


VVVVUVV VV VIN ™ VV VV VY, 
| WORK SHOE TRADE WILL ADD TO 
YOUR WORKING CAPITAL 


Unaffected by style whims, selections are 
quickly made thereby reducing your sell- 
ing cost. Comfort and long-wearing 
features stand as your guarantee for re- 
peat business. Swing your sales of work 
shoes to La Crosse, watch THEM repeat. 
It only takes a few pairs to make a start. 
Let us have your order today. 


No. 757—A Salable, All Season Shoe, Real Value, La Crosse Boot & Shoe 


Men’s 6-inch Choc. Bark Tan, Soft Pliable Upper 

Stock, Full Quarter Blucher, Box Toe, Single Sole, 

Goodyear Welt. You can buy nothing better oO 
at $3.05 e . 


No. 756—The same shoe with a Half Double, 


Brass Nailed Fastening, 1 ling at.. 82.65 ee 
Better. Try “Out a *Case—Youwll Want LA CROSSE WISCONSIN 
ore 


EDO SIP DIDI IIT II TIT POPP IPI POPPA PPI PP 
AAAARAAAAAAAAAAAAAAAARAAAAAAAAAAAAAAAAAAAAAAAAR 





AA ‘A’ A ry. 


Yi) 





t Li T 
MAA SBA Ds 





TY TTT 
AA AA AK Ad 


YAT TRTATAY TAT 
AA AA AN Ad AK AK AR AAD 





MMM MMT TMM Mi 








IV YY ivititiviviwiviyivi tivity yi¥i01% IY YN Al 


ADD A DAY 
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ee om VIEN’S AND WO MEN’S HAA 


LATEST STYLE WELTS 
IN STOCK FOR AT ONCE SHIPMENT 


od fre 


IM rts 


I 





$100 to $1000 


Invested in our 


NA 


Men’s and Women’s 
Novelty Welts 
will bring large 
and profitable 





} ange Ha hes. Brogue Oxfords and 
tra andals 
Calfekin Te oe ren ey 60 sales. Men's Mahog. and Nut Brown Ball Strap 
Veal 3.50 Oxfords. Rubber Heels .60 
Sizes 3-7. 3-8. C & D wide; 6-9 and 6-10. 
Same styles in Nut * hen 
Delivery April 18th. 





HANG 





aoe lel el el el cole fe fe ee ee 


AMA 


Send Orders to 


Men’s Nut Brown Oxfords. Wing Tip. 
Rubber Heels. 


LONG SHOE Pree ss a ER Re 
Sispans Kia! Noventy, Sanda, U8 COMPANY 
129 Duane St. 
New York, N. Y. 


45 So. Wells St. 
Chicago, Ill. 


2333 Washington St. 
Boston, Mass. 


CUMMINGS 
SHOE co. Men's Bals, Mahog. Veal. Rubber Heels, 


436 4th Ave. nigeeeh er ee Oe ae 


bee wy ston Ball Strap Sandals c. M. (Bale LS Sa ee $3.00 
an x fords a i ha a a6 8 oe 69 dpe 3.60 
CAMEO. occrcs scene eter gimes $3.60 Pittsburgh, Pa. Gen te Oi ........... 3.75 

eal 3.50 ak ee 3.50 
Sizes 3-7, 3-8; C & D wide. D & E; 6-9 and 6-10. 


ANN 


= 
= 
= 
= 
= 
= 
= 
= 
=) 


MA 


mr 
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Two White Winners 
Don’t Be Caught 


without White Shoes when your 
customers want them. 


The One Way to make profits to- 
day is to have the right kind of 


shoes—When Needed! . 
Anticipate your wants for hot No. B458. White linen oxford, 14/8 
white Ivory heel, white Ivory sole, 


weather by ordering Sure Selling Goodyear Welt, 222 last. . 
White Low Cuts from $4.65 


Ford’s Stock Dep't No. B471. WHITE LINEN ONE- 
STRAP PUMP; wood covered 14/8 


now—today—AT ONCE! Cuban heel, Goodyear Welt, 205 last. 


Cc. P. FORD & CO., Ince. $5.00 


AAA—4 8 

ROCHESTER, NEW YORK mane) D ... eek awe 
’ AND > . A—3% to8 
N. Y. City: 127 Duane St., E. H. Talbot and WIDTHS j B<3 to8 
Jack Galway. C & D—2% to 8 
































ore. I 1\ 
Niet? : 


In 
aehi sca 
{Uy ON CREAM 


SUEDE POWDER | ; 


CLEANS & RECOLORS 


Griffin Lotion Cream 
In white, ae, 





Griffin White Kidine 
For all white kid shoes. A per- 
fect white cleaner that gives a 
kid glove finish. leather. 

Small om Size, $15.60 Gross, acids. It is to the leather what 
1.35 Doz. cold cream is to the skin. 


Large —,. =, $21.60 Gross, 3 oz. HY = - Gross, 
d Doz. 














Griffin Suede Powder 
In the pad bottom tin. Cleans Griffin Peuerwhite 


= iy. The ped yo -e f Cleaner 
stantly e pad is absolu : 
etactive, white, chamois, = j The Right Shoe Dressings arth rough vein ant atte. 


—. field ; Vmod, ray — eth 
champagne, ivory medium ; 
dark and gray castor, light olive, H . 3% i ‘olding Top Carton— 
seal and nigger brown, light, : for Spring iy ~ 41.85 — 
medium and dark gray, black. i 5 rh aan 

$20.20 Gross, $1.85 Doz. $21. 60 =. ey 90 Doz. 


There are no better or better known dressings for all kinds of white shoes than Griffin. 


GRIFFIN MANUFACTURING CO., Inc. 
67-69 MURRAY STREET | NEW YORK, U. S.A. | 
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L dh de 


“MILW AUKEE’S CHOICE” 











The 


Jeanne 























IN STOCK 


“THE JEANNE” 


No. 17— ak e* Turn Sole, High Louis Heel. 





Fee Cus 5 er Ls t Welt, Hi Louis 
No. 28--- Hee - With cutout. = 


Pearl Grey Buck, Light eo pom oye 4 
No. 34 — Louis Heel Slipper. AAA t $9.00 
No. 


No. ia As above with High Louis Heel..... $8.25 


With a moderate amount of “Miller Maid” 
styles in your shop, you will soon learn why 
Milwaukee adjudged our shoes ““The Most 
Beautiful’’ in America. 


The above styles are our leaders. In stock 
now. 


At your service. 


Write for Style “Suggestions.” 


I. MILLER & SONS 


(INCORPORATED) 
FLUSHING AND CARLTON AVES., BROOKLYN, N. Y. 


Factory and Service Dept. 
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One Straps — In Stock 


Attractive Models in Brown Ooze and 


Gray Nubuck 
Order To-day 


Style B253—All Gray Nu- 
Terms: Net 30 Days 


buck, 17/8 Covered Wood 
Louis Heel, Turn. Price, 


$7.00 SIZES IN STOCK 


Style B257—All Gray Nu- 
buck, Baby Louis Heel, Turn. 


Style B245 — All Brown 
Ooze, 17/8 Covered Wood 


Louis Heel, Turn. Price, 


$7.00 


JOY, CLARK & NIER, Ine., Rochester, N. 











USMC CORK INSOLES 
for men and women 


A NEW line of durable sheet-cork insoles, reason- 

ably priced. They are covered with hair or 
flannel in attractive colors, cloth-bound or lockstitch 
edges. Wrapped in packages of a dozen pair—solid 
or assorted sizes. For sale by Shoe Findings Jobbers. 
Order some today. 


United Shoe Machinery Corporation - - 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Co. - : 
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IN STOCK for ow ae : IN STOCK for 
IMMEDIATE : yi MM HI : IMMEDIATE 
SHIPMENT S iillZewil\ Ma SHIPMENT 





LALLA 
. . | HH} | DARK BROWN 
ALL PATENT ANKLE NW i Hy ; val OXFORDS 
STRAP } X 
HU AW ; } Good quality, side leather; Filex- 
Chrome Patent leather; Soles { Yi ta ible McKay sewed soles; New 
slightly extended; McKay sewed; { | {KH = edad tbe last. 


Popular broad toe last. 
6330 — % Heel. Sizes 


oa he ie ee Pe Se $2.50 


S230—9/8 Heel. Sizes 2% 
16 OC & Duececccccscce. $3.00 


4120—Spring Heel. Sizes 
SH to: 18 Ds... csseiss $2.10 





6120— % Heel, Sizes 
12 GFP Des oo tisuscccies $2.35 


bal Unt! I 


8120—9/8 Heel. Sizes 2% 


; 
uk 


TT) mM 
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u d lle: hi 
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nt 
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T y th 
Le ie Vomsalidated Shoe Come 


ih Ali fl a INCORPORATED MMi, aS 
‘Til Boston, Mass.,U.S.A. 6... cpeaocannsininen. toast Gi an 


a> Up — 2 - an ee +2 WH Ae WH Be _- 2 2 © a we 
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“Crumbs of Comfort” 


—Reg. U. S. Pat. Office— 





THE FAMOUS LINE 


EASY SHOES 
for WOMEN 


TWO QUALITY STYLES 
—SOLID VALUES— Stock No. 3606 


Kid Oxford, Kid Tip, Rubber Heel, 
THAT ARE 76 Last, Turn. 


IN-STOCK 


RIGHT NOW! 
Our Full Line Is Listed in Our 
In-Stock Catalog—Write for It 





IMPROVED CUSHION SOLE 
SHOES, DR. A. PAT- 
ENTEE, 1900, 1901. 

NOT THE ORIGINAL DR. 
REED CUSHION SHOE PRE- 
VIOUSLY PATENTED BUT 
HIS LATEST INVENTION 











Stock No. 2322 


Kid Oxford, Plain Toe, Leather 
Heel, 79 Last, Turned, Combination 





FAMOUS DAVIS 
NEW PROCESS 


Crumbs of Comfort A FLEXIBLE 
Reg. U. S. Pat. Off. CUSHION SOLE 
SHOES McKAY 























A. H. BERRY SHOE COMPANY 


PORTLAND, MAINE 
Boston Office - - - - 428-430 Albany Building 


= 


— 


AAA 


wil 


il 


SC oo eee nn mnt 
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TSEEEEEETELELEEEDEEETERETESESTEUELEGEE EATER 


The LAPE s ADLER ( 
~HI-STYLE x2 LO-PRICE 
COLUMBUS OHIO. 


| 


The 
Line That 
Everybody is 
Talking About 


The Greatest Line of Low Heeled Welts and High 
Heeled McKays Ever Shown to the Shoe Trade. 











PRLAEGESAESERESLERGSOERERENERRS SEE GEES SE E5i EEE E5585 ESSE EERE AEE EEE EEE EEE EE EEE STE EEE 





“Hi Style” “Low Price” 


The Snappiest Lasts Not Cheap, but 
and Patterns Consistent 


HOESUSUEEUSRESEE20 13042 2E2EERGELE% 22200 2EELESEEEELESEEIEEEESEESERESEI¢5 S2EEGEREELIGE2 202222052820 820 EE ETENESUERESE SEED OEESUEEDGESOSUSDAUOOUES ESSEOLIGED 


Salesmen are Booking Orders from the Best Trade 
in the Country. They will travel fast. Arrange 
Appointment by Wire or Letter 


tittttiett 


po — _f 


ec ia S 
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IN STOCK 


IMMEDIATE DELIVERY 








WATCH OUR 
PRICES 


Nos. 52 and 604 


2—5 No Heel $1.15 
3—5],4 Spring Heel. .$1.35 


6—8 Spring Heel..$1.45 
“ARCH-FORM” SHOES 


No. 152—Same in WHITE CANVAS | TERMS 3 % 10 DAYS No. 802—Same in WHITE CANVAS 
$1.00 
1.20 








“Co-operation 
Our Watchword” 


CO-OPERATIVE SHOE CQO. 


309 Main Street JUVENILE FOOTWEAR CINCINNATI, O. 
ARTHUR J. KNABE Write for prices of complete lines of growing girls’, R. W. WELLINGTON 


misses’ and children’s McKays, turns and welts 


























In Stock 


No. 450—Glazed Colt 
One Strap Sandal, 14-8 
Cuban Wingfoot Heel, 
Opera D. Width Last. 

$2.50 


Home Case 


No. 452—Glazed Colt, 
Two Strap Sandal, 
14-8 Cuban Wingfoot 
Heel, Opera D. Width 
Last. Price... .$2.60 


‘ ° : A h 
Merchants if you are looking for . Sr ose eee 4 eo & 


z ladies’ shoe fitting stool. Broad range * 

real value in your Comfort Shoes | of designs ‘and prices. have furnished 
NEW YORK CITY 
Oppenheim Collins 


and want shoes that when sold give Pp 
satisfaction, you should inspect the THONE Slater 
6é +) ° : Modease 
Pg Ease” Line of Comfort | Imported fat he chin 
Samples on request i BENT WOOD DETROIT 
BRANDAU SHOE Co. |] Sj PHONED “se souitcny" 


: World’s Lar anufac ° 
DETROIT MICH. * Largest Manufacturers of BENTWOOD 
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FABRICS 


Satins Ready to Ship 
In all the Leading Shades 


CASKO—as always—is ready to meet 
the demand of style that develops. 
Today it is Satins. 


as 


7iehohalealalshul=lalulolual=f-talaluloslhalelohulelelslaletehetelaletelonal. 








Casko Satins have proven by wear and 
test to be the correct material to put 
into shoes—either low cuts or boots. 


Write for samples to-day or communicate 
with our representative. 


CASKO FABRICS CORPORATION 


Manufacturers and Distributors 


PHILADELPHIA, U:S:A: 


New Yorks Chicago Boston St. Louis 
A.J. Haas J. K. Reynolds Co, A. W.Bliss H. C, Korndoerfer Co. 
10 Spruce St. 221 W. Lake St. 106 Beach St. Leather Trades Bldg. 


Rochester Cincinnati 
Geo. G. Smith W. A. Bennett Co. 
4 Church St. 1015—2nd Nat. Bk. Big. 
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Changes in Business 


Failures 


Boston.—I. Fink & Son, shoe jobbers, re- 
ported involuntary ee in bank- 
ruptcy filed on Marc 

srae] Finks, shoes, reported in- 
voluntary petition in bankruptcy filed 
by creditors. 

John M. Ahearn Shoe Co. (John M. 
Ahearn, proprietor) reported assigned 
to Isadore M. Fox and Harry T. 
Talty. 

H. & J. Shoe Co., shoe manufac- 
turers, reported offering to compro- 
mise at 25 r cent. 

South Boston, Mass.—Glick & Rosenbloom 
(Broadway Shoe Store), petition re- 
ported filed voluntary tion in 
bankruptcy with abilities Pt rr 139.81 

and assets of $1,7 

— Mass. naward J, O’Connell, 

etce., reported in bankruptcy. 
Liabilities $15, 246.40; assets $6,025.93. 

Lynn, Mass. harles Shoe Co., manufac- 
turers, reported first meeting of credi- 
tors called for April 22. 

Sterling Shoe and Leather Co., shoe 
manufacturers, reported offering to 
compromise at 50 r cent. 

Chelsea, Mass.—E. Schwartz, shoes, re- 
ported petitioned ie bankruptcy. 
Pittsfield, Mass.—Edw. J. O’Connell, shoes, 

etc., reported petitioned into bank- 


ruptcy. 

Union Springs, Ala.—I, B. Feagin, shoes, 
reported petitioned into bankruptcy. 

Tucson, Ariz.—J. Vermilyea (Economy 
Shoe Store), shoes, reported assigned. 

Wynne, Ark.—J. W. Williams, shoes, etc., 
reported petitioned into bankruptcy. 

Bridgeport, Conn.—Sam_  Polakerwich 

tate, shoes, reported offering to 
compromise at 25 per cent. 

Stamford, Conn.—New York Outlet Co., 
shoes, etc., reported offering creditors 
settlement of 33% per cent, payable 
25 per cent cash, 8% per cent six 
months’ endorsed note. Liabilities 
said to total $8,000, assets $3,875. 


shoes, etc., reported petitioned into 
bankruptcy. 

Blakely, Ga.—New York Store, Inc., shoes. 
etc., reported petitioned into bank- 


rupscy. 
Chicago, Ill—Fenson & Lipschitz, shoes, 
poet  etmnse petitioned into bank- 


New > i Ind.—Bliss Bros., shoes, etc., 
reported potest into bankruptcy. 
Terre Haute, Ind.—William Dumes, shoes, 
reported petitioned into bankruptcy. 
ported — assets -$3,500, lia- 
bilities $5,000 
Couns Bluffs, Iowa.—Pierce Shoe Co., 
Inc., shoes, reported involuntary peti- 


tion 

Anamone, Iowa.—P. H. Olson - Co., shoes, 
reported made assignment. 

er > La.—J. == Riley, shoes, 

rted in bankruptc 

Bay "Cit y, Mich.—Bert E. Stewart, shoes, 
reported petitioned into bankruptcy. 

River Rouge, Mich.—Joseph Braun eld, 
shoes, etc., reported voluntar peti- 
tion. Assets $5,900, liabilities $12,660. 

Detroit, Mich——Chene Boot Shop, shoes, 
reported asking for extension. 

Canton, Miss.—Haskell Co., Inc., shoes, 
reported petitioned into bankruptcy. 

Gallant Green, Ind.—Joseph E. Carroll, 
shoes, a made assignment, 

Drew, Miss.—L, A. Frehling, shoes, etc., 
reported petitioned into bankruptcy. 

Middletown, Y.—Ida Sanders, shoes, 
reported involuntary petition in bank- 
ruptcy filed. 

Hoboken, N. J. —De Luxe Shoe and Re- 
pairing Co., shoes and repairing, re- 
ported involuntary petition in _bank- 
ruptcy filed against James H. Hopler, 
trading under above style, by attor- 
neys. Liabilities scheduled at $16,000 
and assets at $6,000. George Putley 
appointed receiver. 

Brooklyn, . Y.—Baron & Greenspan, 
manufacturers infants’ shoes, re- 
ported involuntary petition in bank- 
ruptcy filed March 25. Insolvency 
and preferential payments alleged. 
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Abe Harris, shoes, etc., reported 
Gre maooting of creditors called tor 


Herman Shoe Co., Inc., shoe manu- 
facturers, reported meeting of creiii- 
tors called. At meeting of creditirs 
Louis Birns and Irwin M. Berner <p. 
pointed trustees. Assets $9,900, lia- 
bilities $18,317.84. 

New York City.—Charles Goldstein, shcees, 
te., reported petitioned into bak. 
ruptcy. 

osner & Brown, Inc., wholes.ile 
— reported meeting of creditirs 
ee liabilities $19,090, 
Since $11,000. Reported petition in 
Offering to ccm- 

promise at 30 per cent. 

Jacob Stein, leather, etc., repor ed 
petitioned into bankruptcy. 

ae > Y.—Samuel Rosenzweig (Ec n- 

Outfit Store), shoes, repor‘ed 
petitioned into bankrupt cy. 

Lexington, N, C.—Hamaty & Knuck ey, 
shoes, etc., reported 50 per cent cm: 
promise being offered. 

Creedmoor, N. C.—Bazaar Dry Goods ‘‘o., 
shoes, etc., reported O. B. Allen «p- 
pointed receiver. All stock and ix- 
eo scheduled for public sale Ari! 


Elk City, Okla.—M. Z. King. shoes, <tc, 
+! - ogee made assignment to Eugene 


Cleveland, Ohio. A ere > & Schwartz, 
shoes, report voluntary petit on. 
Liabilities o: beerd $8,000, assets $2,200, 

New Castle, Pa.—David L. Levine (1221 
Moravia Street), shoes, reported peti- 
tioned into bankruptcy. Reported re- 
ceiver appointed. 

Akron, Ohio.—Gates & Kittle, shoes, °tc., 
Harry C. Gates and Simon L. Kittle 
trading under above name, reported 

filed a S voluntary Pry ae Liabilities 
$88,271, assets $ 

Tulsa, Oklahoma ity and Bartlesville, 
Okla. sky, Brothers announce 
that its name has been shortened to 
May and from March 26 were known 
as and are now conducting their busi- 
ness under the name of May Brothers. 
The personnel and policies of the firm 
remain unchanged. 


Vidette, Ga.—vVidette Dry Goods Co., 








Sooo cyel ey EXCLUSIVE FOOTWEAR a 


FOREIGN BUSINESS 


Your overseas customer prefers to do business his 
The Appeal way. If he does not read English, he should be 
written to in his own language. Make it easy for 


to him to understand your message. 


Our business is to translate English into French, 
and vice versa. Not only letters, but catalogs, bro- 
chures, pamphlets, etc. 


Write the Editor, The Export Recorder, 207 South 
St., Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 


Fashionable 
Women 


“ANTOINETTE” 


A new Outout Strap Vamp, Field Mouse Kid, 
Circular Vamp, Covered Lowis Heel, Turn 
Sole. Also made in Black, Brown, Gray and 
White Kid. Bronze Kid, Black Satin and 
Patent Leather. 














The strongest factor in selling our high- 
grade bench turn footwear is its appeal 
to fashionable women. It costs you noth- 
ing to find this out in your own store. 


“Lox %Abowitz 


Manufacturers 
Factory and Showroom 


17 SMITH ST. 
BROOKLYN NEW YORK 


Telephone Main 8763 


Trade-marks in Foreign 
Countries 


Do you Realize the Importance of Protecting your 
Forelen Trade in Cuba, Mexico, the South American 
Countries and also in Europe, Asia and Africa? 

ot oe Foreign Countries award = trade- 

hts in a trade name or mark to the first 

applican pooner’ of prior use by another. This 

lows the piracy of valuable Trade-marks in such 
countries. . 

The Boot and Shoe Recorder oe . s Rig 
and Trade-mark Department fully to 
promptly handle your app plications for Re Re 
of Trade-marks in all reign Countries, as well as 
in ie Cae States. Address all inquiries to Boot 
and Shoe Recorder Patent and Trade-mark Depart- 
ment, 207 South St., Boston, a 
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192] 
Chester, Fo shawerd Otyip. Pew ae etc., Grong Junction, Cel. shoes, etc, fled, 
reported receiver appointed. wire , Goods Co., shoes, etc., file 
mentee phi.delphia, Pa.—Nathan _ Blinchikoff, Chi ar a _ fi AS c WANTED TO PURCHASE 
ea tor shoes, reported petitioned into bank- icago, — g oe — (State a 
yar uptcy. é "tony & _— é Resees) shoes, succeeded 
anu- 
- Joseph J. Smith, shoes, reporte 
creili- nvoluntary. ‘petition Assets. esti- Cicero, Ill.—Samuel Coine, shoes, etc., sold 
editcrs iv si out to Milwaukee Department Store. C 
er <p. se eetiie $30,000 000; liabilities ap De Kalb, Il.—T, H. McAllister Co., shoes, ASH PAID 
0, lia Stanley Seskowshi (2952 Richmond Seon name TT. to McAllister for shoe stores or surplus stocks of shoes or 
treet), shoes, reported petitioned into , stephenson Co. é for other merchandise. Leases taken over. 
shces, ankruptcy. Exira, lIowa.—Rendleman & Hansen, We will send a representative to investigate 
bank. Reuben Goodman, shoes, reported eee 0th, succeeded by Kohn Ren- and make offer upon request. 
9 e 6 
oles se sets $1430. ane ie erie Kalter Cerf. Mercantile Co., Inc. 
edit. rs 591 Broadway New York City 
>> on, Pa.—David P. Baker, shoes, etc., 
ae . “sported majority of creditors agreed Phone Spring 5160-5161-5162 
y com. accept settlement of 20 per cent. MISCELLANEOUS 
an Mareos, Texas.—Herman Arenstein, 
por ed oes, etc., reported in bankruptcy. 
: , Texas.—H. Baum (Baum’s Boot- 
Se a wh shoes, reported involuntary x DO YOU CONTEMPLATE 
tition. t 
ro Retiring or going out of business? 
sa Fra: :ston, Texas.—Joseph B. Martin. - 
uck ‘ey, ". lees, ete., reported petitioned into ae comk at aan Paiste ee 


nkruptcy. . ea ti Leases having a short — to run taken 
Mar: all, Le ee L. ayn ene | etc., " ‘ : over. Established 25 ‘ye: 

ported involuntary petition. ssets ; : ‘ 

out $8,200, liabilities about $8,800. I. OLENICK 
Mary ville, Wash.—Olaf T. Bloom, shoes 4 : 3 413 Broadway, New York. Tel. 9531 Canal 
" ‘e-«,, petitioned into bankruptcy. Re- 





rted receiver appointed. 






































Hull. Quebec.—M. Couture, shoes, re- ’ Fi ure 
ported assigned. em Display Fixtures Highest Cash Prices Paid 
- oe We Make a Specialty ‘ oak cc of ttle ote te 
f Sh ieieeene ‘or entire shoe stocks. e also buy your 
o oe Fixture poo ages Hd fay sumer, _—— ~ ob- 
‘ es % G i lec or ‘wholesale. ort term leases 
Changes ‘ — Ask yg de: tones off your hands. Wire ne =. 
‘orresp tia stablis! 
Haverliill, Mass.—Mansur Co., shoe manu- Pontes for catalog 1890. , 
acturers, William P. Moore and T. H. GLAUBERG & CO. 
facturers, e ‘ Window Valance 296 Church St., New York, N. ¥ 
LeBosquet withdrawn. ? > wi : urc t.. New York, N. Y. 
A big stock for Pan i W.» also purchase clothing. hats, furnishing 
Rogers, Ark.—E. A. Farmer, shoes, etc., Ask for samples. goods. ete. Phone Canal 4119 
succeeded by Hodges Bros. Window Rugs 
Oakland, Calif—J. M, Samuels, shoes, re- A big line. Samples of materials and 
ported sold out. illustrations in colors sent. 
nounce Decorating Plush 
nc to Ask for samples. 
nown e ‘ 
rar The Hecht Fixture Co. Cash Buyers 
others. Medinah Bldg Chicago 
e firm MISCELLANEOUS betray yee ‘nd ate: nak oe Of general lines of footwear. Will handle 
8 A ae Bet. Breadway & 4th Ave. stocks of any size. Business transactions 
—— Vs eae . : Strictly confidential. Address C498, care 
Root and Shoe Recorder Publishing Co., 207 
sameness: N South St., Boston, Mass. 


The Most Popular 
: : CHAIRS 
scriirg SETTEES 


“VARNUM” 


Trade Mark 


Made in Three Styles, WINDOW DISPLAY FIXTURES 


No. 1, 2, 3 : 
ge: The OSCAR ONKEN Co. 
ior” Standard Measures, 1154 4th St., CINCINNATI, OHIO We Buy for Cash 
nglish, French, Retailers  aaritas 7gtocks, Jobs, 
American Close outs. 
NO QUANTITY TOO LARGE 
Price No. 3 WANTED TO PURCHASE ie Aine -penions: antes . choco 
Send us particulars of what you 


have for sale. 
$1.50 Each tt Short Term Leases Taken. 
We buy quick and pay highest cash price We Pay Highest Cash Value. 


“Varnum’’ Size Sticks for retail and wholesale stocks of shoes or 
are made of Extra any other merchandise. $e VAN PRAAG & co. 
Quality Maple Wood, bag! no object. # Shoe Dept., Martin Posner, Manager 


r 30 years our specialty. : 459 
with Nickel Plated Bank and mercantile reference. roadway, New York, 


Trimmings. Makes an attrac- BROOKLYN PURCHASING SYNDICATE 
Telephone Canal 9597-9598 

. : 

ive fixture for the store, also FRANK WALKER, Proprietor is EETELETELEETEEEDEIEDEEETNEDEEDaeEaeaseanrraeeaareeeerereteerearre ree erae 

® long wearing and useful one 610 Broadway, Brooklyn 

as well. Phone Stagg 1757 


Write Us Direct if Your Deale 
Cannot Supply You a The NEW YORK EXPORT ATTENTION OF 


PURCHASING CORPORATION Shoe Manufacturers and Jobbers 


Frank W. Whitcher Co. 515-517 Broadway, We are soliciting consignments of general 
a ae New York City, N. Y. 4 pe a enge a will also make liberal 
CANTOR 


BOSTON, MASS. 
if Slow Sellers 
HRANCH, CHICAGO, ILL. WILL f Sirntus sioaus | Priv renaes Attantic Ave. Pann 


BUY Entire Stocks 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


OSITIONS WANTED—Four cents per word for each 

insertion. Minimum amount accepted, seventy-five 

cents. For other “Want” advertisements, seven cents 
per word for each insertion. Minimum amount accepted, 
$1.25. Ads under this heading will be received up to 
noon, Wednesday. When advertisers desire answers 
to come in care of this office, twelve words must be 
allowed in each advertisement for address. When adver- 
tisers desire replies forwarded direct to their address, 
each word of the address must be counted in the adver- 
tisement and paid for accordingly. Answers to ads must 
be sent under letter postage. 


“Recorder” rates for space less than one-eighth 
page per issue: 
52 times 
$2.50 
5.00 


26 times 
$3.00 
6.00 


13 times 


$3.50 
7.00 


7 times 


$4.00 
8.00 


Space 1 time 
1 in... $5.00 
2 in... 10.00 
3 in... 15.00 12.00. 10.50 9.00 7.50 
4 in... 20.00 16.00 14.00 12.00 10.00 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 














SALESMEN WANTED 


POSITION WANTED 


DURING leisure hours prepare for busy 

days. Interview your prospective e:n- 
ployees now. . Remember: ‘Men chosen 
carefully work carefully.’ My experierce 
embodies: Retail (N. Y.), wholesale (Bvs- 
ton), factory (Me.), traveling (Cub.). 
References and personality are among ‘ny 
strongest assets. Future prospects int: r- 
est me more than present salary. Lit‘le 
talks often lead to big things. Let’s have 
a little talk. Address C517, care Boot and 


SALESMEN WANTED 


SALESMAN—To take high-grade line of 
men’s and women’s welts on strict 
commission basis. No drawing account. 
Wonderful opportunity for right man with 
a following. State particulars. Address 
K415, care Boot and Shoe Recorder, 127 
Duane St., New York City. 








Salesman to handle a line of high- 
grade feit slippers, with large foliow- 
ing among jobbers and department 
stores. Man that is capable of earn- 
ing big money will find good oppor- 
tunity. Write details. Address K408, 
care Boot and Shoe Recorder, 127 
Duane St., New York. 





SALESMAN—To cover New York City 
and vicinity with high-grade line of 


ladies’ welts on strict commission basis. 
No drawing account. Excellent opportu- 
nity for right man. Give full particulars. 
Address K416, care Boot and Shoe Re- 
corder, 127 Duane St., New York City. 


S ALESMEN WANTED—Now calling on 
the boot and shoe, findings, supplies, 
or allied trades, to carry and introduce 
a rubber heel of distinctive features, as a 
side line, on a 10 per cent commission 
basis. Territory not restricted, exclusive 
if desired. The Standard Commodities 
Inc., 415 Wells Ave., N. W., Canton, 





Co. 
Ohio 





Salesmen in all territories to handle 
popular priced line of Infants’ and 
Children’s Square-edge turns, sizes 1 
to 8. Stock proposition. One day ser- 











ANTED—Work Shoe Salesman. Mil- 

waukee Work Shoes. Established. 
Business: Illinois; Indiana, Kentucky, 
Minnesota. Straight 6% commission 
basis. Steven Strong Shoe Company, 
Milwaukee, Wis. 


S ALESMEN WANTED—We are dis- 

continuing mail order business and 
going back to selling retail trade. Wire 
for territcry. Harsh & Chapline Shoe Co., 
Milwaukee, Wis. 


W ANTED—Salesmen for June, July and 

August. We have a few territories 
open with established trade, general and 
dry goods stores. High-class line. Sam- 
ples only weigh 20 pounds. Big earnings. 
Mexican American Hat Company, St. 
Louis, Missouri. 








Shoe Recorder, 207 South St., Boston, 
Mass, 


Two thoroughly experienced Shoe Sal.s- 

men, who are capable of managing, ‘le- 
sire position with live retail store. (an 
give best of references. Address C531, 
care Boot & Shoe Recorder, 207 South 
Street, Boston, Mass. 


UYER AND MANAGER, thoroughly 

experienced in shoe business and now 
having charge of department doing $150,- 
000, wishes to connect with a progressive 
retail establishment in the middle or far 
west. Successful merchandise man, 
understands handling of help and store 
management, Wil) be interested only in 
a live concern that will co-operate with 
a buyer whose judgment and ideas are 
broad enough to build up a big businss. 
Address C532, care Boot and Shoe Re- 














vice. Commission, 6 per cent. Address 
C470, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


corder, 207 Souta St., Boston, Mass. 


XPERIENCED SALESMAN desires 
connection with large retail store or 
manufacturer, at present employed as 
salesman and assistant buyer. Wishes to 
change at once. With present employer 
three and one-half years. Address Shoe 
een, P. O. Box No, 454, Monroe City, 
0. 





TO BUY 


WiLL pay cash for Good Shoe Store. 
Give full particulars. Address C533, 
care Boot and Shoe Recorder, 207 South 














Wee ee a ae = = our — 
known line of slumber slippers, boo 
socks and Indian moccasins made by Fac- St., Boston, Mass. 
tory I; infants’ shoes and moccasins made 


by Factory II, on a commission basis. Our FOR LEASE 


recent oupmement yee 4 cores 
more territory. one but reliable hustiers SHOE MAN with “pep” and “tact” for 
need apply, Address The B. & P. Foot- busy or exclusive shop Gesires tempo- 
wear Co., Inc., Oswego, N. Y. FOR LEASE 7 ogee assisting in ather Easter liq- 
: ’ uidation sales or permanent connections 
py Md pa oer i Be with retail or wholesale house offering 
ready-to-wear store to be enlarged to opportunity. Address C534, care Boot and 
75-foot frontage. One of the best lo- Shoe Recorder, 207 South Street, Boston, 


cations in Cincinnati, Space on first Mass. 
floor. Address B. L. Fogel & Sons 
(The Yopee, S. W. cor. Main and 
Canal Sts., Cincinnati, Ohio. 

















Salesman to ‘handle our misses’ and 
children’s shoes as a side line in west- 
ern Ohio, IHlinois, Indiana and Michi- 
gan. One tray of exceptionally strong 
misses’ and children’s McKays and 
infants’ turns. Five per cent commis- 
sion paid on shipments. Samples ready 
for Fall May 1. Write us fully about 
yourself and the line you are carrying. 
The Hurd & Fitzgerald Shoe Co. 
Utica - - N. Y. 





AVE covered. Chicago and vicinity for 
nine years., Have well established 
Would like to secure manufactur- 
er’s line of spats and leggings; also short 
line of children’s stitchdown shoes and 
slippers for Chicago. Now selling five 
hundred accounts. Address C535, care 
Boot and Shoe Recorder, 189 West Madi- 
son St., Chicago, Ill. 


MISCELLANEOUS 


WANTED Second Handed Julian Sole 
Cementer. The Roth Shoe Mfg. Com- 
pany, Cincinnati, O. 








To lease on a percentage basis in an 
exclusive ladies’, misses’ and children’s 
ready-to-wear store, a shoe depart- 
ment in the heart of the retail district 
on the best corner in Birmingham, Ala- 
bama, with good window oe ga This 
store was formerly occupi by Louis 
Saks’ Clothing Store, who did a big 
shoe business. Apply to R. Aland, Bir- 
mingham, Ala. 























SALESMEN calling on retail shoe stores 
to carry as side line up-to-date arch 
Liberal commission. Territory 
Address C529, care 
207 South St., 





support. 
given and protected. 
Boot & Shoe Recorder, 
Boston, Mass. 








LINE WANTED 


WANTED live salesman in western ter- W ANTED—Men’s line fine shoes to carry 
ritory for snappy line of men’s and in North.and South Dakota, in connec- 
boys’ popular priced welts and McKays. tion with a non-conflicting line. Estab- 
Commission Proposition. Address C530, lished trade. Address C497, care Boot and 
care Boot and Shoe Recorder, 207 South Shoe Recorder, 207 South St., Boston, 
St., Boston, Mass. Mass. 


SEVERAL experienced shoe salesmen Two young men with five years’ experi- 
with established trade to es | line of ence in selling shoes to the retail trade 
Men’s, Boys’, Little Gents’, omen’s, of Brooklyn, New York City and New 
Misses’ and Children’s shoes in New York England States, are looking for a good 
City, New York State and New Jersey. manufacturer’s line of women’s shoes. 
Address K418, care Boot and Shoe Re- Address K419, care Boot and Shoe Re- 
ecorder, 127 Duane St., New York. corder, 127 Duane St., New York. 








Job Lots of Shoes and Leather 


Are Sold Through the 
Recorder Want Ad Page 





7 CENTS A WORD 
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‘BOOT 


is the 





AND 


THE 

right purpose, to the right wearer, in the ri 

reat problem of the retail shoe merc 
corder” is to help solve it; for this is the basic problem upon which depends the pro 
tire allied industries relating to shoes and leather; their production and distributio 

Annual Subscription in the United States, $5.00. 

No Subscription Accepted for Less Than One Year 
Root Newspaper Ass’n. Member of Audit Bureau of Oirculations. 
Entered at the Post Office, Boston, Mass., as second-class matter. 


fember of the Associated Business Papers, Inc. 
tach issue copyrighted by the Boot and Shoe Recorder Pub. Co. 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, 


SHOE 


ants. 
Per copy, 25 cents. 


Member of the 


Cable Address BOOTRECO 


RECORDER 


RECORDER CREED: Getting More Shoes Sold Right; not only “more” but “right”; sold for the 
4 ht fitting, for the right price, at the right profit. This 
The chief purpose of “T 


Canadian, $6.00. 


he Boot and Shoe Re- 
ae of the en- 


F oreign, $10.00 


MASS., U. S. A. 











MISCELLANEOUS 





MISCELLANEOUS 











machinery, materials and supplies. 
all bids. 





—BANKRUPT SALE— . 


MEN’S FELT SLIPPER FACTORY 


By permission of the United States District Court in Bankruptcy, the 
undersigned will receive bids for all or any part of the assets and plant of 
the Healey-Phelan Shoe Co., of Stoneham, Mass., a concern fully equipped 
to manufacture Men’s and Boys’ high grade welt felt slippers. 
comprise 17,000 pr. finished slippers, 6000 pr. in process of manufacture, 
The right is reserved to reject any or 
Details or inspection at any time by communication with the 
Trustee in Bankruptcy, Frank W. Osborne, 6 Pearl St., Boston, Mass. 


Assets 








PROPOSALS FOR INDIAN SUPPLIES: 

Department of the Interior, Office of 
Indian Affairs, Washington, D. C., April 
8, 1921. SEALED PROPOSALS, plainly 
marked on the outside of the sealed en- 
velop®: “Proposal for Hardware’ (or 
cther class of supplies as the case may 
be) and addressed to the Commissioner 
of Indian Affairs, 310 Elm Street, St. 
Louis, Mo., will be received until 10 
o’clcck a. m. on each of the following 
dates and on the class of supplies speci- 
fied, and then opened: Hardware, June 4, 
1921; Furniture, June 1, 1921; Harness, 
Leather, ete., June 1, 1921; Tinware, 
Stoves, etc., June 4, 1921; Shoes, Over- 
shoes, etc., May 27, 1921; Paints, Oils, 
etc., May 25, 1921; Medical Supplies, May 
27, 1921; Carbide, etc., May 25, 1921. 
Schedules covering all necessary infor- 
mation for bidders will be furnished upon 
application to the Indian Office, Washing- 
ton, D. C., or the U. S. Indian Ware- 
houses at Chicago, St. Louis and San 
Francisco. The Department reserves the 
right to reject any or all bids or any part 
of any bid, and to post tentative awards 
promptly, subject to correction. CHAS. 
H. BURKE, Commissioner. 





Milbradt Rolling 
Step Ladders 


are made in a great ma 

styles to suit all kinds 
of stores and shelving. 
They will enable you to 
get along with less help, 
save the wear and tear 
on your shelving and 
help the appearance of 
your store. Shipped sub- 
ject to approval and sat- 
isfaction guaranteed, 

Write for our latest cat- 
alog showing 18 styles 
of ladders as well as 
other store fixtures. 


Milbradt 


Manufacturing Co. 
2416 No. 10th St. 








ST. LOUIS, MO. 








FOR SALE 


FOR SALE: Complete stock of men’s, 

women’s and children’s shoes, fixtures 
and lease; good looking store on one of 
the main business streets in Pawtucket, 
Rhode Island. Approximately eight thou- 
sand dollar cash deal, stock at new low 
prices, excellent opportunity for live wire 
to make money. Good reasons for selling. 
If interested write at once. Post Office 
Box 521, Pawtucket, R. I. 


FOR SALE—Ladies’ and Children’s Shoe 

Department in the best popular-priced 
department store in Erie. Answer to 
Jack’s Stag Shoe Shop, 1105 State St., 
Erie, Pa. 


MISCELLANEOUS 


“FISHER” 
Tee i 
ee. Off. 
HEEL and 
COUNTER 
SUPPORT 


A Help to 
Without With Weak Ankles 

























Prevents the Counters of Boots 
and Shoes from Running Over. 
Easily applied. No Repair De- 
a eer should be without them. 
pe 


The New Improved 
a. 7 
SHOE STRETCHER 


will adjust counters or stretch 
shoes two whole sizes without 
damaging the shoes. Range of 
sizes: Misses’ 13 to men’s 12. 
Shoes can be stretched either 
across the base end or of tip to 
give greater height or width to 
box. $2.00 each. 


F. W. WHITCHER CO. 
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FOX 


ASHION takes Fox Footery with her when 


she goes out of doors in spring. 


Dainty Fox Slippers, Pumps and Oxfords are 
as suitable for the lawn party, the boardwalk 
stroll and the boat club dance as they are for 
winter's more formal functions. 


Belonging to the inner circle of shoe styles, 
Fox Footery makes centers of buying and profit 
of the stores in which it is sold. 


Charles K. Fox, Inc. 
Haverhill, Mass. U.S.A. 


CHICAGO: Great Northern Bldg. BOSTON: 54 Lincoln St. 
NEW YORK: Marbridge Bidg., Broadway & 34th St., Room 632. 
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The Florsheim Fesler 
$06.80 


ETAILERS who have for some 

time considered The Florsheim 
Shoe a higher grade shoe than their 
trade desired, will now find it 
possible to supply regular quality 
Florsheim Shoes at a price as low 
as ordinary grades. There has been 


no change in the quality of The 
Florsheim Shoe. 


THE FLORSHEIM SHOE CO. 


Adams and Clinton Streets - Chicago, Illinois 
New Book of 24 Stock Styles on Request 


The “Fesler”—Style SB-18 
Russia Calf—Sewed Heel Seat 
$6.80—In Stock 


Less than three pairs of a style 
from stock, 20c per pair extra. 
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Even tf you don’t tell them 


So many people know about 
VODE KID that it is, of course, 
an important selling point to be 
able to say “This shoe is made of 
VODE.” 


But even if you don’t mention it, 
your customers will know from 
the very feel and the apparent 


51) beauty of the leather that they are 


purchasing quality. 


You have been told so often about 
our standards of production—the 
permanence of our “dyed 


through” colors, the care with 
' which we select our raw stock. 


that it seems almost unnecessary 
to mention them. 


So just remember that whatever 
you want in fine kid leathers of 
the prevailing colors you can al- 
ways find it in Vode Kid—plus an 
important public prestige. 


.» THE STANDARD KID Co. 
Boston, Mass. 


Branches in New York, Philadelphia, Cincinnati, 
Chicago, St. Louis and Montreal 


It’s made of VODE KID— 


“Vode 


‘The Leather 
for Fine Shoes . 
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THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO 
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MARION 


Shoes Made As They Should Be! 
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In Stock 
May 5 to 10 
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UR NEW PARAGON —the best selling 
style of the season. Russia Calf of beau- 
tiful shade for summer wear. 


Oak Bend Outsole, 13 edge, Wingfoot 
Flange Heel, Brass Eyelets. Widths A-B-C-D. 


Orders now being accepted for first deliveries 
May 5 to 10. Order early. 
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Maxton Bed. 


Creators of Snappy Styles for Snappy Men 
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Western Quality and Eastern Style 
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SCOTCH GRAIN 


| peepee and Ball Strap effects, playing so 
prominent a part in the styles for now and 
next Fall, require a leather of a character pecu- 
liarly adapted to their correct creation. 
SCOTCH GRAIN, as Lawrence makes it, quali- 
fies unquestionably. 
Our most demanded colors in SCOTCH GRAIN 
Side Leather are: 


No. 107 CHIPPENDALE 
No. 114 MAHOGANY 


We shall be glad to send you sample cuttings on request 
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Lawrence Leathers Are Reliable Leathers 


A.C. Lawrence LeatherCompany 


161 South Street ,Boston . Mass. 


NEW YORK - CHICAGO - ROCHESTER 
PHILADELPHIA 
CINCINNATI 
ST. LOUIS 
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THE SEASON BEST STYLE 
—IN-STOCK— 
RIGHT NOW! 


$4.50 





No. 17-65-14—Russia Ball Strap, Lace Oxford, 
Sole Leather Counter, Sole Leather Heel Base, 
SPRING STEP Rubber Heel, Heavy High-grade Oak 
Innersole, 8% Iron’ Oak Outersole. Excellent du- 
rable material used throughout the shoe. It will 
not only give excellent service, but the workmanship 
is unusually good, and it is one of the cleanest, most 
salable shoes we have ever made. In ge D-wide, 
6-8%, 6-9, 6-9%, 6-10; C-wide, 6-8%, 68, 69%. 





SALESMEN WANTED 
Good territories open for live salesmen: North 
and South Dakota, Iowa and Nebraska, Missouri, 
Washington and Oregon, Tennessee and Alabama. 














Here’s a shoe that is in a class by 
itself as a saleswinner. Moreover, it’s 
IN STOCK ready to SHIP AT ONCE. 


It has every feature that is demanded 
by the critical style seeker today—color, 
ball strap, abundant perforations, QUAL- 
ITY WORKMANSHIP THROUGHOUT 
and last, but by no means least, a POPU- 
LAR PRICE. 


At $4.50 this style is a wonderful value. 


In fact, it’s a bargain in every sense of 
the word. It will sell fast. Your order 
will be shipped the day received 

_. Here is an opportunity for sales—seize 


it. 

These shoes can be bought in CASE 
LOTS ONLY, 12 pairs to the case. We 
cannot break a 12 pair case under any 
circumstances. Four runs of sizes— 
6- Si, 6-9, 6-944, 6-10; specify which you 
wish 





Pennington-Crowell Shoe Company 


Quality Manufacturers of 
Men’s Fine Welts 





Upon your next shoe order specify 
SPRING STEP HEELS and rest as- 
sured that no delay will ensue be- 
cause of the manufacturers’ inability 
to obtain rubber heels promptly, 
SPRING STEPS have been stocked in 
such volume as to guarantee imme- 
diate shipment of all orders for the 
coming season. 





MANCHESTER 
NEW HAMPSHIRE 





There is another phase to SPRING 
STEP SERVICE —the satisfaction 
they give the consumer. 


These heels wear like iron, but the 
comparison stops there, for’ they are 
of perfect resiliency ‘and in every 
other way measure up to the wearer’s 
most exacting demands. 


SPRING STEP Heels for Ultimate Service 
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four famous leathers 








AZTEC 
CALF 


is recognized the world over as 
the standard of excellence for 
Spring and Summer shoes for 
men, women and _ children. 
Pliable and strong, this leather 
is pleasing to the eye and com- 
fortable on the feet. Aztec 
Calf will be offered in the com- 
ing season’s fashionable shades. 


VIKING 
CALF 


A strong grained mellow calf- 
skin that is moisture-repellent. 
This leather does not peel or 
chip and is especially adapted 
for a high-grade shoe. Viking 
Calf is favorably known and 
universally used by discrimi- 
nating shoe manufacturers. It 
takes a brilliant polish and is 
offered for the coming season 
in five colors and black. 





GALLUN 
QUALITY 








Norwegian 


Veals 


One of Gallun’s specialty leath- 
ers—a heavy, rugged, high- 
grade leather that is the first 
choice of high-grade manufac- 
turers for the popular brogue 
shoe. Norwegian Veals are 
suitable for both men’s and 
women’s shoes and are pro- 
duced in two colors and black. 


Mandarin 


Sides 


A chrome tanned side leather 
made in glazed and boarded 
finish and offered in two colors. 
Mandarin Sides are strikingly 
attractive and of the highest 
integrity. They are designed 
to meet the call for fine shoes 
that can be sold at prices de- 
manded by the great majority. 


Ce 





A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 


11 EAST ST., BOSTON, MASS. 
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“Decidedly Thompson” | 


No. S-642 
Ladies’ Mills. 8. Russia 
Calf. Ball Strap Oxford. 
Wellesley Last. Code Word: 
Nice. 
Price $6.50 
No. S-618 
Ladies’ Norweg. Calf 
Brogue Oxford. Wellesley 
Last. Code Word: Now. 
Price $6.50 
No. S-642 


No. S-616 
Ladies’ Havana Kid Ox- 
ford. Anita Last. Code 
Word: Nellie. 


Price $7.00 











No. S-634 
Ladies’ Mills 6 Russia Calf 
Oxford. Princess Last. 
Code Word: Need. 


Price $6.00 


[ gens for Stock Style Catalogue. Seventeen 
Men’s and Women’s Models illustrated 


ee BROS .SHOE (0 


FINE SHOEMAKERS “ 


BROCKTON -_ 
MASS. 
U.S-A 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 Dearborn Street 


Address all communications to Brockton (Campello), Mass. 
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Its Waterproof and Takes A Shine 
Which Makes Men Say, “CRESCO om — 
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F fall samples are any indication, many 
more pairs of storm-proof leather shoes 
will be sold during the cold months. 
We have never sold so much 


CRESCO 


for fall sample orders. It would be hard to 
find a line of high grade shoes for men with- 
out at least several CRESCO styles. 





A New Shoe 
Manufacturing Firm 
’Phoned Us— 


“You know we are 
practically just starting 
to build up good will, 
and we don’t know of 
any better way than to 
have CREESE and 
COOK leathers in our 


lines.” 











When You Order CRESCO Shoes You Give Your | 
Customers Something More Than A Waterproof Leather 


CRESCO IS THE ONLY WATER- 
PROOF LEATHER THAT TAKES 
AND RETAINS A POLISH 


CREESE and COOK COMPANY 
CREATORS OF NEW CALF LEATHERS 


TANNERIES 
DANVERSPORT 


WOLFENSTEIN & SHANAHAN 
38 SPRUCE STREET 
NEW YORK 


SALESROOMS 
95 SOUTH ST., BOSTON 


P. A. HENRY & CO. 
706 BROADWAY, CINCINNATI, 0. 
LEATHER TRADES BUILDING, 
ST. LOUIS, MO. 
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CA4°CALAIES 


IN STOCK BROGUES 


Stock No. 580—Brogue Last. Gallun’s 26 Brogue Ox- Stock No. 587—Brogue Last. Gallun’s 4 Norwegian 
ford. AA, 7 to 11; A and B, 6 to 11; C and D, 5 to UA Brogue Oxford. Rawhide Slip Sole. Price... .§$7.00 


Stock No. 693—Brown Cordovan Oxford. }%e a! 
_ Sole. Sizes and Widths: AA, 7 to I1; B, 6 
8: CD, 5-te 18. Peles. 


Dalton Dress Oxford 


No. 372 


FENWAY LAST 


Patent C. S. Oxford. 3 Bevel Edge. Flexible Sole. 
Sizes and ig os AA, 6% to I1; A, B, 6 to 11; C, 
D,:-5 to Il. Pri $6. 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON : 183 Essex Street NEW YORK: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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The Customer Is Satisfied 


The public demand is for all leather shoes. 
War time substitutes no longer attract. 
Secure the confidence of your trade by 
the character of your goods. 


When you say that the shoes you sell con- 
tain soles made of ‘‘U. S. LEATHER’”’ 


you at once establish the high quality of 
your merchandise. 

We are the world’s largest producers of 
sole leather. 

Our tannages have been famous for 
generations. 


The United States Leather Company 





The United States Leather Company of Massachusetts 





NEW YORK PHILADELPHIA CINCINNATI CHICAGO 
ST. LOUIS SAN FRANCISCO LIVERPOOL 
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WHITE and BLACK SPORTS 


These Combinations Show the Prevailing 
Style Trend for Early Summer 





No. 767—Price $6.00 


LEVOR WHITE -.KID 


Two Strap 
Black Kid Trim, Imitation Tip 
Full Covered, Baby Louis Heel 
Welt Broadway Last 
AA4to8 A3to8 B3to8 C2K%t08 





No. 723—Price $5.00 


PETERS WHITE REIGNSKIN 
OXFORD 
Black Kid Tip, Saddle Strap and 
Back Stay 13/8 Cuban Heel 
Broadway Last, Goodyear Welt 
AA 4, to 8, A444 to 8, B34 to 8 
Cand D2 to 8 


Every indication points to 
one of the biggest white sea- 
sons ever known. We advise 
you to order now; that you 
may have the goods when 


wanted. 


Ready for May delivery 





No. 715—Price $3.75 


WHITE CANVAS OXFORD 


Patent Tip 
Front Stay and Back Stay ~ 
White Rinex Sole, Rubber Heel 
Hackney Last Goodyear Welt 


No. 776—Same only with 
Tan Calf Trim 
A4% to 8, B34%4to 8, CandD2\%4to8 





No. 168—Price $4.50 


PETERS WHITE REIGNSKIN 
Two Strap, Black Kid Straps and Tip 
Broadway Last, Welt 
13/8 Cuban Heel 
AA4to8 AandB3to8 
Cand D 2% to 8 





No. 721—Price $4.00 


PETERS WHITE REIGNSKIN 
OXFORD 


Cord Tip and Stay, 13/8 Enameled Heel 
Broadway Last, Goodyear Welt 
AA 4%, to 8, A444 to 8, B3%to8 

Cand D 2% to8 


Thomson Crooker Shoe Co. 


BOSTON—18 Station St.—MASS. 
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“CONSTANT COMFORT” 


AMERICA’S BEST COMFORT SHOE 


IN STOCK 


A Line of Black Kid Turns—Always 
Permanent in Quality—Always Fair 
in Price—That Will Make Money for 
You Every Day of the Week. 


No. 82—High 
Grade Black Kid 
One Strap Sandal, 
12-8 Heel, Gray 
No. 52—Best Quality Black Kid Imi- Ooze Quarter and 
tation Tip Oxford, 13-8 Heel. Sock Lining. 
In Stock: A, B, C, D In Stock: No. 73—High Grade Black Kid Ox- 
coe A, B, C, D ford, 12-8 Cat’s Paw Rubber Heel. 


Price $4.35 Price $3.10 In Stock: B, C, D, E 
Price $3.85 


: ce eae 
ANTE re-take 


No. 84—Same 
Shoe with Drill 
Lining, Lower 
Grade. 

In Stock: 

a CBE 

Price $2.40 


No. 74—High Grade Black Kid 
Blucher Oxford. 11-8 Cat's Paw 
Rubber Heel. : 

No. 83—Black Kid Two Strap Sandal No. 73—Same Shoe with Circular 

as above cut. Drill Lining, no Orna- Vamp. 

ment, 12-8 Heel. Both In Stock: B, C, D, E. Price $3.85 

In Stock: B, C, D, E 
Price $2.90 


No. 81—Black Kid One Strap Sandal. 
Broad Toe. 9-8 Heel. Price. ..$2.75 
No. 86—Same Shoe. Lower Grade. 
Price 

Both In Stock: C, D, E. 





Don’t Lose Sales from 
Lack of Sizes. No. 96—Black Kid Common Sense 


68 : , Juliet. Price 
a ee ny ORDER No. 97—Same Shoe with Stock Tip 


Rubber Heel. 

i ! 
No. 69—Same Shoe with Stock Tip. from this Page! and Whole Vamp. Price 
Both In Stock: B, C, D, E. Price $3.15 Both In Stock: D, E, EE. 


Ault-Williamson Shoe Co. 


Manufacturers 


LOS ANGELES OFFICE, 109 E. 8th STREET 
BOSTON OFFICE, 139 LINCOLN STREET 
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THREE STANDARDIZED STYLES IN STOCK 


No. 3 


English Saat. 


$4.60 





( 
CONSTRUCTION 
urrers Jul Saas Ruse. Cf 

outsoxe Ooh Goud 
sore Oohe~ full Grain 
\counter Sole Coather 
sox tor stole Soather 
wee, Teubbe—- Trade A 


sTANWORT 











| 
In Case Lots samenasas * 


IN CASE LOTS 











2%-10 
Net-30 


“The Best Values that have 
come into our store this year,” 
says a leading shoeman. They 
are strictly dress shoes, with 
quality workmanship. 


Our unlimited guar- 
antee is “Ship them 
all right back if you’re 

- not 100% satisfied.” 
Send for a case, on 
approval. 


wee SUAN WOR 


SHOEMAKERS 
MARION, INDIANA 
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The day when the out-of-doors woman was a frump 
is past. 
Sport clothes are as smart and as becoming as eve- 


ning dress. 


The manufacturers of 
éc 6 ae = : H ° 
UNYX @> £10StCry 
><. 


have evolved sports hose that are smart, comfortable 
and durable. 


Ask our salesmen to show you their line of light- 
weight sport hose for summer and fall. 


i 
i 
} 
i 
Mf 
i 
é 
| 


In Lisle, Wool, Silk and mixed fabrics. 


Emery 6 Beers Company, nc. 


Sole Owners and Wholesale Distributors 
Sole Selling Agents for 


PAUL GUENTHER, INC. 
Manufacturer of Full Fashioned Silk Hosiery 


NEW YORK 


Philadelphia Boston 


Chicago Buffalo San Francisco 


“ies ee histo 
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C.H.ALDEN CO 


U.s.& 


ONCENTRATION of our efforts has en- 
abled us to offer that which the times and 
the trade require. 


°o oO ° o o 


—best quality of Stock with our Standard of Workmanship, 
at prices lower than could have been accomplished in any 
other way. 


oO oO o Oo Oo 


We are also able to give quick deliveries on certain lines. 
But this is not in any way an in-stock proposition. 











This illustration represents one of the styles that can 
be delivered promptly made in Gallun’s Russia Calf. 





FACTORY BOSTON OFFICE 
ABINGTON, MASS. 10 HIGH STREET 
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Real, honest to goodness Shoe Style 

and_ Shoemaking spells success for 

merchants’ selling Marshall Shoe 
Merchandise 


No. 0773 


aut HALL 
M A R — 


C.S.MARSHALL COMPANY - 


BROCKTON, MASS. 
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BARBOUR 
GROOVED 
ENDLESS 
WELTING 
Is Sold on Its. Merits 


as a High-Grade 
Quality Product 





We invite the critical inspection and analysis 
of your expert shoemakers to its many points 
of excellence :— :; 


Its tough, mellow substance, free from brittle Cr itical 
or tender spots; ° 
Bis Inspection 


Its uniformity in weight and width; 


Its accurate grooving, and its economical 
scarfed ends. 





Welting prices are at a most attractive level 
and we recommend its liberal purchase NOW! 


BROCKTON RAND CO. 


BROCKTON, MASS. 
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Oxford 
on Our 
New 118 
Last— 





A Medium Narrow Toe 


Wa? 


NO. 719 


The above oxford 
made with ball 
i e 
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Russia calf, brown 
side leathers and 
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AN UNUSUAL SLOGAN 








N shoes, as in other merchandise, a slogan may mean every- 
thing or nothing. 
The OGDEN slogan, “The Shoe with 1,000 Miles’ Service,” 
is good—superlatively good. 
It conveys an assurance of a definite amount of wear, 
—measured in miles, not time. 


“The Shoe with 1,000 Miles’ Service” slogan is an accurate 
indication of Ogden wearing qualities, proven by an actual test 
of mileage wear, which demonstrated that OGDENS will give 
a minimum of 1,000 miles’ service under ordinary conditions. 


Any shoe will last for months, even years, if it is left in the 
closet part of the time. 


But it’s the shoe that pounds the ground, day after day, that 
demonstrates its true wearing qualities. 


“The Shoe with 1,000 Miles’ Service” tells the story your 
customers want to hear. 


It is a complete sales talk in six words. It leaves nothing 
to the imagination. 


The OGDEN slogan sells OGDEN shoes. OGDEN quality 
keeps them sold, 


Stock OGDENS. Watch your business grow. 





OGDEN SHOE COMPANY-MILWAUKEE 
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BRIGHTEX 


SUUUUUCUEUOUUUOOUUEOEEEEEEEOEEEOOEE PUUEUEAACE EEA UEU EE EEEEEE EEE EE EELS: 


BEECHTEX 


The White Shoe Fabrics Exceptional 


Three points to consider 
when buying White Shoes 


Will They Shrink Will They Harden : 
When Wet and Lose or Crack When Cleaner : 


Will They Remain Soft & 
and Pliable? 


fi 


Shoes made of BRIGHTEX and BEECHTEX are an insur- 
ance of comfort, plus fit and durability. 


Send for samples and submit them to tests. 


J. EINSTEIN, Ine. 


9 Spruce Street - New York City 


: Their Shape? Is Applied ? 


BOSTON ST. LOUIS MONTREAL, CAN. BUENOS AIRES, ARG. 


SAUUUUUUUOULEUUULUULUUCUUUULUUAUUUUEUUUAAUOUAOOUUCUOEOUUEOUUOUEUOCOAECOUEOUOOOONGOUCUOUGUOGUOCOUCUOUOCUOOEEOOLUOUEDOUEOOEGOUOOOOOOUOOOOOUOOOOOOUOOONCOOOAONOONAOOOOOOOOOONOOOOOONOOEOOOOOOOOOOONNNANOONDIONEAE 
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“The King of Jobs”’ 


Has Gone and Done It Again— 
Planked Down The Cash and 
Literally Stolen These 


WONDERFUL 
WORK SHOES 














$1.60 $1.60 














Don’t Overlook this Bet 
at $2.65 


Men’s Tan Calf 
English Bal. 


Goodgens Wek, No. 52—Men’s Tan Veal Work Shoes—Two Full Soles 


Invisible Eye- 


lets, Grain In- is ‘ 
nersole, Leather to Heel—Unlined—Extra Inside Counter Pocket—Bel- 


Round Cosmos. lows Tongue—Heavy Grain Leather Innersole—Triple 


9: D Width. Stitched Uppers—Nickel Hooks and Eyelets—Outside 
Stay. Sizes 6-11, $1.60. 


SAME IN BLACK—NUMBER 3620 
Made for Export—Sold in 24 Pr. Case Lots Only 





24 Pr. Case Lots Only. 


F. O. B. Boston - . Terms Net 30 Days 


S. Rosenberg & Son 


140 ESSEX STREET BOSTON, MASS. 
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Vv enetian 
No. 499 ae ed 
Red Boo. o', Bal. 


a 


WEBER SHOES for men have an established reputation 
for fullest possible shoe quality at medium prices. 

Union made to retail at $5.00 to $9.00. You may depend 
upon their rendering the best shoe.value obtainable at 
these prices. 


“WEBER BROS. SHOE co. 


» NO. ADAMS, MASS. 


New ‘York Office: 1328 Broadway, Marbridge Bldg. H.. Harris, Rep. 











he 
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_— Styles in Biggest Demand ee” , 


ON THE FLOOR 
READY TO SHIP 








These shoes are made of 
best materials and work- 
manship, and at the fol- 
lowing prices will yield 
you a good profit. 


2554—Extra Quality Pearl Gray Coes Calf One-Strap, made on the 2543—Extra Quality Pearl Gray Ooze Calf, One-Strap. Made on 
new ‘‘Lucy’’ pattern, small perforations on vamp, top and strap. “Evelyn” pattern. Small rforations on vamp, to: a 
Also imitation perforated tip. 14/8 ‘‘Junior’’ full breasted wood - 9 “9 — ae ops” _ in 
covered heel. ‘"T-8"" process, flexible sole. AA to C, 2% to 8. etre. 18/8 fh eee ee ee (Receeee Ses 
$6.85 ible sole. AA to C, 2% to 8 

2540—Exactly same style as above in Blumenthal’s Washable White 

Kid $6.85 
2550—Pxactly same style as above in the new light shade of able Kid 

Russia Calf pss a ‘ 
2546—Pxactly same style as above in White Buck 2545—Exactly same style as above in the new light shade Russia 
2548—Exactly same style as above in Pearl Gray Buck 50 


2541—Exactly same style as above in Blumenthal’s White Wash- 


POUUEOOOUGEOROOOOSOROAOOREOUEOAOOSOOOOENOOSSSSNSOOSEOAEONSMDEANOULEIUUS 


TOBER -SAIFER SHOE COMPANY 


Novelty Footwear in Stock 


1312 Washington Ave. St. Louis, Mo. 














PU 





wt 
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Introducing Our New Line of 


“Kdith Cavell” Comfort Slippers 


This new line is manufactured in our own St. Louis factory on Specially 
Designed Comfort Fitting Lasts. They fit the arch perfectly. These Comfort 
Slippers will be Trade Builders for your Store. 


302—“Edith Cavell” Women’s Black Kid Five Eyelet 
Lace Oxford, made over new adapted last, Flexible 


sole, solid leather inner sole, 12/8 heel. Sizes 3 to 8. 
$2.50 


UY 


> 


PERFECT FIT 
IN ARCH 


300—“Edith Cavell” Women’s Black Kid One-Strap 
Slipper, made over new adapted last, Flexible sole, 
solid leather inner soles, 10/8 heel. Sizes 3 to 8. $2.00 


301—“Edith Cavell” Women’s Black Kid Two-Strap 
Slipper, made over new adapted last, Flexible sole, 
solid leather inner sole, 12/8 heel. Sizes 3 to 8. $2.15 


TOBER -SAIFER SHOE CO. 


Novelty Footwear in Stock 


1312 Washington Ave., St. Louis, Mo. 
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Stock 
No. 114 


BALL STRAP OXFORD 


IN STOCK 
$6.75 


A special shoe for right now at a price which is attract- 
ing large orders. That it is “Made by Arnold” makes 
the quality an established fact. Can be had branded 
“King Quality” or without brand. It’s a buy. Anticipate 
volume sales and order freely. 


Dark Brown Lotus Upper 
12 Iron Selected Soles 
Half O’Sullivan Heels 
Stanton Last 

A-B-C-D Widths 


Send for catalogue showing all stock styles for Men and Women 





M. N. ARNOLD SHOE COMPANY 


MAKERS OF THE FAMOUS “GLOVE GRIP” SHOE 
NORTH ABINGTON, MASS. 
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aur solve today’s selling problems, mer- 
Dd isadss should feature shoes which are 

™ made of a leather that will attract trade 
because of its novelty—striking beauty—com- 
fort to the feet—serviceability and popularity. 


Such leather as the “Shrewsbury Scotch 

- Grain,” long recognized as an outstanding il- 
lustration of the superior results possible by 
old time tanning methods 


HAS A GRAIN THAT HOLDS AND 
WILL NOT PULL OUT IN LASTING 


It makes shoes meeting every above require- 
ment. 





It is such shoes that retail at most profitable prices 
now. Any shoe merchant writing us will be advised 
where to obtain both men’s and women’s shoes made 
of this exclusive leather. 


MIU IMMA 


GREEN @HICKEY LEATHER CO 


TANNERIES~ SHREWSBURY AND WINCHENDON, MASS. 
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Some Shoe! 


That’s the universal 
verdict of discrimi- 
nating men when 
they look at the 


LUNDIN 
Shoe 


Unusual Comfort, be- 
cause they fit, un- 
usual Durability, be- 
.cause of selected ma- 
terials, and unusual 
Style, make them 
wonderful Trade 


Builders. 


The LUNDIN Shoe | 
Is Right All Through | 


LUND- 
MAULDIN 
CO. 


Manufacturers 


Saint Louis, . & & 
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Ball-Straps 
For Youths 








No. R-950 Youths’ and 
| oys’ Mahogany Inmit. 
Ball Strap Bal., Goodyear 
welt. 
* , 
A, B, C, D widths. 


May 15th Delivery 


Ne AS Wrwidor Ce. 


Exclusive Makers of Best Shoes for Boys, Girls and the Babies 
SEND YOUR ORDERS TO THE FOLLOWING DISTRIBUTING HOUSES 


CHICAGO NEW YORK, N. Y. BOSTON, MASS. ST. LOUIS, MO. 
312 W. Monroe St. 123 Duane St. 100 Summer St. 1408 Washington Ave. 


PITTSBURGH, PA. PHILADELPHIA, PA. 
123 Penn Ave. 51 North Third St. 
FACTORIES 
Annvilie ep eietown Lebanon No. 2 
Lebanon No. 1 PEN NSYEVANIA Elizabethtown 
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a rawford Shoe 


BRANDED OR. UNBRANDED 


IN STOCK 


“VOGUE” Stock No. B657 


Mahogany Calf Saddle Strap Hi Line Oxford, 
12-iron Single Sole, Goodyear Wingfoot Half 
Rubber Heel. Brass Eyelets. Code—Courage. 
Widths A to 0. 


B637—No. 4 Gallun’s Calf Brogue Oxford. 
Brogue Last. Code—Custom. 
Widths, AA to D. 


Price $6.75 


Charles A. Eaton Co. 


“The Sterling Shoemakers of New England” 
BROCKTON, MASS. 


ATLANTA—238 Peachtree Arcade 
NEW YORK—127 Duane Street 





BOSTON—207 Essex Street 
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WHITE BUCK AND BROWN CALF 
GOODYEAR WELT 
VAUGHAN'S IVORY SOLES AND HEELS 


SPORT SHOES OF CHARACTER 


—*\ 


Moderate Prices 


E DO NOT FIGURE OUR DISTINCTIVE 
STYLE IDEAS INTO THE COST OF 


OUR SHOES. 


THEY ARE FOR THE BENEFIT OF OUR 
CUSTOMERS IN KEEPING THEIR CUS- 
TOMERS ENTHUSIASTIC. 


DONN D. SARGENT Co. 


WOMEN’S WELT AND McKay SHOES 


SALEM, MASSACHUSETTS 
FACTORIES BOSTON OFFICE 
407 BRIDGE STREET 196 ESSEX STREET 
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An Awakened 
Interest 


Never before has the public been so keenly 
awake to the advantages of correctly shaped 
shoes. 


Thousands of letters have been received ask- 
ing for information about Educators and the 
names of retailers selling them. 


Progressive retailers are taking advantage of 
this consumer interest and adding new cus- 
tomers to their business. 


If you are not an Educator dealer write and 
ask us to tell you how to conduct an Educator 


business. 


Rice & Hutchins, Inc., 


10 High Street, Boston, U. S. A. 
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